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Editors  hear 
UN  ambassador 
blast  UNESCO 
(See  page  9) 

Ad  director 
rips  editors 
on  Camel  quiz 
(See  page  10) 

Tight  security 
kept  by  editor 
on  Cody  story 
(See  page  11) 


Our  Man  Myman 

Han'ey  L.  Myman,  assistant  manayiny  editor Inews  for  The  Register,  flagship  newspaper  of 
Freedom  Newspapers,  Inc.,  heads  an  enthusiastic,  talented,  hard-hitting  team  of  news 
professionals.  One  more  reason  why  an  already  dominant  paper  is  "good  and  getting  better." 
-  Dave  Threshie,  Jr.,  publisher 


^^For  an  editor,  The  Register  may  just  be  the  most  interesting  place  to  work  in  the  country. 

“The  extraordinary  growth  and  success  of  The  Register  as  an  advertising  medium  could  have 
signaled  a  time  to  settle  into  the  comfortable  confines  of  existing  formulas.  Instead,  The  Register  is 
undergoing  major  changes  to  achieve  editorial  excellence. 

“The  commitment  to  quality  stretches  from  management  to 
front-line  reporters  and  editors,  and  calls  for  providing  the  finest 
coverage  of  news,  sports  and  business  available  to  the  more  than 
two  million  people  in  Orange  County,  California. 

“We  intend  to  become  an  indispensable  part  of  the  lives  of 
the  people  in  this  highly  diverse,  highly  competitive  market. 

“And  along  the  way  we  intend  to  become  one  of  the  best 
newspapers  in  the  nation. 
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We’re  making  it  ea^ 
to  divide  the  ride 
in  San  Di^p. 


done,  including  a  copy  of  “The  Joy  of 
Co-op,  ”  one  of  the  most  successful 
marketing  tools  we’ve  devised. 

Just  write  or  call  A1  Larranaga,  Co-op 
Advertising  Manager,  Union-Tribune 
Publishing  Co.,  P.O.  Box  191,  San  Diego, 
CA  92112.  (714)  293-1436.  We’ll  show  you 
how  to  help  your  advertisers  share  the  fare! 


We’re  helping  our  advertisers  divvy  up 
the  costs  with  a  start-to-finish  approach  to 
co-op  advertising  that  opens  the  door  for 
manufacturers,  distributors,  wholesalers 
and  retailers  to  put  their  heads  and  their 
dollars  together  for  extra  linage  and 
frequency  in  The  San  Diego  Union  and  The 
Tribune. 

It  means  more  efficiency  for  them.  And 
naturally,  more  revenue  for  us.  In  short, 
the  ideal  situation. 

In  the  further  spirit  of  cooperation,  we’d 
like  to  share  our  experience  by  sending  you 
an  informative  rundown  on  what  we’ve 


The  San  Diego  Union 
The  Tribune 


Member  of  Newsplan 


CAI\f  RIDE  FOR 
THE  PRICE  OF 
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— Adweek  Newspaper  Report 
■  April 27, 1981 


\  V  /  hen  the  world 
%/V/  watches  Dallas,  it 
▼  ▼  keeps  an  eye  on 
something  more  than  a 
dynamic  skyline;  it  senses  an 
unmistakable  vigor.  And  what 
an  arena  for  winners  it  is! 

People  are  talking  about 
our  success  in  the  current 
Dallas  newspaper  battle.  A 
victory  which  we  attribute  to 
our  ability  to  identify  and 
meet  our  readers’  needs. 

Tills  year  we’ve  expanded 
our  broad-based  emphasis  on 
Texas  &  the  Southwest.  High¬ 
lighting,  for  all  of  us  who  live 
here,  the  region  that  is  in  the 
spotlight  everywhere  else. 


We  were  the  lirst  Texas 
newspaper  to  establish  full¬ 
time  bureaus  in  San  Antonio 
and  Houston.  And  the  only 
paper  with  full-time  staffs  in 


Tyler  and  El  Paso.  But  our 
Southwest  coverage  Isn’t  lim¬ 
ited  to  the  Southwest.  Our 
staff  of  eight  is  the  largest  of 
any  Texas  newspaper  in 
Washington.  And,  we 
recently  opened  a  bureau  in 
Toronto.  Both  bureaus  report¬ 
ing  national  and  international 
developments  from  our  per¬ 
spective. 

But  then  we  had  a  prob¬ 
lem-.  a  good  kind  of  problem 
to  have.  The  calibre  —  as  well 
as  the  quantity  —  of  reporting 
on  the  Southwest  was  high. 
Where  would  we  mn  it? 


The  solution:  Texas  & 
Southwest,  a  new  section 
which  premiered  Sunday, 
August  16.  In  its  pages  we 
showcase  a  wealth  of  impor¬ 
tant  stories.  The  facts  behind 
booming  cities  —  and  what’s 
ahead  for  them.  The  prob¬ 
lems  communities  slwe  — 
and  ways  they  cope.  Energy. 
Natural  resources.  Personali¬ 
ties.  Profits.  Everything  that 
influences  and  affects  us  — 
brought  close  to  home. 

Innovations  like  this  con¬ 
tribute  to  making  us  the 
undisputed  circulation  leader 
in  Dallas.  And  are  another  rea¬ 
son  why  we  lead  all  other 
newspapers  in  speaking  for, 
and  about,  this  extraordinary 
place  and  time. 

And  we’re  very  proud  to 
be  recognized  as  that  voice. 


PornMQ 


Scholar/interns  Ava  Parker  (left)  and  Altoria  Bell 


Why  we  invest 
in  minorily  youth 

Many  blacks,  according  to  the  Newspaper 
Readership  Project,  see  newspapers  as  remote 
institutions  serving  a  white  establishment. 

Part  of  the  problem  is  that  the  newsrooms  of 
America’s  dailies  are  95  percent  white.  Why? 

We  asked  about  scholarships  for  racial 
minorities  at  the  University  of  Florida.  Existing 
programs,  the  journalism  faculty  said,  were  not 
filling  the  bill.  There  was  an  abundance  of 
scholarship  help  for  graduate  and  upper-level 
students.  The  weak  link  was  attracting  and 
retaining  students  in  the  important  early  years. 

So  we  offered  the  university  two  $2,500 
scholarships  and  paid  summer  internships  for 
minority  freshmen  or  sophomores.  The  first  two 
recipients,  Ava  Parker  and  Altoria  Bell,  were  with 
us  this  summer. 

We  hope  this  investment  will  bring  better 
representation  to  our  craft,  and  thus  better 
information  to  our  readers. 
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SEPTEMBER 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — ^WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25— Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25 — National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 25— National  News  Council.  One  Lincoln  Plaza,  New  York  City. 
24-26— Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24- 27 — Western  Newspaper  Production  Conference,  MGM  Grand 

Hotel,  Reno,  Nev. 

30-OcL  1 — PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-OcL  2— Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-OcL  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 

OCTOBER 

1-2 — Allied  Daily  Newspapers,  Seattle  Downtown  Hilton,  Seattle. 

1- 3— New  England  AP  News  Executives,  Dunfey's,  Hyannis,  Mass. 

2- 4— 42nd  annual  New  England  Newspaper  Production  Conference, 

Mount  Washington.  Bretton  Woods,  N.H. 

4-6 — DPI  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4- 6— International  Newspaper  Promotion  Association  Eastern  Re¬ 

gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

5- 9 — Advertising  Media  Credit  Executives,  Caesar's  Palace,  Las 

Vegas,  Nev. 

7-10— Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

10— Reporters'  Workshop,  sponsored  by  UPl  Newspapers  of  Louisi¬ 
ana  with  UPl  Broadcasters  of  Louisiana;  campus  of  Louisiana 
College,  Pineville 

11- 17 — National  Newspaper  Week — "A  Free  Press — Your  Window 

to  the  World" 

12- 16 — Inter  American  Press  Association,  Rio-Palace  Hotel.  Rio 

de  Janeiro 

14- 16— Women  In  Communications,  annual  conference,  Stouffer's 

Cincinnati  Towers.  Cincinnati. 

15- 16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

15- 17 — New  Mexico  Publishers  Association,  Los  Alamos,  New  Mex. 
17-21 — Northeast  Classified  Ad  Managers  Association,  Toronto 

Harbour  Castle  Hilton,  Toronto. 

16- 21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia.  Pa. 

16-21 — Inland  Daily  Press  Association  annual  meeting,  Drake  Ho¬ 
tel,  Chicago. 

20- 23— Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23— National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 

22- 24 — Florida  Press  Assn.,  Gainesville. 

25- 28— SNPA,  The  Greenbrier,  White  Sulpher  Springs,  W.  Va. 

29-31— New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 

Burlington,  Vt. 

NOVEMBER 

I- 13— Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus.  Rochester,  N.Y. 

3- 5— 67th  Audit  Bureau  of  Circulations  conference  and  annual 

meeting.  Continental  Plaza,  Chicago. 

5-8— Society  of  Newspaper  Designers,  Hotel  Eden  Rock,  Miami,  Fla. 

II- 13— Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11-14 — Sigma  Delta  Chi,  Society  of  Professional  Journalists, 
National  Convention,  Washington,  D.C. 
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No  fire  engine,  ambulance, 
police  car  or  other  emergency 
vehicle  could  answer  a  call 
for  help  without  a  lead-acid 
battery.  These  vital  vehicles, 
like  most  of  the  internal  com¬ 
bustion  engines  on  earth, 
get  their  start  from  lead-acid 


food  is  cultivated  and  har¬ 
vested  by  battery-started 
equipment  and  carried  to  us 
by  battery-started  trucks.  The 
construction  and  materials 
handling  equipment  essential 
to  our  industry  all  depend 
on  this  basic  power  package 


O 

contribution  to  our  lives  today 
and  in  the  future,  write  for 
our  free  booklets. 

STJCm 


Storage  batteries. 

In  fact,  we  rely  on  lead 


■the  lead-acid  battery. 

If  you  would  like  to  know 


LEAD  COMPANY  ^ 

Division  of  St.  Joe  Minerals  Corporation  ; 


every  day  of  our  lives.  Our  more  about  lead’s  essential  7733  Forsyth  eivd.,  ciayton,  mo.  63105 
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The  4th  Estate  Writing  guide 


By  Doug  Borgstedt 


By  Ethei  Grodzins  Romm 

Shifty  tenses  no  17 

Converting  direct  into  indirect  speech  is  done  according  to 
grammatical  rules,  not  logical  ones.  Consider: 

Senator  Helen  Gawn  says  to  you  over  the  phone  in  reply  to 
your  questions,  “I  am  opposed  to  this  appointment.  The  man  is 
not  qualified.  As  sure  as  cats  have  kittens,  1  will  not  vote  for 
him.” 

You  have  three  ways  to  report  her  saying  her  own  words. 
1)  Direct  speech:  Senator  Helen  Gawn  said  Thursday,  “/  am 
opposed.  .  .  .”  2)  Parenthetical  speech:  She  is  opposed  to  the 
appointment  of  Yip  N.  Yapp  as  state  dog  catcher.  Senator  Helen 
Gawn  said  Thursday.  3)  Indirect  speech:  Senator  Helen  Gawn 
said  Thursday  that .... 

Suppose  you  choose  #3,  indirect  speech.  You  decide  to  quote 
her  closely  and  begin  your  lead.  What  do  you  do  with  all  those 
verbs?  Senator  Helen  Gawn,  D-Con,  Uncountable  County,  said 
Thursday  that  she  (is  or  was?)  opposed  to  the  appointment  of 
Yip  N.  Yapp  as  state  dog  catcher.  She  said  that  he  (is  or  was  ?)  not 
qualified,  and  that  as  sure  as  cats  (have  or  had)?  kittens,  she(will 
or  would?)  not  vote  for  him. 

“In  English,  there  is  a  general  rule  of  sequence  when  a  past 
tense  form  (said  in  this  example)  precedes,”  wrote  grammarian 
George  O.  Curme.  “When  the  governing  proposition  (Gawn 
said)  has  a  past  tense  form,  a  past  tense  form  usually  follows 
whether  it  is  suitable  to  the  occasion  or  not.”  That  is,  grammati¬ 
cal  time  has  nothing  to  do  with  real  time.  What  controls  is  the 
“governing  proposition.”  In  journalism  the  governing  proposi¬ 
tion  is  usually  “X  said  (that)”  with  a  clause  as  its  object.  The 
tenses  shift  like  this: 

She  says,  “Joe  plays  often.”  She  said  (that)  he  played  often. 

“He  is  playing  soon.”  She  said  he  was  playing  soon. 

“He  will  play  soon.”  She  said  he  would  play  soon. 

“He  will  be  playing  soon.”  She  said  he  would  be  playing 

soon. 

“He  will  have  played  twice.”  She  said  he  would  have  played 
twice. 

“He  played  often.”  She  said  he  had  played  often. 

“He  has  played  often.”  She  said  he  had  played  often! 

By  these  rules,  direct  speech  is  converted  smoothly  into 
indirect  speech.  Converting  the  exact  words  of  the  senator  into 
reported  speech  means  starting  with  some  variation  of  she  said 
(that).  The  following  verbs  are  then  governed  by  she  said,  so  that 
all  her  verbatim  present  tenses  must  be  converted  to  past  ones. 
“Senator  Helen  Gawn  .  .  .  said  Thursday  that  she  was  opposed  to 
the  appointment  of  ...  .  She  said  that  he  was  not  qualified  and 
that  as  sure  as  cats  had  kittens,  she  would  not  vote  for  him.” 

Perhaps  you  bridled  at  as  sure  as  cats  had  kittens,  insisting  — 
because  the  statement  is  eternally  true  —  it  should  read  as  sure  as 
cats  have  kittens.  Enough  top  grammarians  walk  on  your  side  of 
this  street  to  make  have  kittens  OK. 

But  some  authorities  insist  on  “past  (tense)  following  past 
(tense)”  in  every  case,  even  when  something  is  customary,  habit¬ 
ual  or  characteristic,  or  is  universally  true:  Columbus  proved  the 
world  was  round.  He  got  an  A  in  the  experiment  showing  water 
boiled  at  100°.  What  did  you  say  your  name  was? 

Past  follows  past  is  the  easiest  rule  to  remember.  Yet  to  my 
New  England  ears,  these  verbs  sound  right  unshifted:  He  taught 
that  God  is  love.  He  asked  the  guard  what  time  the  train  leaves.  I 
remembered  that  boys  will  be  boys.  In  those  cases,  the  first  verbs 
do  not  seem  to  govern  the  later  ones. 

But  when  not  everyone  agrees,  only  one  rule  governs  re¬ 
porters:  the  law  in  their  own  newsrooms.  NEXT:  Other  shifts  in 
indirect  speech. 
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How  14  Goss  Metro  press  users 

found  a  united  wav 
to  consistont  color  quality. 


This  United  Way  ad  was  an 
appropriate  choice  for  a  recent  color 
quality  test  performed  on  the  Goss 
Metro  presses  of  14  newspapers 
around  the  country.*  The  ad  appeared 
in  all  14  nev/spapers.  By  uniting  in  a 
common  goal,  they  proved  that 
today’s  offset  newspapers  can 
achieve  consistent  high-quality 
color  reproduction. 

They  proved,  too,  that  such  results 
can  be  attained  even  with  a  wide 
variety  of  methods  and  materials. 

The  only  inputs  common  to  all 
participants  were:  Identical 
separations,  tailored  to  newspaper 
requirements  and  press  printing 
characteristics.  A  proven  press,  the 
Metro-Offset/Metroliner.  And  a 
positive  commitment  to  quality 
printing. 

That’s  a  commitment  we  share  with 


them,  as  evidenced  by  our  role  in  the 
color  test:  It  was  conceived  and 
developed  at  a  Goss  seminar 
cosponsored  by  the  Army  Times,  in 
cooperation  with  the  Newspaper 
Advertising  Bureau,  as  part  of  an 
ongoing  color  quality  program. 

The  importance  of  customer 
feedback.  The  test  is  just  one  of  the 
many  ways  we  interact  with  our 
customers.  We  actively  seek  their 
participation  and  feedback,  for  two 
important  reasons:  To  help  them  fully 
use  all  the  capabilities  that  we  design 
into  our  press  products.  And  to  help 
us  maintain  a  continual  awareness  of 
the  changing  market  so  we  can 
respond  to  it. 

That’s  press  manufacturing,  Goss 
style.  And  thanks  to  our  customers,  it 
works  ...  for  all  of  us. 

For  more  information  about  our 


products  or  the  color  test,  contact 
Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago, 
IL  60650.  Phone:  312/656-8600. 

*Army  Times,  Cedar  Rapids  Gazette, 
Cincinnati  Enquirer,  Detroit  Free  Press, 

Ft.  Myers  News-Press,  Lawrence  Eagle- 
Tribune,  Memphis  Press-Scimitar  and 
Commercial  Appeal,  Sacramento  Union,  San 
Diego  Union-Tribune,  St.  Louis  Post-Dispatch, 
St.  Petersburg  Times  and  Evening  Indepen¬ 
dent,  Tucson  Newspapers.  Toronto  Sun, 
Mincouver  Columbian. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


..where  science  gets  down  to  business 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Access  to  Pres.  Reagan 

It  will  come  as  a  surprise  to  most  people  in  and  out  of 
journalism  that  President  Ronald  Reagan  has  held  only 
three  news  conferences  during  his  eight  months  in  office,  the 
last  one  on  June  16  which  was  the  only  conference  held  since 
he  was  shot. 

Pres.  Reagan  has  been  so  adept  at  using  television  oppor¬ 
tunities  that  he  has  managed  to  give  the  appearance  of  ready 
access  to  all  the  press.  It  has  not  been  true. 

Since  Aug.  5  reporters  have  been  requested  to  “refrain” 
from  asking  questions  at  “photo  opportunities”  with  heads  of 
state  and  others  so  as  not  to  interfere  with  the  “dignified 
atmosphere.”  The  result  has  been  that  while  we  have  been 
treated  to  numerous  television  views  of  the  President  board¬ 
ing  and  embarking  from  his  helicopter  taking  weekend  trips, 
and  at  his  ranch^  he  has  been  purely  a  photographic  subject 
and  not  accessible  to  the  press. 

He  and  his  staff  get  high  marks  for  creating  the  illusion  of 
accessibility  but  his  track  record  is  a  bad  one.  Like  all  Presi¬ 
dents,  he  should  stand  up  and  give  an  accounting  of  his 
stewardship  to  press  and  public  through  the  Q  and  A  of 
regularly-scheduled  news  conferences.  For  him  to  do  less  is 
to  be  guilty  of  attempting  to  manage  the  news.  He  will  find 
that  technique  will  backfire. 


Teaching  ethics  in  j-schoois 

Members  of  the  Association  for  Education  in  Journalism 
recently  (Sept.  5,  page  36)  approved  a  formal  resolution 
saying  journalism  education  should  strive  for  “positive  long- 
range  impact  from  the  Janet  Cooke  story  by  emphasizing 
editorial  responsibility  for  truth  and  integrity  in  the  news 
media.”  It  called  for  strengthening  of  instruction  in  journal¬ 
ism  ethics. 

It  is  unfortunate  that  a  breach  of  ethics  such  as  occurred  in 
the  Cooke  episode  should  be  necessary  to  jolt  journalism  and 
journalism  education  into  realizing  that  basic  principles  of 
integrity,  honesty  and  responsibility  have  been  subordin¬ 
ated  at  times  to  an  emphasis  on  the  scoop,  the  blockbuster  or 
the  prize-winner  not  only  in  news  rooms  but  in  j-schools. 
However,  it  is  better  to  have  such  a  rude  awakening  now 
rather  than  later. 

“Responsible  journalism  must  start  with  the  reporter,” 
E&P  said  July  4.  “It  cannot  be  left  to  the  editor  to  superim¬ 
pose  from  on  high.  Of  course,  good  editors  will  correct  bad  and 
irresponsible  reporting  but  when  responsibility  is  left  to 
them  alone  there  will  always  be  loopholes  which  dishonest 
persons  will  try  to  exploit.  Responsible  journalism  is  the  job 
of  everyone  who  works  on  a  newspaper  and  it  should  start  at 
the  bottom  in  every  newsroom.” 

Media  cannot  afford  any  more  scandalous  violations  of 
these  ethical  principles. 
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Letters 


GUT  ISSUE 

I  was  slightly  amused,  but  mostly  per¬ 
plexed,  to  read  the  August  29  edition  of 
E&P,  and  its  specific  focus  on  SAU. 

I’m  curious:  doesn’t  E&P  consider  the 
more  than  7,000  weekly  newspapers  in 
our  country  a  part  of  the  industry?  There 
wasn’t  a  paragraph  in  the  whole  issue 
about  how  the  weeklies  are  approaching 
SAU  and  what  is  happening  in  that  area. 
Yet  it  is  the  weekly  newspapers  that  well 
might  be  far  ahead  of  the  dailies  in  SAU. 

A  group  of  East  Coast  weeklies  have 
converted  entirely  to  SAU  and  are  doing 
a  great  job  of  it.  Bill  Branen’s  Wisconsin 
newspaper  was  on  the  modular  system 
long  before  ANPA  knew  it  existed.  Right 
now,  every  weekly  in  the  state  of  South 
Dakota  is  signed  up  for  SAU — which 
could  have  added  142  names  to  your  list¬ 
ing  (please  don’t  put  out  a  specif  edition 
listing  the  names  of  the  weeklies). 

You  could  have  simplified  the  listing  by 
stating  categorically,  every  daily  news¬ 
paper  with  over  50,000  circulation 
accepts  SAU,  except  one,  and  listed  that 
one  paper.  The  list  would  have  been  just 
as  complete. 

But  the  gut  issue  is  not  who  is  accepting 
SAU — believe  me,  practically  every  pap¬ 
er  will,  eventually,  accept  SAU  if  the  sys¬ 
tem  survives.  The  question  is — how  are 
they  accepting  it?  And  how  they  accept  it, 
will  determine  whether  it  is  truly  a  stan¬ 
dardizing  move,  or  a  sham. 

If  the  San  Jose  papers  “accept”  SAU, 
but  indicate  they  will  run  SAU  5  the  same 
as  SAU  2  and  charge  identically  for  it, 
have  they  really  accepted  a  standardized 
advertising  system? 

The  real  answer  to  that  question  is 
found  in  how  newspapers  are  charging  for 
SAUs.  To  accept  an  SAU  ad,  which  runs 
1/16  of  an  inch  wider  than  the  paper’s 
normal  four  columns,  and  charge  for  a 
five  column  ad  is  a  distortion  of  what 
SAU  is  all  about  it. 

Since  I’ve  been  somewhat  critical  of 
E&P,  I  will  say  I  was  pleased  to  see  the 
article  on  the  decision  by  the  newspaper 
managers  to  endorse  square  inch  pricing 
for  SAUs.  (With  one  correction,  the  for¬ 
mula  you  listed  was  incorrect.  To  obtain  a 
newspaper’s  current  square  inch  price 
I  from  what  they  are  charging  for  a  column 
inch,  you  divide  the  paper’s  column  inch 
rate  by  one-sixth  of  its  column  width  in 
picas.  Your  article  said  the  one-sixth  was 
“divided  by  the  newspaper’s  column  inch 
rate”  which  would  lead  to  an  incorrect 
conversion.) 

SAU  is  meant  to  simplify  advertising 
buying.  Without  a  simplified  pricing 
approach,  it  is  meaningless.  The  square 
inch  approach  is  the  answer.  In  South 
Dakota,  5  of  our  13  dailies  have  also 
agreed  to  accept  SAU  and  price  it  on  the 


square  inch,  and  I’m  convinced  the  rest  of 
the  dailies  in  the  country  will,  sometime 
in  the  future,  come  to  a  similar  approach. 

When  it  takes  Charles  Kinsolving  25 
column  inches  in  E&P  to  explain  the  dif¬ 
ferences  in  CLE — including  such  gems  as 
the  fact  that  their  are  14.28  lines  to  the 
column  inch  in  the  New  York  Times 
(whereas  the  rest  of  the  “world”  has  used 
14),  or  that  the  New  Orleans  Times 
Picayune  has  2700  lines  to  a  page,  but 
only  charges  at  a  CLE  level  of  2400 — is  it 
any  wonder  the  newspaper  industry  has 
driven  away  potential  advertisers. 

It  is  very  easy  for  a  newspaper,  pricing 
SAUs  by  the  square  inch,  to  calculate  the 
number  of  square  inches  it  will  take  to 
meet  its  contract  linage  plan. 

I  believe  advertisers  and  agencies  want 
to  use  newspaper,  and  want  to  get  away 
from  lines  and  column  inches.  They  don’t 
want  to  scan  through  catalogs  of  figures 
lisiting  25  or  30  prices  for  a  variety  of  ads 
in  9,000  newspapers.  The  square  inch 
approach  does  away  with  that.  It  also 
does  away  with  all  of  the  problems  listed 
in  your  full  page  article  on  “Agency  execs 
hit  bugs  in  standard  ad  system.” 

Obviously  there  are  two  sides  to  this 
argument,  as  is  always  the  case,  and  both 
sides  were  fully  aired  at  the  discussion 
that  occupied  the  newspaper  association 
managers  for  several  days. 

Keith  Jensen 
(Jensen  is  general  manager.  South  Dakota 
Press  Association.) 


SENSE  OF  ETHICS 

I  read  with  growing  concern  the  story 
in  the  September  5  issue  of  Editor  & 
Publisher  on  a  panel  of  journalists 
urging  teachers  of  journalism  to  teach 
ethics. 

It  seems  to  me  it  would  follow  naturally 
that  educators  would  End  it  necessary  not 
to  teach,  but  to  ingrain  a  sense  of  ethics  in 
the  profession  to  all  students. 

It  worries  me  that  educators  in  a  field 
with  such  potentially  awesome  power, 
with  the  possibilities  for  abuse  so  close  to 


the  surface,  that  ethics  would  not  be  an 
underlying  theme  of  all  journalism 
courses. 

To  use  the  excuse  that  ethics  could  be 
forgotten  because  of  “the  pressures 
brought  on  by  the  competitive  drive”  is 
perhaps  a  way  the  educators  are  glossing, 
over  their  own  inadequacies;  there  is 
something  wrong  with  our  trade  if  there  is 
any  question  that  ethics  is  not  a  primary 
concern  of  all  connected  with  journalism. 

Perry  White 
(White  is  managing  editior,  Stamford 
(N.Y.)  Mirror-Recorder.) 


STEADY  READER 

I  had  to  look  twice  at  your  statement 
for  my  renewal  ($30.00)  and  my  mind 
raced  back  to  my  first  check  I  wrote  to 
you  for  my  first  subscription  to  Editor  & 
Publisher  several  years  ago  (1922  or 
1923  to  be  exact)  which  was  $4.00.  And  it 
included  the  Red  Book  and  Market  Guide 
at  no  additional  cost. 

I  was  carrier  boy  for  the  Omaha  Bee  in 
a  small  town  in  Nebraska — 125  miles 
northwest  of  Omaha — Newman  Grove, 
pop.  1200.  Had  the  route  for  6  years  until  I 
graduated  from  high  school  in  1927.  The 
last  3  years  I  was  honored  as  the  Star 
Carrier  in  the  county  circulation  depart¬ 
ment. 

All  my  career  has  been  the  sale,  promo¬ 
tion  and  distribution  of  newspapers.  I 
have  worked  for  large  and  small  papers.  I 
have  seen  many  changes  in  the  business, 
some  good,  some  bad.  But  with  all  the 
many  complications  the  circulation  busi¬ 
ness  hasn’t  changed  from  the  very  simple 
fact — you  get  your  papers  from  the  pub¬ 
lisher,  distribute  them  to  your  subscri¬ 
bers,  collect  your  money  and  pay  your 
paper  bill.  Every  reader  is  important — 
how  I  wish  we  could  get  that  important 
fact  over  to  the  young  people  today. 

I  love  the  newspaper  business.  1  have 
had  my  ups  and  downs.  But  all  and  all  it 
has  been  good  steady  work  and  you  never 
run  out  of  something  to  do. 

M.  H.  Harrold 

N.  Hollywood,  Calif. 


As  relations  with  Mexico  be¬ 
come  more  crucial,  and  tur¬ 
moil  spreads  in  Centred 
America,  Los  Angeles  Times 
Mexico  Qty  Correspondent 
Dial  Torgerson  reports  with 
the  clarity  American  readers 
need. 
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Boothi 

The  difference  between 
a  paper  that's  read 
and  a  paper  that's  noticed. 


Last  year,  the  eight  combined  Booth 
newspapers  won  a  grand  total  of  1 1 1  jour- 
nalistic  awards  in  Michigan.  As  if  that 
weren’t  enough,  they  also  won  29  national  journalistic 
awards.  That’s  more  awards  than  any  other  news¬ 
paper  group  in  the  state  won. 

So  what?  Journalistic  recognition  doesn’t  come  j 

easy.  It’s  one  thing  to  win  a  national  award  when  J 

you’re  working  in  Washington.  It’s  another  thing  ^ 

to  do  it  when  you  work  in  Saginaw.  As  a 

team  of  Saginaw  news  reporters  did  in  ’79 

when  they  won  the  prestigious  George 

Polk  journalism  award.  It’s  also  quite  an 

achievement  for  the  Grand  Rapids  Press  to 

be  named  the  state’s  best  newspaper,  beat- 

ing  out  its  two  bigger  downstate  rivals  J 

two  years  in  a  row. 

How  do  we  do  it?  We  give  our  re- 

porters,  our  photographers,  our 

editors — everybody —  ^ 

their  heads  and  their  j 


r  hearts.  The  freedom  to  follow  a 

story  no  matter  where  it  leads. 

Every  community  has  the  raw  material 
for  award-winning  journalism.  The  jealousies, 
power  struggles,  cruelties  and  all  the  other  fac¬ 
tors  of  the  human  condition  that  make  up  the 
news.  It’s  what  you  do  with  it  that  makes  the 
difference  between  ordinary  newspapers  and 
extraordinary  ones. 

fin  truth,  we  at  Booth  sometimes  take 
the  excellence  of  our  people  for  granted. 
So  it’s  nice  when  we  don’t  always 
notice  it,  somebody  else  does. 


ann  arbor  news  •  jackson  citizen  patriot  •  flint  journal  •  saginaw  news  •  bay  city  times  •  muskegon  chronicle  •  grand  rapids  press  •  kalamazoo  gazette 


September  19, 1981 


UN  Ambassador  blasts 
UNESCO’s  press  role 


By  Andrew  Radoif 

Jeane  Kirkpatrick,  U.S.  Ambassador 
to  the  United  Nations,  issued  a  sharp 
attack  against  the  UNESCO’s  plans  to 
create  a  “new  world  information  order” 
while  meeting  this  week  with  a  group  of 
newspaper  editors  at  the  U.S.  Mission  to 
the  UN. 

Kirkpatrick  called  the  proposed  in¬ 
formation  order  “a  travesty  of  the  goals 
of  the  UN  itself’  and  said  the  UN  Charter 
“committed  it  historically  to  the  free  flow 
of  information.” 

Kirkpatrick  said  the  Reagan  Adminis¬ 
tration  will  “not  support  any  p>olicy  (in 
the  UN)  which  is  unconstitutional  under 
the  Constitution  of  the  United  States. 
Obviously  the  NWIO  is  unconstitutional. 
We  will  make  clear  our  unalterable 
opposition  to  these  information  poli¬ 
cies.” 

The  Ambassador  told  the  editors  that 
the  U.S  intended  to  organize  “other  na¬ 
tions  committed  to  free  speech”  against 
the  NWIO. 

She  said  the  Administration  considered 
any  continued  effort  by  the  UN  to  “adopt 
policies  contrary  to  U.S.  laws”  as  a 
“really  grave  kind  of  obstacle  to  our  con¬ 
tinued  participation”  in  the  agencies, 
such  as  UNESCO,  which  are  involved. 

Kirkpatrick  made  her  remarks  at  the 
conclusion  of  the  first  day  of  a  two  day 
editors’  seminar  sponsored  by  the  United 
Nations  Association  of  the  USA.  The 
annual  seminar  is  held  to  familiarize  edi¬ 
tors  with  UN  issues. 

UNESCO’s  proposal  for  a  new  world 
information  order  also  was  the  subject  of 
a  panel  discussion  attended  by  the  edi¬ 
tors. 

Dileep  Padgaonker,  deputy  director  of 
UNESCO  for  public  information,  flew 
over  from  the  agency’s  Paris  headquar¬ 
ters  to  explain  his  organization’s  posi¬ 
tion. 

Before  joining  UNESCO,  Padgaonker 
was  a  Paris  correspondent  and  an  assis¬ 
tant  editor  of  the  Times  of  India. 

He  told  the  editors  that  the  “thrust”  of 
UNESCO’s  efforts  is  to  promote  media 
diversity  and  freedoiu  in  developing 
countries  by  “encouraging  pluralism  of 
the  kind  you  have  in  your  country.” 

Padgaonker  said  UNESCO  “at  no  time 
envisioned  measures  to  license  journal¬ 
ists  or  place  limitations  on  their 
freedom.” 

Padgaonker  observed  that  “print 


media  are  virtually  non-existent  in  30 
countries  of  the  world.  4S  countries  have 
no  tv  service.” 

He  said  that  the  development  of  in¬ 
formation  media  in  Third  World  countries 
is  “a  necessity  for  economic  growth”  and 
stressed  these  countries  needed  “easier 
access  to  information  technology”  to 
achieve  their  economic  goals. 

Miguel  Albornoz,  Ecuador’s  UN 
Ambassador,  said  the  purpose  of  the  new 
world  information  order  is  “to  lift  the 
curtain  of  silence”  over  developing  coun¬ 
tries. 

Leonard  Sussman,  executive  director 
of  Freedom  House  and  a  former  cable 
editor  for  United  Press,  said  U.S.  journal¬ 
ists  have  “legitimate  fears”  about  the 
new  world  information  order. 

Commenting  that  “three-fourths  of  the 
governments  (in  the  world)  insist  on  con¬ 
trolling  their  news,”  Sussman  said  jour¬ 
nalists  “know  the  interposition  of  gov¬ 
ernment  into  the  business  of  reporting  has 
had  too  often  in  the  past  very  grim  results. 
Free  journalists  have  been  sufficiently 
harrassed,  sufficiently  censored,  suffi¬ 
ciently  expelled,  and  in  some  cases  suffi¬ 
ciently  killed,  to  have  real  fears  about 
these  suggestions  for  change.” 

In  other  developments.  Representative 
Robin  L.  Beard  Jr.  (R-Tenn)  intends  to 
introduce  on  September  17  an  amend¬ 
ment  to  a  funding  bill  for  the  State  Depart¬ 
ment  which  would  require  the  U.S.  to 
stop  all  payments  to  UNESCO  should  the 
UN  agency  try  to  license  or  censor  jour¬ 
nalists  or  otherwise  try  to  interfere  with 
the  functioning  of  a  free  press. 

The  U.S.  contributes  25%  of 
UNESCO’s  budget  which  is  over  $6(X) 
million. 

Beard’s  amendment  is  viewed  as  hav¬ 
ing  a  chance  of  passing. 

Last  June,  Senator  Daniel  P.  Moynihan 
(D-N.Y.),  who  is  a  former  UN  Ambassa¬ 
dor,  introduced  an  amendment  which  cal¬ 
led  on  the  U.S.  to  reduce  its  contributions 
to  UNESCO  in  proportion  to  the  amount 
of  the  agency’s  budget  which  was  in¬ 
volved  in  attempts  to  regulate  the  world’s 
press.  The  amendment  was  made  a  non¬ 
binding  “sense  of  the  Congress”  resolu¬ 
tion. 

Another  “sense  of  the  Congress”  re¬ 
solution  introduced  by  Representatives 
Millicent  Fenwick  (R-N.J.)  and  Bob  Sha- 
mansky  (D-Ohio)  states  UNESCO 
should  cease  all  efforts  designed  to  con¬ 
trol  journalists  or  the  free  flow  of  news. 
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Editor  views 
new  Justice  as 
friend  of  press 

Judge  Sandra  O’Connor’s  confirma¬ 
tion  as  a  United  States  Supreme  Court 
Associate  Justice  will  be  good  for  news¬ 
papers,  according  to  Alan  Moyer,  manag¬ 
ing  editor  of  the  Phoenix  Gazette. 

Moyer  became  acquainted  with  Judge 
O’Connor  while  she  was  serving  on  Ari¬ 
zona’s  Court  of  Appeals.  As  president  of 
the  Dean’s  Advisory  Council  of  the  Ari¬ 
zona  State  University  School  of  Busi¬ 
ness,  he  asked  Judge  O’Connor  to  be  its 
first  woman  member. 

“I’m  glad  she’s  on  the  court,”  Moyer 
told  E&P  this  week.  “She’ll  let  the  facts 
decide  what’s  going  on.” 

Moyer  explained  his  favorable  opinion 
of  Judge  O’Connor  was  not  based  on  any 
particular  decision  she  made  but  on  his 
perception  of  her  as  “an  absolutely  down 
the  middle,  sincere  person.” 

Moyer  characterized  Judge  O’Connor 
as  a  “pretty  steady  newspaper 
reader  .  .  .someone  who’s  aware  of  the 
media  and  the  role  it  plays.  That  has  got  to 
be  better  for  us.” 

Moyer  recalled  that  when  he  sent  Judge 
O’Connor  a  framed  copy  of  the  Gazette’s 
front  page  announcing  her  nomination, 
“she  was  really  delighted.” 

Moyer  said  when  Judge  O’Connor  was 
a  member  of  Arizona’s  state  legislature, 
she  was  known  for  giving  reporters 
straight  answers  to  their  questions. 

Moyer  believes  as  a  Supreme  Court 
Justice,  Judge  O’Connor  will  be  inclined 
to  uphold  existing  decisions  guaranteeing 
freedom  of  access  to  information  and 
freedom  of  expression. 

Refuses  to  dismiss 
AT&T  trust  case 

A  federal  district  court  judge  in 
Washington,  D.C.,  has  refused  to  dismiss 
the  government’s  antitrust  case  against 
American  Telephone  &  Telegraph  Co. 

In  his  ruling  on  an  AT&T  motion  to 
dismiss,  U.S.  District  Court  Judge 
Harold  Greene  said  the  government  had 
shown  in  its  presentation  evidence  that 
the  Bell  System  could  have  “violated  the 
antitrust  laws  in  a  number  of  ways  over  a 
lengthy  period  of  time.”  The  ruling 
means  AT&T  will  have  to  continue  pre¬ 
senting  its  defense  to  the  government’s 
charges. 

The  Justice  Department  is  seeking  a 
forced  judicial  divestiture  of  the  Bell 
System’s  local  operating  companies. 
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Camel  Scoraboard  ad  suney: 

Newspaper  ad  executive 
raps  managing  editors 


Peter  M.  Anderson,  advertising  direc¬ 
tor,  New  York  Post,  told  E&P  this  week 
that  the  Camel  Scoreboard  ad  survey  of 
managing  editors  (E&P,  September  12, 
page  14)  shows  the  “narrow-mindness  of 
certain  in  our  profession  who  are  quick  to 
criticize  and  slow  to  praise.” 

“I  thought  we  printed  newspapers  for 
our  readers,”  Anderson  declared.  “No¬ 
where  in  the  questionnaire  being  distri¬ 
buted  is  there  a  thought  of  the  effect  of  the 
Camel  Scoreboard  idea  upon  newspaper 
readers,”  he  charges. 

The  Professional  Standards  Committee 
of  the  Associated  Press  Managing  Edi¬ 
tors,  headed  by  Gene  Foreman,  manag¬ 
ing  editor,  Philadelphia  Inquirer,  is 
asking  other  managing  editors  questions 
about  the  ethical  aspects  of  the  campaign. 
The  Camel  ad  entails  the  insertion  of  a 
newspaper’s  sports  agate  package  within 
a  four-sided  border,  raising  the  possibility 
that  Camel  controls  the  editorial  content 
inside  the  ad. 

At  the  New  York  Post,  Anderson  said 
the  plans  are  to  “reinvest  the  Scoreboard 
space,  which  previously  was  designated 
for  editorial,  back  into  more  sports  edito¬ 
rial  ,  giving  our  readers  more  of  a  selection 
of  stories  and  a  broader  range  of  sporting 
activities. 


125  face  layoff 
at  New  York  News 

As  of  August  28,  125  Guild  workers  at 
the  New  York  Daily  News  have  received 
layoff  notices. 

Local  3,  New  York  Guild  said  the 
editorial  department  was  the  hardest  hit, 
with  56  staffers  laid  off.  A  total  of  24  were 
notified  in  the  advertising  department  of 
their  release. 

Since  only  67  of  the  125  that  were  laid 
off  were  hired  after  the  start  of  Tonight 
edition,  the  Guild  said  “it  is  apparent  that 
the  failure  of  the  p.m.  edition  alone  did 
not  trigger  the  cutback.”  The  Guild  said 
the  union  is  examining  the  possibility  of 
unwarranted  terminations. 

Fourty-five  of  the  terminated  workers 
have  bumping  rights,  the  Guild  said, 
which  endangers  staffers  who  were  not 
let  go  by  the  News. 

The  local  guild,  which  numbers  5,085 
members,  is  facing  financial  difficulties. 

Secretary-treasurer  Jim  Orcutt  re¬ 
ported  that  the  right  of  Local  3  members 
to  vote  in  the  September  international 
election  is  in  question  because  the  local  is 
in  arrears  of  more  than  $100,000  to  The 


“We  feel  at  the  Post  that  providing 
more  sports  news  not  less  (and  realizing  a 
couple  of  advertising  dollars)  is  in  our 
readers’  best  interest,”  Anderson  said. 

“In  response  to  the  Associated  Press 
Managing  Editors’  survey,  we  at  the  New 
York  Post  did  have  discussions  and  after 
all  views  were  aired,  the  unanimous  deci¬ 
sion  was  made  to  accept  this  unique 
advertising  opportunity,”  Anderson 
said. 

The  Post  is  the  largest  circulation  daily 
to  accept  the  controversial  ad  offer, 
which  R.J.  Reynolds  made  to  500  dailies. 
About  325  to  date  have  indicated  they  will 
accept  the  Scoreboard  format.  A  majority 
of  the  papers  accepting  the  ads  are  in  the 
small  to  mid-sized  circulation  range.  Only 
about  5  dailies  in  the  so-called  Top  50 
markets  have  agreed  to  run  the  ads. 

Anderson  said  newspapers  should  “ap¬ 
plaud”  the  efforts  and  work  by  RJR  to 
“make  some  of  their  creative  ideas  a  real¬ 
ity,  with  the  overriding  principle  always 
remaining  what  is  in  the  best  interests  of 
our  readers.” 

“A  company  like  RJR  is  spending  time 
and  talent  to  conceptualize  new  market¬ 
ing  ideas  utilizing  newspapers,”  he 
noted.  “Previously  this  was  only  done  for 
the  broadcast  industry.” 


Newspaper  Guild. 

With  Local  3  deeply  in  debt,  the  local’s 
finance  committee  is  considering  several 
cost-cutting  measures,  including  suspen¬ 
sion  of  frontpage,  the  monthly  newspap¬ 
er,  pay  freezes  for  the  officers,  and  layoff 
of  two  local  representatives. 

Also  under  study  is  an  offer  by  a  real 
estate  firm  to  buy  the  building  housing 
local  3  headquarters  for  $1.8  million. 

On  August  20,  local  3  members  were 
informed  that  new  local  elections  must  be 
held  for  all  offices  contested  in  the  De¬ 
cember  18-20,'  1980  election.  The  elec¬ 
tion,  scheduled  for  November  20,  will  be 
conducted  under  the  supervision  of  the 
Secretary  of  Labor.  A  slate  headed  by 
Betsy  Wade,  New  York  Times,  won  the 
contested  1980  election. 

Morton  joins  firm 

John  Morton,  who  publishes  a  newslet¬ 
ter  about  public-owned  newspaper 
stocks,  has  become  affiliated  with  Lynch, 
Jones  &  Ryan,  a  New  York-based 
brokerage  firm.  Morton  was  previously 
affiliated  with  John  Muir  &  Co.  for  about 
three  years,  but  that  firm  went  out  of 
business  last  month. 


Panelists  to  rap 
at  UPl  EDICON 
on  news  topics 

The  1981  Conference  of  Editors  and 
Publishers,  (EDICON),  sponsored  by 
United  Press  International,  will  take 
place  on  October  4-6  in  New  York. 

Several  panels,  dealing  with  what  UPI 
says  are  the  “major  journalistic  issues  of 
the  day,”  are  featured  on  the  program. 

UPI  executives  are  hoping  that  a  “live¬ 
ly  program  fare”  plus  the  added  attrac¬ 
tion  of  New  York  and  the  brand  new 
Grand  Hyatt  Hotel,  which  opened  this 
summer,  will  sharply  increase  attendance 
at  this  year’s  conference.  The  meeting 
originally  was  scheduled  at  the  Green¬ 
brier  in  the  hills  of  W.  Virginia. 

Harold  Andersen,  publisher,  Omaha 
World-Herald  and  chairman  of  the  World 
Press  Freedom  Committee  will  square  off 
against  Amadou-Mahtar  M’Bow,  UN¬ 
ESCO  director  general,  or  his  top  aide  if 
M’Bow  is  unable  to  attend. 

UPI  said  the  panel  “will  mark  the  first 
major  discourse  on  the  world  information 
question  since  the  Declaration  of  Tal- 
loires  earlier  this  year,  in  which  news  ex¬ 
ecutives  from  throughout  the  West  con¬ 
vened  to  state  opposition  to  involving 
governments  in  information  distribu¬ 
tion.” 

Another  panel  will  deal  with  the  topic 
of  “Reaganomics,”  and  the  problems  in 
reporting  on  the  administration’s  econo¬ 
mic  program.  Robert  L.  Bartley,  editor. 
Wall  Street  Journal,  will  moderate  the 
panel  which  pits  Rep.  Charles  Rangel, 
Democrat  from  Harlem,  N.Y.  and  Ray 
White,  an  administration  proponent  as 
well  as  editor  of  the  Washington  Journal¬ 
ism  Review. 

Other  panels  include  one  on  afternoon 
newspapers  switching  to  morning  publi¬ 
cation;  trends  in  the  newspaper  business; 
and  a  workshop  on  ideas  for  improving 
the  paper. 

President  Ronald  Reagan  is  invited  to 
address  the  conference  at  lunch  on  Octo¬ 
ber  6.  As  of  this  week,  UPI  had  not  re¬ 
ceived  definite  word  on  his  acceptance. 
The  keynote  luncheon  speaker  on  Octo¬ 
ber  5  is  Sen.  Daniel  P.  Moynihan,  New 
York. 

EDICON  will  start  with  a  cocktail  par¬ 
ty  at  the  Museum  of  Modem  Art,  spon¬ 
sored  by  several  New  York  newspapers. 
New  York  City’s  Mayor  Ed  Koch  will 
welcome  the  guests  at  breakfast  on  Octo¬ 
ber  5,  followed  by  a  speech  by  Thornton 
Bradshaw,  chairman  of  RCA. 

UPI  will  hold  its  Advisory  Board 
breakfast  on  October  6. 

Guests  will  be  invited  to  take  a  tour  of 
the  just-opened  UPI  World  Headquarters 
in  the  New  York  News  Building  on  42nd 
St. 
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Chicago  Sun-Times  kept 
Cody  probe  under  wraps 

By  Celeste  Huenergard  been  working  on  for  18  months. 

“The  story  here  is  not  Cody  but  that 


By  10:45  p.m.  on  September  9,  the 
story  that  would  jar  Chicago’s  slumber¬ 
ing  legal,  religious  and  political  sectors 
for  months  to  come  was  about  to  be  put 
to  bed.  Minutes  later,  the  presses  rolled 
and  the  news  that  Cardinal  John  P.  Cody 
was  under  a  federal  grand  jury  investiga¬ 
tion  screamed  across  the  Chicago  Sun- 
Times  five-star  edition  in  96-point  Spartan. 

That  the  Sun-Times  was  investigating 
the  controversial  religious  figure  was 
common  knowledge  for  months. 

A  favorite  topic  at  local  media  water¬ 
ing  holes,  the  investigation  also  had  been 
the  target  of  a  lengthy  and  fiery  assault 
by  the  Chicago  Catholic,  the  diocesan 
weekly  newspaper,  which  accused  the 
Sun-Times  of  seeking  “circulation  profit 
in  anti-Catholicism”  and  threatening  the 
“right  of  Catholics  to  worship  as  they 
choose.” 

Gannett  News  Service,  the  Wall  Street 
Journal  and  the  Chicago  Tribune  all  ad¬ 
mitted  to  having  assigned  reporters  at 
one  time  or  another  to  check  out  the 
rumors  that  seemed  to  follow  the  cardi- 


Janet  Cooke  has  killed  sources  for  inves¬ 
tigative  reporters,”  Sherwood  said  in  a 
recent  interview.  “My  editors  just 
wouldn’t  buy  it  (Cody)  even  though  I  had 
told  them  the  names  of  some  of  my 
sources  and  they  were  golden.” 

The  Chicago  Tribune,  which  could  not 
be  reached  for  comment,  announced  in  an 
editorial  on  Sunday  that  “various  news 
organizations  including  this  one,  pursued 
the  rumors  about  Cody  but  found  no¬ 
thing  substantial  enough  to  warrant  pub¬ 
lication.  But  the  Chicago  Sun-Times, 
which  has  often  been  the  target  of  at¬ 
tacks  by  the  Cody-controlled  diocesan 
newspaper,  decided  to  publish  and  as  a 
result  finds  itself  in  the  role  of  the  ac- 
cusor.”  The  editorial  then  called  on  the 
cardinal  to  break  his  silence  and  explain 
the  accusations  reported  by  the  Sun- 
Times. 

With  its  competitors  following  the 
same  trail,  the  Sun-Times  took  nd 
chances  with  security  during  the  18 
months  it  spent  on  the  investigation. 


The  three-man  reporting  team,  religion 
editor  Roy  Larson,  and  reporters,  Wil¬ 
liam  Clements  and  Gene  Mustain,  kept 
their  notes  and  drafts  under  lock  and  key 
on  a  separate  magnetic  tape.  Meetings 
with  Otwell  were  held  outside  the  news¬ 
room  and  the  identities  of  all  anonymous 
sources  were  revealed  to  at  least  one 
editor.  No  one  on  the  newsdesk  was  in¬ 
volved  in  the  story  until  a  few  hours  be¬ 
fore  it  went  to  press  Wednesday  night. 

Since  the  Sun-Times’  10:45  p.m.  edi¬ 
tion  is  basically  the  same  dummy  as  its 
preceding  1:00  p.m.  edition,  Otwell  had 
to  find  a  way  to  hide  the  additional  eight 
pages  in  the  Wednesday  afternoon  pa¬ 
pers  that  the  Cody  findings  would  even¬ 
tually  claim. 

So  the  ad  department  was  told  “We 
have  a  good  story — we  couldn’t  just  tell 
them  we  needed  extra  space  because  we 
have  a  lot  of  good  trivia  tonight.”  Adver¬ 
tisers  were  subsequently  informed  that 
some  of  their  ads  were  being  run  again  at 
no  extra  charge  as  make-goods.  These 
ads  along  with  the  paper’s  own  house  ads 
were  then  scattered  throughout  the  dai¬ 
ly’s  earlier  Wednesday  editions  to 
camouflage  the  upcoming  increased 
newshole. 

“We  didn’t  want  to  telegraph  (in  our 
earlier  editions)  that  we  had  that  much 
space,”  Otwell  explained. 

(Continued  on  page  40) 


nal  from  one  post  to  another. 

Carlton  Sherwood,  a  reporter  for  Gan¬ 
nett  News  Service  and  a  Pulitzer  winner 
for  an  investigative  series  on  the  Roman 
Catholic  Pauline  Fathers,  began  work  on 
the  Cody  story  about  the  same  time  the 
Sun-Times  did. 

Sherwood  contacted  the  Chicago  U.S. 
attorney’s  office  the  Tuesday  morning 
before  the  Sun-Times  unleashed  its  find¬ 
ings,  seeking  confirmation  of  basically 
the  same  facts  the  daily  had  uncovered. 

“I  expected  the  guy  at  the  U.S.  attor¬ 
ney’s  office  to  fall  on  the  floor  after  I  told 
him  what  I  had,  and  confirm  it.  What  he 
did  was  fall  on  the  floor  and  then  set  up 
an  appointment  for  me  on  Thursday,” 
Sherwood  said. 

When  asked  if  the  Gannett  reporter’s 
query  may  have  pushed  the  Sun-Times 
to  break  the  story  in  its  Thursday  edi¬ 
tions  instead  of  its  more  widely-read 
Sunday  product,  Sun-Times  executive 
vicepresident  and  editor  Ralph  Otwell 
merely  said,  “We  decided  to  go  with  it 
on  Tuesday  because  key  pieces  of  infor¬ 
mation  had  been  confirmed.”  He  would 
not  elaborate  on  which  pieces. 

Sherwood  found  out  five  hours  before 
the  Sun-Times  hit  the  streets  that  it  was 
going  to  break  the  news  the  federal  grand 
jury  was  investigating  whether  or  not 
Cody  had  illegally  diverted  as  much  as  $1 
million  in  tax-exempt  church  funds  to  a 
life-long  friend,  Helen  Dolan  Wilson. 

Sherwood  spent  most  of  those  hours 
waking  up  his  editors,  trying  to  convince 
them  to  go  with  the  story  that  he  too  had 
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Federal  grand  jury 
probes  Cardinal  Cody 
use  of  church  funds 


Investigation  centers 
on  gifts  to  a  friend 


INSIDE: _ 

•  Cody  gave  money  for  friend’s  house  in  Florida;  Pago  3 

•  Helen  Dolan  Wilson:  Cody  confidante,  friend;  Page  4 

•  The  cardnial  and  the  law;  an  edHorial,  Page  6S 
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Scaife  starts  daily/Sunday 
for  Pittsburgh  suburbs 


The  Tribune,  a  new  daily  and  Sunday 
newspaper,  began  publication  on 
September  14. 

The  newspapers  were  started  by 
Richard  Mellon  Scaife,  who  owns  the 
Greensburg  (Pa.)  Review,  Lebanon  (Pa.) 
Daily  News,  and  is  publisher  of 
Pennsylvania  Economy  Magazine,  and 
co-publisher  of  the  Sacramento  (Calif.) 
Union. 

Frank  Myers,  editor,  said  the  new  daily 
and  Sunday  papers  will  be  distributed 
free  of  charge  in  the  Pittsburgh  suburbs  of 
Monroeville,  Penn  Hills,  Plum,  Churchill 
and  Wilkins  Township  to  47,000  house¬ 
holds  during  the  next  six  months  by  adult 
carriers,  newsstands  and  vending 
machines. 

Myers  said  the  Sunday  Tribune  will  be 
available  on  newsstands  in  downtown 
Pittsburgh. 

A  staff  of  28  editors,  reporters,  circula¬ 
tion  and  ad  sales  people  are  headquar¬ 
tered  in  offices  in  Monroeville’s  Expo 
Mart.  He  said  9  Teleram  terminals  are 
being  used  to  send  stories  to  Greensburg, 
about  20  miles  away,  to  an  ECRM  sys¬ 
tem.  Both  papers  are  being  printed  on 
Tribune-Review’s  Goss  Metro  presses. 

Myers,  who  is  working  out  of  the  Tri¬ 
bune-Review  offices,  said  the  Teleram 


N.Y.  Times  adds 
page  of  D.C.  news 

In  a  bid  to  boost  its  circulation  in  the 
Washington  D.C.  area,  the  New  York 
Times  has  added  a  Monday  through 
Saturday  page  of  Washington  news. 

Called  Washington  Talk,  the  page  is 
devoted  to  features,  analysis,  columns, 
and  news  about  life  in  the  nation’s  capital. 

A  Briefings  column,  written  on  alter¬ 
nate  days  by  Francis  X.  Clines  and  Ber¬ 
nard  Weinraub,  will  keep  readers  in¬ 
formed  on  behind  the  scenes  news  items. 
A  Calendar  feature  every  Monday  gives 
the  highlights  of  government  activities  for 
the  week. 

The  features  are  written  in  a  breezier 
style  than  is  usual  for  Times  news  stories. 

A  spokesman  for  the  Times,  Elliott 
Sanger,  said  Washington  Talk  was  con¬ 
ceived  by  executive  editor  A.M.  Rosen¬ 
thal.  Deputy  managing  editor  Arthur 
Gelb,  who  is  in  New  York,  will  “work 
each  day  with  the  Washington  bureau”  in 
putting  the  page  together. 

“No  doubt,  we  hope  we  will  have  addi¬ 
tional  circulation  in  the  Washington 
area,”  Sanger  commented.  He  said  the 
Times  sells  about  30,000  papers  daily  in 
the  capital. 


hook-up  is  the  first  system  to  be  installed 
in  the  United  States.  The  only  other  sys¬ 
tem  is  in  Brussels,  Belgium. 

Overall,  approximately  100  employees 
are  involved  in  the  new  operation,  in 
addition  to  an  initial  carrier  force  of  150. 
Myer  said  that  about  18  out  of  the  28 
staffers  assigned  to  the  Expo  Mart  offices 
are  new  employees.  The  rest,  he  said, 
were  transferred. 

The  Sunday  Tribune,  he  said,  will  in¬ 
clude  at  least  7  full  size  sections,  as  well 
as  2  tabloid  feature  magazines,  and  an 
8-page,  full  color  comic  section. 

The  decision  to  start  the  paper  was 
made  earlier  this  year  after  extensive 
market  research  showed  that  residents  of 
the  Eastern  Allegheny  County  suburbs 
would  be  receptive  to  a  new  daily  news¬ 
papers.  The  weekly  Monroeville  Times 
Express,  with  a  paid  circulation  of  6,207 
(CAC),  and  the  Penn  Hills  Progress,  a 
weekly,  with  10,015  (CAC)  paid  circula¬ 
tion,  currently  serve  two  of  the  areas  in 
Allegheny  County.  Pittsburgh  Press  and 
Post-Gazette  have  a  paid  circulation  of 
over  400,000  on  a  daily  basis  and  645,208 
on  Sunday  in  Allegheny  County,  which 
has  over  1,100,000  population  according 
to  the  1980  census  and  400,000  house¬ 
holds. 


“We  truck  papers  there  every  night 
from  our  Carlstadt,  New  Jersey  plant.  We 
handle  our  own  home  delivery  system  in 
Washington,”  Sanger  continued. 

He  said  Washington  Talk  will  appear  in 
all  editions  of  the  Times  including  its 
national  edition. 

There  has  been  speculation  the  Times 
created  its  Washington  page  to  make  a 
pitch  for  former  Washington  Star 
readers. 

Sanger  denied  there  is  any  connection 
between  the  September  14  debut  of 
Washington  Talk  and  the  Star’s  August  7 
demise. 

He  said  the  idea  for  Washington  Talk 
“goes  back  a  long  way.” 


Sat.  shifted  to  Sun. 

Bend  (Ore.)  Bulletin  shifted  its  Satur¬ 
day  morning  edition  to  Sunday  morning 
on  September  13,  adding  a  color  comic 
section  and  a  rotogravure  magazine.  Bob 
Welch,  Bulletin  sports  editor,  was 
appointed  Sunday  editor.  Chris  Metteer, 
sports  editor.  Baker  (Ore.)  Democrat- 
Herald,  succeeded  Welch  in  the  Bulletin 
sports  department. 


Publisher  cited 
for  achievements 

J.W.  “Bud”  Forrester  was  recognized 
for  outstanding  professional  and  civic 
achievements  at  the  annual  convention  of 
the  Oregon  Newspaper  Publishers  Asso¬ 
ciation,  July  10. 

The  publisher  of  the  Astoria  (Ore.)  Dai¬ 
ly  Astorian  received  the  Amos  E. 
Voorhies  award,  the  highest  honor  given 
by  the  association.  It  has  been  awarded 
26  times  in  the  43  years  since  it  was  estab- 
lished  and  presented  to  Amos  E. 
Voorhies  of  the  Grants  Pass  Courier. 

Forrester,  a  past  president  of  the  asso¬ 
ciation,  was  editor  of  the  East  Oregonian 
in  Pendleton  until  1973  when  he  became 
editor  and  publisher  of  the  Daily  Asto¬ 
rian. 

Forrester  has  served  as  chairman  of  the 
Oregon  State  Board  of  Higher  Education, 
and  as  a  member  of  the  Land  Conserva¬ 
tion  &  Development  Commission,  the 
state  Parks  Advisory  Committee  and  the 
Travel  Advisory  Committee  of  the  High¬ 
way  Commission.  He  has  received  the 
Oregon  Education  Citizen  of  the  Year 
Award,  th  First  Citizen  Award  in  Pendle¬ 
ton  and  Distinguished  Service  Awards 
from  both  the  University  of  Oregon  and 
Oregon  State  University. 


Guild  vote  contested 

A  National  Labor  Relations  Board 
hearing  officer  has  recommended  that  the 
results  of  February  18,  1981,  union  elec¬ 
tion  at  Crain  Communications  Inc.  be 
certified  by  the  NLRB.  Chicago-based 
editorial  employees  of  Crain  rejected  rep¬ 
resentation  by  the  Chicago  Newspaper 
Guild  by  more  than  a  3-to-2  margin  in  the 
election.  The  Guild  filed  5  objections  to 
the  conduct  of  the  campaign,  charging 
that  actions  of  Crain  illegally  affected  the 
results  of  the  election.  The  hearing  offic¬ 
er’s  report  will  be  forwarded  to  the 
Board’s  Washington  office  where  the  fin¬ 
al  NLRB  decision  will  be  made.  Crain 
publishes  17  business  newspapers  and 
magazines,  including  Advertisng  Age, 
Automotive  News,  Business  Insurance, 
Pensions  tfe  Investment  Age,  and  Crain’s 
Chicago  Business.  Approximately  250  of 
the  company’s  600  employees  are  in 
editorial  positions,  including  about  90  in 
its  Chicago  corporate  office. 


Thomson  execs  wed 

Margaret  Letitia  Hamilton,  president 
of  Thomson  Newspapers  Inc.,  has  mar¬ 
ried  St.  Clair  Landerkin  McCabe,  presi¬ 
dent  of  Thomson  Newspapers  Inc.,  a 
Thomson  subsidiary.  The  couple  married 
in  Tampa,  Fla.,  and  are  honeymooning  in 
Europe. 
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Libel  data  center 
opened  In  New  York 


Just  about  the  time  the  Alton  (III.)  Tele¬ 
graph  was  rocked  last  spring  by  a  jury’s 
$9.2  million  libel  judgement  against  it,  the 
Libel  Defense  Resource  Center  was 
being  formed  by  over  20  media  organiza¬ 
tions  and  libel  insurance  companies. 

The  Center  is  located  in  Suite  3420  at  30 
Rockefeller  Center  in  New  York  City. 
The  telephone  number  is  212-265-3175. 
Staff  coordinator  is  James  S.  Kraus. 

Henry  Kaufman,  general  counsel  of 
LDRC,  said  the  center’s  main  purpose  is 
to  provide  back-up  information  and  re¬ 
search  service  to  libel  defendants.  He 
said  LDRC  maintains  a  library  of  briefs 
and  monitors  existing  and  pending  court 
cases. 

LDRC  is  “particularly  active  in  friend 
of  the  court  work,’’  Kaufman  observed. 
“We  provide  a  system  for  organizing  ami¬ 
cus  curiae  briefs.  We  don’t  file  them 
ourselves.  We  help  needy  defendants  find 
organizations  interested  in  taking  a  posi¬ 
tion.” 

Kaufman  said  amicus  briefs  “some¬ 
times  have  impact”  in  libel  cases. 

“At  this  point,  there  is  basically  no 
charge  for  our  services,”  he  commented. 
“Sometimes  we  charge  for  photocopying 
and  some  out-of-pocket  costs.” 

Kaufman  said  LDRC’s  services  are 
available  to  any  media  defendant  in  a  libel 
case. 

The  center’s  funds  come  soley  from  its 
supporting  organizations  at  this  point  in 
time.  Kaufman  said  LDRC  is  “looking 
into  the  possiblity”  of  foundation  money. 

LDRC  wants  to  use  foundation  funding 
to  develop  an  annual  statistical  survey  of 
libel  cases,  Kaufman  explained. 

“We’re  trying  systematically  to  follow 
issues  and  spot  trends,”  he  said. 

By  analyzing  libel  cases,  Kaufman 
commented  LDRC  intends  “to  extract 
new  strategies  and  develop  new  legal 
theories”  for  libel  defense. 

“If  there’s  a  weakness  in  libel  defense, 
it’s  in  the  area  of  trial  work.  The  disasters 
have  all  occurred  at  trial,”  Kaufman  said. 
“The  great  bulk  of  libel  cases  are  won  (by 
defendants)  in  pretrial  or  on  appeal.” 

Kaufman  said  LDRC  is  creating  “mod¬ 
el  jury  instructions”  and  surveying  the 
use  of  expert  witnesses  in  libel  trials. 

The  center  is  also  preparing  “a  major 
study  of  the  entire  issue  of  damages,”  he 
added. 

Kaufman  noted  that  93%  of  all  libel 
cases  are  “ultimately  won”  by  defen¬ 
dants. 

“The  record  is  not  as  good  but  still  not 
terrible  if  the  case  goes  to  trial,”  he  said. 
“Two  out  of  three  are  still  ultimately 
won.  Perhaps  half  are  won  before  juries.” 


Kaufman  believes  “success  in  painting 
plaintiffs  as  small  individuals  hurt”  by 
media  giants  accounts  for  why  juries  find 
against  libel  defendants  rather  than  any 
“abhorence  of  the  press”  on  their  part. 

Kaufman  said  there  is  a  “clear  danger” 
that  the  number  of  libel  cases  will  in¬ 
crease  “because  of  the  publicity  of  these 
huge  awards.” 

He  said  the  costs  of  defending  libel 
cases,  pre-publication  review,  and  insur¬ 
ance  rates  are  bound  to  rise  with  any  in¬ 
crease  in  the  amount  of  libel  litigation. 

Kaufman  said  LDRC’s  budget  is  about 
$50,0(X)  per  year  with  “voluntary  con¬ 
tributions”  from  supporting  organiza¬ 
tions  ranging  from  $100  to  $5,000. 

LDRC’s  steering  committee  meets 
twice  a  year,  Kaufman  remarked.  Its 
members  include  Floyd  Abrams,  partner, 
Cahill,  Gordon  &  Reindel;  Arthur  Han¬ 
son,  general  counsel  for  the  American 
Newspaper  Publishers  Association  and 
U.S.  counsel  for  the  Mutual  Insurance 
Co.;  Jack  Landau,  executive  director  of 
the  Reporter’s  Committee  for  Freedom  of 
the  Press;  Bruce  Sanford,  general  coun¬ 
sel  for  UPI  and  Scripps-Howard;  Robert 
Sack,  counsel  for  Dow  Jones  &  Co.; 
Arthur  Sackler,  general  counselor  of  the 
National  Newspaper  Association;  and 
Leonard  Horowitz,  assistant  general 
counsel  for  Times  Mirror. 

Among  LDRC’s  supporting  organiza¬ 
tions  are  ANPA,  NNA,  American  Socie¬ 
ty  of  Newspaper  Editors,  the  Alabama 
lYess  Association,  Sigma  Delta  Chi/Soci¬ 
ety  of  Professional  Journalists,  Dow 
Jones  &  Co.,  Washington  Post  Co., 
Times  Mirror  Co.,  Reporters  Committee 
for  Freedom  of  the  Press,  Time  Inc., 
Mutual  Insurance  Co.  of  Hamilton,  Ber¬ 
muda,  Employers  Reinsurance  Co.,  and 
CNA  Insurance. 


William  Loeb  dies 

William  Loeb,  75,  publisher,  Manches¬ 
ter  (S.H.)  Union  Leader  and  New  Hamp¬ 
shire  Sunday  News,  died  September  13  of 
cancer  at  the  Leahy  Clinic  in  Burlington, 
Mass.. 

Loeb,  who  was  noted  for  his  often  sca¬ 
thing,  always  colorful,  sometimes  inter¬ 
minable  front-page  editorials,  divided  his 
time  between  his  ranch  in  Reno,  Nevada 
and,  a  Tudor  mansion  on  a  100-acre  estate 
at  Prides  Crossing,  a  village  in  Beverly, 
Mass.,  about  20  miles  from  Boston. 

He  dictated  most  of  his  “plain  talk” 
editorials  to  the  Manchester  office  from 
the  heavily  protected  estate  in  Beverly. 

In  1979,  Loeb,  said  he  was  turning  over 
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Dealers  file 
new  lawsuit 
in  Oregon 

A  new  suit  was  filed  in  Oregon  state 
court,  alleging  that  the  Oregonian  Pub¬ 
lishing  Co.  of  Portland  has  engaged  in 
unlawful  price  discrimination  under  the 
state’s  price  discrimination  law. 

Many  of  the  plaintiffs  in  the  new  action 
are  plaintiffs  in  the  original  litigation, 
which  still  stands  as  a  class  action  repre¬ 
senting  some  75  dealers  in  federal  court 
after  more  than  a  year  of  motions,  rulings, 
discovery  proceedings  and  interim 
orders,  between  the  Newhouse  newspap¬ 
er  and  its  dealers. 

The  dealers  in  the  state  suit  claim  the 
pricing  method  used  by  the  Oregonian  is 
unlawful.  The  Oregonian  varies  its 
wholesale  price  to  dealers  to  reflect  de¬ 
nsity  of  routes  and  the  mileage  required 
for  delivery. 

The  original  legal  dispute  has  been  cut 
down  to  four  claims,  all  alleging  that  the 
newspapers  are  monopolizing  the  sale  of 
newspapers  and  attempting  to  lessen 
competition.  Specifically,  the  remaining 
“counts”  claim  that  employees  of  the 
newspapers  threatened  dealers  when  the 
latter  indicated  they  were  going  to  make 
deliveries  of  preprinted  circulars  which  a 
Seattle  firm,  A.D.S.,  was  proposing  to 
contract  with  them  to  distribute.  The 
Oregonian  denies  any  such  threats  and 
insists  the  dealers  are  permitted  to  distri¬ 
bute  other  materials,  within  certain  limits 
set  out  in  their  contracts. 

The  publishing  company  is  also  ac¬ 
cused  of  starting  a  total  market  coverage 
program  of  its  own  to  block  entry  of 
A.D.S.  into  the  Portland  market.  This  the 
dealers  allege  to  be  in  violation  of  the 
antitrust  laws. 

The  newspapers  plan  to  move  for  dis¬ 
missal  of  the  federal  court  suit  in  the  near 
future,  ahead  of  a  tentative  trial  date  set 
for  February  of  next  year. 


75%  of  the  stock  in  the  paper  into  a  trust 
fund  initially  controlled  by  his  wife,  the 
former,  Nackey  Scripps  Gallowhur,  an 
heir  to  the  Scripps-Howard  group.  “After 
1  die,”  he  said  then,  “I  want  the  paper  to 
be  run  by  people  who  share  the  same 
philosophy  that  I  do,  that  of  public  ser¬ 
vice.”  The  remaining  25%  of  the  stock  is 
owned  by  Frank  A.  Augsbury  Jr.,  a  good 
friend  of  Loeb,  who  owns  a  New  York 
shipping  and  fuel  distribution  company. 

In  addition  to  his  wife,  Loeb  is  survived 
by  two  daughters,  Mrs.  Robert  Scagliotti, 
of  Salem,  Mass.,  and  Mrs.  Vincent 
DuBuc,  of  Prides  Crossing,  and  one 
grandchild. 

There  was  no  funeral  service  held.  A 
memorial  service  was  planned  in  Man¬ 
chester  at  a  later  date. 
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‘Safe  buy’  ad  syndrome 
emperils  some  dailies 


By  Victor  Livingston 

Is  a  “safe  buy”  syndrome  among 
advertising  agency  and  retail  media 
buyers  partly  to  blame  for  dwindling  com¬ 
petition  among  daily  newspapers  and 
hard  times  for  weaker  competitors? 

While  “concentrating”  advertising 
budgets  in  the  stronger  of  two  competing 
dailies  may  make  short  term  economic 
sense,  some  advertising  directors  of 
newspapers  and  some  retail  ad  execu¬ 
tives  maintain  that  the  practice  has  se¬ 
rious  negative  effects  in  cities  with  com¬ 
petitive  papers  (excluding  joint  operating 
agreements). 

It  may  not  have  been  referred  to  in 
those  words,  but  the  safe  buy  syndrome 
was  one  of  the  factors  cited  by  officials  of 
Time  Inc.  for  the  demise  of  the  Washing¬ 
ton  Star.  As  Time  Inc.  information  direc¬ 
tor  Louis  Slovinsky  remarked,  “Some  of 
the  people  who  didn’t  advertise  with  us 
said  ‘Isn’t  it  a  shame’  when  the  paper 
went  under — but  they  were  part  of  the 
shame.” 

Real  danger 

David  Feldman,  ad  director  of  the 
struggling  afternoon  Los  Angeles  Herald- 
Examiner,  believes  that  the  safe  buy  syn¬ 
drome  is  not  only  real,  but  dangerous  to 
the  newspaper  business,  its  readers,  and 
to  the  long-term  economic  interests  of 
advertisers.  “It’s  that  psychological 
mind-set,  the  safe  buy,  the  herd  instinct,” 
Feldman  said,  “and  once  that  mind-set  is 
in  place,  it’s  very  difficult  to  break.  We 
know  that,  because  we’ve  been  trying  to 
do  it  for  three  or  four  years. 

“A  national  advertiser  tends  to  buy  tot¬ 
al  penetration,  but  the  local  retailer  often 
feels  that  in  the  short  term,  he’s  probably 
spending  less  net  dollars  with  the  ‘win¬ 
ner’  in  the  market,  as  he  sees  it.  In  the 
short  term,  it  seems  viable — but  in  the 
long-term,  it’s  untenable.” 

If  the  competition  folds,  warns  Feld¬ 
man,  “next  year  or  the  year  after  when 
the  retailer’s  rates  go  up  substantially, 
and  he  looks  at  the  total  amount  of  cir¬ 
culation  he’s  buying  for  one  paper  in  com¬ 
parison  to  what  he  used  to  get  for  two, 
he’s  going  to  find  that  he’s  spending  more 
dollars  than  he  could  have  gotten  with  the 
two  (papers).  He’s  going  to  have  to  look 
elsewhere  to  recapture  that  lost  audience 
with  several  other  types  of  media — 
broadcast,  smaller  newspapers,  etc. — 
and  he’s  going  to  have  to  spend  a  lot  more 
dollars  to  reach  a  similar  number  of 
people. 

“The  real  fact,”  continues  Feldman, 
“is  that  no  one  wants  to  take  the  long- 

(Victor  Livingston  is  co-editor  of  Metro 
Newsfeatures,  White  Plains,  N.Y.) 


term  view  and  look  at  the  return  on  their 
investment  over  time.  Most  of  the  media 
buyers  are  young  and  very  mobile,  and  no 
one  in  that  position  want  to  make  a  radical 
move  where  someone  might  say  that  they 
did  the  wrong  thing.  They  want  a  safe 
haven,  something  they  can  put  on  their 
resume,  so  they  make  a  safe  call.” 

Good  business 

Robert  M.  McCormick,  ad  director  at 
the  Washington  Post,  agrees  that  adver¬ 
tisers  in  major  markets  often  follow  what 
he  terms  the  “herd  instinct”  when  one 
paper  in  a  competitive  market  appears 
stronger  than  the  other.  But  in  the  case  of 
local  retailers  that  largely  bypassed  the 
now-defunct  Star  to  put  the  bulk  of  their 
linage  in  the  Post,  McCormick  believes 
the  practice  of  “concentrating”  was 
simply  good  business. 

“Sure,  if  an  advertiser  can  get  the 
coverage  he  needs  with  one  paper,  he’s 
not  going  to  buy  two.  You  don’t  have  to 
be  a  genius  to  figure  that  out,  particularly 
where  we  were  duplicating  half  of  the 
Star’s  audience.  And  that’s  true  in  the  lot 
of  markets.  Look  at  Philadelphia.  The 
Philadelphia  Inquirer  has  a  tremendous 
advantage  right  now,  because  they  are 
perceived  as  a  winner.  There’s  a  very  big 
herd  instinct,  particularly  among  retail¬ 
ers,  and  when  they  see  everyone  is  going 
over  to  the  Inquirer,  they  figure  that 
obviously  there  must  be  a  reason.” 

McCormick  says  the  Post  would  have 
preferred  that  its  competition  survive; 
both  the  public  and  advertisers  benefit 
from  newspaper  competition,  he  said. 
But  he  firmly  maintains  that  the  Post 
would  not  take  advantage  of  its  market 
dominance  by  raising  ad  rates  to  unde¬ 
served  levels.  “It’s  very  possible  that  in 
Washington  we  are  so  concerned  about 
not  mistreating  our  advertisers,  and  not 
being  perceived  to  mistreat  them,  that 
we’re  apt  to  be  more  conservative  (re¬ 
garding  rates)  than  we  would  have  when 
there  were  two  of  us  here.” 

Adds  McCormick,  “Now,  I’m  sure 
that  there  are  other  people  that,  given  the 
situation,  might  react  differently.” 

Liked  the  Star 

Gloria  Kreisman,  ad  director  for  Gar- 
finckel’s,  a  Washington  fine-fashion  re¬ 
tailer,  notes  that  her  store  “never  slack¬ 
ened  in  our  support  for  the  Star.  We  felt  it 
was  viable  vehicle  for  us  .  .  .  but  other 
advertisers  may  not  have  been  as  enlight¬ 
ened.”  She  does  not  have  any  indications 
that  the  Post  will  try  to  take  advantage  of 
its  lack  of  direct  competition,  but  she  said 
she  is  “less  confortable”  now  than  be¬ 
fore. 

“The  people  at  the  Post  seem  very  con¬ 


scientious  as  to  upholding  their  responsi¬ 
bilities  toward  us,  and  I  can  only  hope 
that  attitude  persists,”  she  said. 

Robert  Keim,  ad  director  of  the  after¬ 
noon  Philadelphia  Bulletin,  faces  press¬ 
ures  similar  to  those  faced  by  his  counter- 
parts  at  the  Los  Angeles  Herald- 
Examiner.  But  unlike  David  Feldman,  he 
does  not  subscribe  to  the  “safe  buy  syn¬ 
drome.” 

“I  don’t  believe  that  any  one  advertiser 
or  group  of  advertisers  can  be  held  re¬ 
sponsible  for  the  Bulletin’s  financial  con¬ 
dition.  It’s  the  responsibility  of  the 
medium  to  deliver  a  market.  The  adver¬ 
tiser  isn’t  responsible  for  the  product  or 
how  we  sell  it.  And  we  can’t  expect  to  run 
around  with  a  tin  cup,  saying  ‘Help  me.’” 

Keim  said  that  stores  which  advertise 
heavily  in  the  competing  Inquirer  while 
slighting  the  Bulletin  “could  be  setting 
themselves  up”  for  a  one  newspaper 
town  and  higher  ad  rates.  But  he  said  that 
“In  the  short  run,  I  don’t  fault  them. 
They’re  trying  to  get  the  best  buy  they 
can.”  The  Bulletin,  he  said,  delivers  an 
important  share  of  the  market,  and  wise 
advertisers  know  that. 

Ad  execs  criticised 

Among  Philadelphia  retail  ad  execu¬ 
tives,  Joyce  Reynolds,  vicepresident  of 
Wanamaker’s,  criticizes  some  of  her  un¬ 
named  competitors  for  not  supporting  the 
Bulletin  in  the  manner  they  should. 
“There  is  a  mentality  here  of  wanting  to 
go  with  a  winner.  It’s  very  unwise  think¬ 
ing,  but  in  many  areas  you’re  dealing  with 
very  unsophisticated  advertisers.  A  lot  of 
smaller  companies  without  access  to 
media  people  will  make  the  decision  to  go 
with  the  stronger  paper  without  realizing 
that  ultimately  it’s  not  the  wisest  decision 
to  make.” 

But  like  other  ad  executives,  Reynolds 
maintains  that  even  in  one-newspaper 
towns,  calling  the  remaining  paper  a 
monopoly  is  a  misnomer  in  advertising 
terms.  “We’re  switching  some  of  our  dol¬ 
lars  from  print  to  broadcast,  and  cable’s 
right  around  the  comer  and  it’s  going  to 
be  tremendously  effective  for  us,”  she 
said,  claiming  that  “there’s  a  trend  away 
from  newspapers,  anyway.” 

The  Inquirer’s  vicepresident  for 
marketing  and  advertising,  Jerry  Tilis, 
sees  no  exodus  from  newspapers,  but 
agrees  that  th  demise  of  competition  does 
not  necessarily  produce  and  advertising 
monopoly.  “If  the  Bulletin  were  to  dis¬ 
appear  tomorrow,  we  still  have  some  of 
the  finest  suburban  papers  in  the  country. 
We  have  weeklies,  direct  mail,  radio  and 
tv. 

“The  competition  revolves  around  all 
media  alternatives,  and  it  is  an  absolute 
disaster  to  think  that  because  a  competi¬ 
tor  is  floundering  or  going  out  of  business 
that  you  have  it  locked  up.” 

In  Boston,  all  eyes  are  on  the  afternoon 
Herald-American,  which  plans  to  chal¬ 
lenge  the  Boston  Globe  with  an  new  tab- 
(Continued  on  page  40) 
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Ad  scam  leaves  dailies 
with  unpaid  inveices 


The  U.S.  Postal  Inspector’s  office,  the 
Federal  Bureau  of  Investigation  and  the 
New  York  State  Attorney  General’s  of¬ 
fice  are  all  investigating  an  advertising 
scam  which  has  bilked  daily  newspapers 
of  what  may  eventually  amount  to  milli¬ 
ons  of  dollars  worth  of  advertising  space. 
And  in  the  process,  newspaper  readers 
may  have  lost  large  amounts  of  money. 

Newspapers  are  being  advised  by  the 
Credit  Bureau,  Inc.  to  double  check  in¬ 
sertion  orders  for  any  ad  dealing  in 
strategic  metals  or  consumer  investment 
opportunities.  Until  now,  two  legitimate 
New  York  advertising  agencies.  Equity 
Advertising,  Inc.  and  the  Olympic  Ad¬ 
vertising  Company,  have  seen  their  firm 
names  used  in  the  scam.  An  as  yet  un¬ 
identified  person  or  persons  has  been 
using  the  names  of  those  agencies  to  slip 
bogus  insertion  orders  thorough  news¬ 
paper  advertising  departments  all  over 
the  country,  which  in  turn  ran  the  ads 
and  then  found  they  could  not  collect  on 
their  invoices. 

The  scam  began  in  early  May  when 
newspapers  received  insertion  orders  for 
a  series  of  three  ads  advertising  invest¬ 
ment  opportunities  in  gold  coins, 
strategic  metals  and  mail  order  busines¬ 
ses.  The  mail  order  business  ad  required 
a  minimum  consumer  investment  of 
$7,500. 

The  ads,  which  were  ordered  in  the 
name  of  Equity  Advertising,  were  run  by 
three  companies,  none  of  which  have 
been  located.  They  were  the  Comtrex 
Capital  Corp.,  Noblesse  Oblige  Group, 
and  Transcontinental  Strategic  Metals, 
Inc.  The  companies’  addresses  as  they 
appeared  in  the  ad  turned  out  to  be  a 
Wall  Street  telephone  answering  service. 

When  newspapers  sent  their  invoices 
to  the  address  specified  on  the  orders 
(725  Market  Street  in  Wilmington,  Dela¬ 
ware),  they  were  returned  as  undelivera¬ 
ble.  When  the  legitimate  ad  agencies 
were  contacted,  they  reported  that  they 
had  not  ordered  the  ads,  had  no  such 
clients  and  had  no  knowledge  of  from 
where  the  insertion  orders  came. 

A  second  similar  scam  began  about  a 
month  ago.  This  time,  the  company 
listed  in  the  ad  was  Rockwell  Strategic 
Metals,  and  the  legitimate  ad  agency 
name  used  was  the  Olympic  Advertising 
Company,  also  of  New  York.  The  ad 
carried  an  “800”  telephone  number  and 
claimed  that  all  its  investments  had  been 
reviewed  by  Bache,  Halsey,  Stuart, 
Shields,  Inc. 


Marcel  E.  Crampon,  credit  manager 
for  Newhouse’s  Staten  Island  Advance, 
took  notice  of  the  order.  He  believed  that 
it  was  a  bogus  order.  He  did  not  run  the 
ad,  and  he  notified  ANPA. 

“When  you  get  this  kind  of  thing  going 
on,  you’ll  get  a  rash  of  them,”  says 
Crampon.  He  reports  that  the  Advance 
has  a  total  of  about  $1,200  in  unpaid  and 
apparently  uncollectable  invoices.  “Of 
course,  we  submitted  them  to  our  attor¬ 
ney,  but  we  don’t  expect  anything  to 
happen  there,”  he  says. 

“This  thing  is  extremely  sinister  in  its 
form,”  says  Crampon,  “because,  of 
course,  a  lot  of  newspapers  get  sucked  in 
this  type  of  thing.  In  my  31  years  in  this 
area  in  this  capacity,  this  is  really  the 
first  scam  of  this  type  I’ve  seen.” 

“This  is  getting  to  be  a  real  serious 
problem,”  reports  Jim  Ralph  of  CBI. 
“It’s  a  hell  of  a  problem  for  the  credit 
managers  because  a  lot  of  them  don’t  see 
the  orders  when  they  come  in.  Some¬ 
body  has  to  look  at  every  order  to  make 
sure  that  the  order  is  from  the  people  he 
thinks  it’s  from.” 

Attorney  Len  Schwartz,  who  is  handl¬ 
ing  the  unpaid  invoices  for  about  20 
newspapers,  believes  the  scam  could 
cost  his  accounts  “into  six  figures.”  And 
he  says  his  clients  probably  represent 
only  “a  smattering”  of  the  total  number 
of  newspapers  which  have  been  stuck 
with  unpaid  invoices. 

One  of  his  clients,  Dow  Jones,  Inc., 
has  been  victimized  with  unpaid  invoices 
totaling  “in  five  figures.”  He  says  he’ll 
have  a  better  reading  on  the  magnitude  of 
the  problem  after  the  Advertising  Media 
Credit  Executives  Association  in  Las 
Vegas  next  month. 

Meantime,  newspapers  are  concerned 
over  the  impact  the  ads  had  on  their 
readers.  Schwartz  says  he  does  not  be¬ 
lieve  newspapers  would  be  held  respon¬ 
sible  for  any  money  readers  may  have 
sent  in  response  to  the  ads. 

Investigators  are  trying  to  determine 
whether  these  latest  scams  are  linked  to 
similar  operations  which  have  been  seen 
in  other  cities  and  areas.  And  the  New 
York  State  Attorney  General’s  office 
says  it  is  investigating  the  possibility  that 
consumers  have  been  defrauded,  a  pos¬ 
sibility  almost  everybody  concerned  be¬ 
lieves  is  very  strong. 

Mary  Jo  Sherman,  president  of  Olym¬ 
pic  Advertising,  says  she  doesn’t  know 
much  about  the  scam,  but  laments,  “Of 
all  the  agencies  in  New  York,  why  did 
they  have  to  pick  me?” 
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New  ad/news 
medium  seen 
in  teietext 

Newspapers  will  be  able  to  transmit  an 
entire  edition’s  contents  via  cable  tv  in 
less  than  a  year,  a  communications  indus¬ 
try  leader  told  nearly  70  newspaper  pub¬ 
lishers  this  week. 

“Videotex  is  ready  to  go — and  will  not 
only  revolutionize  the  distribution  of  vital 
information  via  electronics,  but  will  also 
help  newspapers  make  money,”  accord¬ 
ing  to  Anthony  Barnett,  president  of 
Antiope  Videotex  Systems,  Inc., 
Washington. 

Barnett  offered  this  forecast  at  a  ses¬ 
sion  of  the  Electronic  Publishing  Semi¬ 
nar,  held  by  the  American  Newspaper 
Publishers’  Association  in  Dallas, 
September  15-17.  He  said  Antiope  was 
prepared  to  provide  newspapers  with  a 
“turnkey”  package  that  would  quickly 
put  them  into  the  teletext  business. 

Courier  Journal  &  Louisville  (Ky.) 
Times  “has  already  taken  decisive  steps 
to  adapt  the  teletext  mode,”  Barnett  said, 
“and  will  launch  a  six-month  test  of  the 
system  as  early  as  January,  1982.” 

He  explained  that  his  firm — the  U.S. 
wing  of  a  French  telecommunications 
combine — had  selected  cable  tv  as  the 
primary  vehicle  for  his  company’s  new 
technology  because  it  represents  electro¬ 
nic  journalism’s  wave  of  the  future.  Bar¬ 
nett  said  that  newspapers  adapting  tele¬ 
text  “are  half-way  there,  as  they  already 
have  an  essential  ingredient  of  teletext — 
an  enormous  wealth  of  diversified  in¬ 
formation  that  can  be  easily  and  quickly 
converted  to  computers.” 

Barnett  told  the  publishers  that  the 
turnkey  system  was  developed  in  con¬ 
junction  with  Dissly  Research  Corp.,  a 
subsidiary  of  the  Courier-Journal  and 
Times  of  Louisville.  A  presentation  of  the 
joint-venture  prototype,  delivered  by 
Dissly  Executive  vicepresident  Linda  J. 
Pursell,  preceded  Barnett's  remarks. 

In  describing  how  newspapers  can 
make  money  by  “patching  into”  an  Anti¬ 
ope  system,  Barnett  took  the  assembled 
publishers  through  a  hypothetical  prog¬ 
ramming  day. 

Among  the  many  topics  that  can  be 
programmed  are  weather  reports,  traffic 
and  transportation  data,  stock  market 
quotations,  sports  results,  airline  sche¬ 
dules  food-store  specials  and  other  retail¬ 
er  reports,  community  news,  entertain¬ 
ment  and  dining  tips,  repair  and  garden¬ 
ing  hints,  general  features  and  classified 
ads  for  automobiles,  jobs,  real  estate  and 
other  products. 

Barnett  stressed  that  the  latter  categ¬ 
ory  represented  one  of  the  most  lucrative 
opportunities  for  newspapers  to  generate 
extra  sales  through  teletext  marketing. 
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Ad  scene 


By  Dan  Lionel 


McGoldrick  would  ‘sharpen’  co-op  programs 


Because  relatively  few  manufacturers 
really  understand  the  retailers’  marketing 
and  sales  promotion  needs,  their  co-op 
advertising  programs  are  often  wide  of 
the  mark.  In  appointing  Thomas  J. 
McGoldrick  co-op  advertising  director, 
Sawdon  &  Bess  Advertising  believes  it 
can  insure  better  liason  between  the  two 
entities. 

McGoldrick,  whose  background  in¬ 
cludes  10  years  in  buying  and  sales  prom¬ 
otion  with  Federated  Stores,  Brooks 
Brothers,  Montgomery  Ward  and  Mon¬ 
santo  Chemical,  told  E&P  in  a  chat  at  the 
agency’s  Madison  Ave  offices  that,  “Too 
many  co-op  plans  appear  to  have  been 
written  by  a  group  of  Philadelphia 
lawyers  —  many  are  confusing  and  even 
when  clear,  frequently  do  not  provide 
either  the  vendor  or  the  retailer  with  opti¬ 
mum  value  for  the  dollars  spent.’’ 

McGoldrick  believes  the  plans  can  be 
both  simplified  and  better  targeted  and 
still  remain  within  the  guidelines  of  FTC 
requirements. 

With  such  retail  accounts  as  Wool- 
worthAVoolco  and  Kinney  Shoes  on  its 
roster,  the  designation  of  a  formalized 
co-op  division  by  Sawdon  &  Bess  is 
understandable.  While  most  agencies 
have  handled  co-op  “as  an  after¬ 
thought,’’  according  to  Jerome  Bess, 
“we  look  upon  co-op,  not  as  a  means  unto 
itself  in  developing  new  business,  but  as  a 
new  and  important  agency  service  that 
we  will  offer  to  our  existing  clients  — 
both  manufacturers  and  retailers  —  as 
well  as  to  potential  new  clients.” 

As  McGoldrick  put  it,  “Co-op  will  be¬ 
come  a  major  part  of  the  agency’s  market¬ 
ing  service  division,  which  includes  re¬ 
search  and  sales  promotion. 

“We’ll  work  with  the  retailer  to  set  up 
new  programs,  special  promotions,  etc. 
as  well  as  coordinate  our  efforts  with  ex¬ 
isting  programs  and  help  them  approach 
their  vendors  for  whatever  extra  input 
they  can  provide.  We’ll  be  involved  with 
the  creative  aspects  for  both  tv  and  print. 

“For  manufacturers,  we  hope  to  help 
develop  programs  that  will  be  more  useful 
to  retailers  by  evaluating  their  existing 
plans  in  the  light  of  what  we  know  will 
spur  their  customers  to  pick  them  up  and 
put  them  in  the  papers  or  on  the  air.  We 
will  also  help  the  manufacturer  educate 
the  sales  staff  to  the  fine  points  of  the 
co-op  pro^ams,  a  major  selling  tool  for 
moving  merchandise,  at  which  point 
many  fine  programs  are  bogged  down.” 

Having  spent  the  past  few  years  as 
vicepresident  in  charge  of  retail  advertis¬ 
ing  for  the  Television  Bureau  of  Advertis¬ 
ing,  McGoldrick  is  unhappy  with  the 
average  tv  commercial  provided  by  the 
manufacturer  for  co-op  use.  He  will  help 
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Thomas  J.  McGoldrick 
create  what  he  calls  an  ‘integrated  com¬ 
mercial,’  in  which  the  name  of  the  store 


will  be  interwoven  throughout  the  pitch 
with  the  name  of  the  store,  not  just  a 
signature. 

Completely  conversant  with  the  im¬ 
portance  of  newspapers  in  retailer’s 
scheme  of  things,  McGoldrick  is  heartily 
in  favor  of  the  recent  NAB  co-op  program 
providing  manufacturers  with  a  one 
order/one  invoice  service. 

“It  fulfills  FTC  requirements  of  equal 
treatment  and  gives  the  manufacturer  a 
working  tool  for  spending  co-op  dollars  in 
proven  media  under  controlled  condi¬ 
tions.  It  will  be  a  special  boom  to  the  mom 
and  pop  stores,”  he  said,  “who  have 
trouble  fathoming  co-op.” 

While  McGoldrick  declined  to  say  pre¬ 
cisely  how  many  dollars  of  co-op  budgets 
go  unspent,  he  said  as  much  as  33%  is  not 
used. 

“If  the  plans  were  more  understandabl- 
e;  if  the  salespeople  of  the  vendors 
pushed  them  more  and  if  they  provided  a 
more  sophisticated  linkage  with  the  re¬ 
tailers’  goals,”  he  said,  “that  budget  gap 
would  virtually  disappear.” 


Toyota/U.S.A.  increases 
‘aftermarket’  ce-op  $s 


Toyota  Motor  Sales,  U.S.A.,  Inc.  said 
it  is  increasing  its  reimbursements  to 
dealers  for  aftermarket  repairs  adver¬ 
tising. 

Toyota,  which  claims  to  have  4  million 
cars  on  American  roads,  said  research 
shows  that  60%  of  the  aftermarket  repair 
business  goes  outside  the  dealerships, 
and  “experience  dictates  that  dealers 
who  advertise  increase  business  by  near¬ 
ly  10%  versus  only  1%  for  dealers  who 
don’t  advertise.” 

To  keep  on  promoting  Toyota  dealers’ 
price  leader  approach  in  the  service  area, 
the  auto  company  sent  dealers  on 
September  1  a  package  of  new  “retail- 
oriented  ad  mats”  featuring  reduced 
prices  on  parts  and  service,  and  disclosed 
plans  for  a  massive  direct  mail  coupon 
campaign. 

The  parts  and  service  promotion  was 
started  last  spring  to  overcome  the  image 
of  the  Toyota  dealership  as  overpriced 
and  indifferent  to  service. 

Success  stories  from  dealers  indicate 
increased  sales  on  parts  and  service  as 
high  as  20%.  The  increased  volume  of 
business  was  attributed  by  the  participat¬ 
ing  dealers  to  co-op  advertising. 

Jim  Shoemaker,  parts  manager  for 
Toyota  of  Merced,  Calif.,  told  the  fac¬ 
tory,  that  as  a  result  of  the  ad  program, 
“We’ve  had  customers  that  hadn’t  been 
to  the  dealership  in  two  or  three  years 
come  in.  Parts  business  has  increased 
20%  dollar- wise,  with  volume  close  to 
doubling,  due  to  the  ‘Cheap  2  Keep’ 


ads.” 

At  Bob  Reynolds  Toyota,  San  Francis¬ 
co,  service  business  picked  up  by  18%  in 
April,  “an  impressive  gain,  as  the  adver¬ 
tisement  started  working,”  reports  Roger 
Hansen  of  the  San  Francisco  Region. 

In  one  week  following  advertising  of 
the  price  leaders,  Toyota  of  Asheville, 
N.C.  wrote  155  repair  orders. 

Stevinson  Toyota,  Lakewood,  Colo., 
committed  maximum  co-op  dollars 
allowed  and  saw  a  17%  increase  in  labor 
hours  in  two  months. 

The  new  program  will  start  this  fall  with 
a  direct  mailing  to  Toyota  owners  with 
coupons  redeemable  through  December 
31  for  several  items:  free  spark  plugs  and 
filters  as  no  extra  charge,  with  purchase 
of  $25  worth  of  accessories;  $5  off  the 
purchase  of  a  new  battery;  and  free 
undercarriage  and  under  hood  inspec¬ 
tions.  Dealers  will  be  reimbursed  by  TMS 
for  their  costs. 

To  further  bolster  the  retail  service 
effort,  TMS  said  it’s  providing  dealers 
with  point-of-purchase  displays  for  their 
parts  departments  to  promote  “The  Qual¬ 
ity  Connection”.  The  promotion  is  aimed 
at  serving  the  do-it-yourself  market  by 
offering  a  line  of  about  50  different  origin¬ 
al  equipment  parts  in  easy-to-identify 
packages,  complete  with  instructions  for 
installation. 

“It’s  all  very  retail,  and  it’s  just  what 
our  shop  and  the  do-it-yourselfers  have 
been  needing,”  Toyota  said,  while  noting 
that  this  market  is  growing. 
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Ventures 


USSPI  members 
unanimous  in 
SAU  system  ... 

Responding  to  what  it  calls  “industry 
appeal  by  both  advertisers  and  agen-  ij 
cies,”  U.S.  Suburban  Press  Inc.  last  $ 
week  began  implementing  the  Standard 
Advertising  Unit  system.  ij: 

The  system  consists  of  25  individual 
advertising  sizes  that  can  be  accepted  by 
all  newspapers  regardless  of  their  format 
or  page  size.  Within  these  standard  sizes  ji; 
are  16  units  that  also  meet  tabloid  news¬ 
paper  needs.  USSPI,  which  continues  its 
one  order,  one  bill  system  for  its  advertis¬ 
ers,  previously  had  its  own  standardized 
materials  based  on  an  eight  column  broad 
sheet  format. 

“We’re  delighted  that  every  one  of  our  •: 
over  270  publishers  has  accepted  the 
SAU  system,”  said  USSPI  President 
Robert  P.  Hanson.  “Implementation  of 
the  system  will  sharply  decrease  advertis¬ 
er  preparation  time  and  eliminate  the  ex¬ 
pense  of  making  duplicate  and  multi-size 
slicks.” 

In  gearing  up  for  the  conversion, 
USSPI  has  installed  a  new  IBM  System 
38  computer,  with  12  times  the  capacity 
of  its  predecessor.  The  new  system’s 
large  data  base  will  be  used  to  handle 
insertion  order  tracking,  publisher  re¬ 
quests  for  historical  information  and  the 
new  SAU  increased  rate  structure.  In 
addition,  the  System  38  will  generate 
more  tailor-made  market  research  and 
sales  promotion  presentations. 

“This  is  the  most  significant  step  our 
industry  has  taken  in  the  last  15  years,” 
said  Hanson.  “We’re  pleased  to  be  one  of 
the  pioneers  of  the  SAU  system  and  feel  it 
will  help  us  offer  a  virtually  unbeatable 
advertiser  package  for  any  product  or  ser¬ 
vice.  The  easy-to-order  modular  units 
will  make  a  more  attractive  page  layout, 
giving  our  advertisers  added  impact.” 

...  and  record  4.1% 
sales  Increase 

U.S.  Suburban  Press  Inc.  last  week  re¬ 
ported  that  its  fiscal  year  ending  July  31 
showed  a  41 .3%  increase  in  sales  over  the 
same  period  a  year  ago. 

The  privately  held  suburban  rep  firm 
would  not  release  specific  sales  figures 
but  declared  that  its  total  linage  climbed 
to  44.1  million  during  the  1980-81  fiscal 
year,  an  increase  of  41.3%  over  the  pre¬ 
vious  year’s  tally. 

A  spokesman  for  the  company  said 
tobacco  represented  the  firm’s  biggest  re¬ 
venue  source,  adding  that  airline,  auto¬ 
motive  and  lawn  and  garden  also  were  up. 

“The  only  category  that  registered  a 
slight  decline  was  liquor,”  the  spokes¬ 
man  said. 
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NAB’s  NABSCAN  unit  under  review 

A  special  committee  appointed  by  the  Newsapaper  Advertising  Bureau’s 
board  of  directors  is  expected  to  report  on  the  future  of  the  bureau’s  NABS¬ 
CAN  (National  Advertised  Brands  Scanning  Reports)  program  during  the 
board’s  fall  meeting  in  Los  Angeles  on  Monday. 

The  three-year  old  NABSCAN  program  has  proven  costly,  and  some 
board  members  are  questioning  the  feasibility  of  keeping  it  in  operation.  The 
unit  is  run  by  Richard  Neale,  vicepresident  of  the  bureau’s  food  division,  and 
a  former  sales  executive  for  This  Week  and  Parade  magazines. 

“We  will  either  continue  it,  sell  it  or  abandon  it,”  said  Edward  Estlow, 
president  and  chief  executive  officer  of  the  E.W.  Scripps  Company  and 
chairman  of  the  bureau  board.  However,  a  source  close  to  NABSCAN  said 
that  the  committee  is  not  actively  considering  abandonment  of  the  program. 

NABSCAN,  which  monitors  price  and  product  movement  data  drawn 
from  supermarket  checkout  scanner  readings  of  the  Universal  Product  Codes 
at  nearly  400  stores  in  50  Standard  Market  Statistical  Areas,  was  intended  to 
serve  as  a  research  sales  tool  for  newspaper  advertising.  It  was  later  under¬ 
stood  by  bureau  officials  that  the  program  had  the  potential  of  at  least 
covering  its  costs  of  operation  through  sales  of  reports  to  retailers  and 
manufacturers. 

Informed  sources  report  that  it  costs  the  bureau  nearly  a  quarter  of  a 
million  dollars  annually  to  operate  NABSCAN.  Its  data  has  proven  valuable 
as  a  sales  tool  —  a  research  report  put  out  by  the  bureau  early  this  year  uses 
NABSCAN  data  to  prove  that  product  sales  increase  when  advertised  in 
newspapers,  regardless  of  price.  But  the  bureau  has  had  difficulty  selling 
NABSCAN  reports  to  food  and  package  goods  marketers.  Sources  said  food 
marketers  have  not  been  buying  the  reports  because  they  believe  NABSCAN 
data,  because  it  is  drawn  from  only  several  hundred  stores,  is  not  projectable 
nationally  and  because  food  marketers  are  reluctant  to  accept  data  turned  out 
by  an  advocacy  organization,  such  as  the  bureau. 

Still,  NABSCAN  now  offers  the  most  complete  supermarket  product 
movement  information  available.  Others  are  in  the  field,  but  don’t  have  as 
many  scanners  hooked  into  their  systems.  The  A.C.  Nielsen  Company, 
which  some  observers  expect  will  become  the  leader  in  scanner  monitoring, 
has  not  yet  wired  its  monitoring  resources  to  most  existing  supermarket 
scanners.  The  observers  speculate  that  it  has  not  done  so  because  there  are 
not  enough  supermarkets  equipped  with  scanners  to  produce  data  which  may 
be  projected  to  a  national  scsde. 

The  NABSCAN  program  has  been  widely  praised  in  the  newspaper  busi¬ 
ness.  Robert  Lambert,  president  of  Story  &  Kelley  Smith,  last  spring  called 
the  program  “a  brilliant  idea.”  And  Jack  Kauffman,  NAB  president,  said 
NABSCAN  “is  going  to  be  the  most  profitable  thing  we’ve  ever  done.” 

Leo  Bogart,  executive  vicepresident  and  general  manager  for  the  NAB, 
told  E&P,  “It  has  been  understood  by  both  our  own  staff  at  the  bureau  and 
also  by  our  plans  committee  and  our  long  range  planning  committee  that  the 
value  of  having  this  kind  of  proof  of  sales  effectiveness  was  incalculable. 
Over  the  long  run,  (selling)  the  whole  value  and  sales  power  of  newspaper 
advertising  depends  on  our  ability  to  demonstrate  that  newspapers  work  and 
sell  merchandise,  and  this  is  a  most  extraordinary  application  of  new  technol¬ 
ogy  to  that  kind  of  demonstration.” 


And  whiie  they’re  in  LA - 

The  NAB  board  will  take  time  out  from  their  meeting  to  lunch  with  the 
heads  of  major  Hollywood  movie  studios  at  Jimmy’s  restaurant  in  Beverly 
Hills. 

During  the  lunch,  the  NAB’s  movie  ad  specialist,  Charles  Kinsolving,  will 
present  a  10-minute  version  of  a  new  NAB  sales  presentation  on  movie 
advertising  and  newspapers.  A  full-scale  showing  of  the  new  movie  ad  pitch 
will  be  staged  on  September  28  in  L.  A. .  The  bureau  will  also  handle  questions 
about  the  new  Standard  Ad  Units  at  that  time. 

Among  the  invited  guests,  expected  to  attend,  are  Frank  Capa,  Barry 
Geller,  and  Francis  Coppola. 

—  Gloede 
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ABC  SIGNS  5,000th  MEMBER.  Intermarco  Advertising,  New  York,  re¬ 
cently  became  the  Audit  Bureau  of  Circulation's  5,000th  member.  On  hagd  to 
celebrate  the  occasion  are  (left  to  right),  Alan  T.  Wolcott,  ABC  president  and 
managing  director;  William  M.  Claggett,  vicepresident  and  director  of 
advertising  and  marketing  services,  Ralston  Purina  Company,  and  chairman 
of  the  ABC  board;  Arlene  Hoffman,  president,  Intermarco;  and  Ray  Gaulke, 
Intermarco's  chief  executive  officer. 

SAU  Directory  Update: 


A  number  of  newspapers  were  inadvertantly  omitted  from  the  Standard  Metropoli¬ 
tan  Statistical  Area  listing  in  E&P’s  Standard  Advertising  Unit  Directory,  which  was 
published  on  August  29. 

Following  are  corrected  listings  of  the  SMSA’s  from  which  newspapers  were 
omitted,  suitable  for  pasting-over  the  listings  in  the  directory.  Additionally,  the 
Macomb  (Miss.)  Enterprise  Journal  and  the  Beaver  Dam  (Wi.)  Daily  Citizen  were 
omitted  from  the  state-by-state  listings  of  SAU  newspapers.  SAU  newspapers  began 
accepting  national  advertising  measured  in  standard  units  on  September  1 . 


4.  Philadelphia 

Camden  Courier  Post 
Coatesville  Record 
Delaware  Co  Times 
Doylestown  Intelligencer 
Lansdale  Reporter 
Levittown  Bucks  Co  Courier  Times 
Norristown  Times  Herald 
Philadelphia  Bulletin 
Philadelphia  Inquirer,  News 
Philadelphia  Journal 
Phoenixville  Evening  Phoenix 
Pottstown  Mercury 
Quakertown  Free  Press 
West  Chester  Daily  Local  News 
Willingtnro  Burling  Co  Times 
Woodbury  Gloucester  Co  Times 

6.  Boston-Lowell- 
Brockton- 
Lawrence- 
Haverhill 


Beverly  Times 
Boston  Globe 
Boston  Herald  American 
Brockton  Enterprise  &  Times 
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Dedham-The  Daily  Transaipt 
Framingham  Middlesex  News 
Gloucester  Times 
Haverhill  Gazette 
Hudson  Sun 

Lawrence  Eagle-Tribune 
Lowell  Sun 
Lyrm  Item 

Malden  Evening  News 
Marlboro  Enterprise 
Medford  Daily  Mercury 
Melrose  Evening  News 
Newburyport  News 
Peabody  Times 
Portsmouth  Herald 
Quincy-The  Patriot  Ledger 
Salem  News 
Waltham  News-Tribune 

'  7.  San  Francisco- 
Oakland 

Alameda  Times  Star 
Antioch  Ledger 
Fremont/Newark  Argus 
Hayward  Review 
Livermore  Tri-Valley  Herald 
Martinez  News-GazMe 
Oakland  Tribune,  Eastbay  Today 
Pittsburg  Post-Dispatch 
San  Francisco  Chronicle/Examiner 


San  Mateo  Times 

San  Rafael  Independent  Journal 

Walnut  Creek  (Ma  Costa  Times 


65.  Worcester- 
Fitchburg- 
Leominster 

Clinton  Item 

Fitchburg/Leominster  Sent,  Entr 
Gardner  News 
Milford  News 
Worcester  Tele^am 
Worcester  Evening  Gazette 
Worcester  Sunday  Telegram 


1 50.  Sarasota 

Sarasota  Herald  Tribune 
Sarasota  Journal 


July  ad  rewenues 
led  by  29% 
gain  In  national 

Advertiser  investments  in  daily  news¬ 
papers  climbed  21 .6%  to  $1,435  billion  in 
July,  according  to  the  Newspaper  Adver¬ 
tising  Bureau. 

National  advertising,  continuing  its 
strong  1981  performance,  turned  in  a 
29.8%  gain  over  the  same  month  last 
year,  with  over  $220  million  in  expendi¬ 
tures  recorded  by  the  NAB.  Retail  was  up 
19.9%  to  $750.1  million,  and  classified 
posted  a  16.7%  gain  to  $464.4  million. 

For  the  first  seven  months  of  the  year, 
total  newspaper  advertising  expenditures 
were  $9,789  billion,  up  16.7%  over  last 
year.  During  the  same  period,  national 
was  up  24.9%  to  $1 .647  billion,  retail  was 
up  15.3%  to  $5,135  billion,  and  classified 
was  up  14.9%  to  $3,007  billion. 

The  New  England  Newspaper  Asso¬ 
ciation,  which  measures  linage  rather 
than  expenditures,  reports  that  July  was  a 
“moderately  good  month.” 

In  the  110  NENA  daily  newspapers, 
national  linage  was  up  Wo,  with  most 
categories  strong,  especially  cigarettes 
and  food  couponing.  Local  ROP  linage 
was  up  3%,  with  72  papers  showing  gains 
against  38  with  losses.  Classified  linage, 
with  major  classifications  “coming  back 
a  little,”  was  also  up  3%.  And  preprinted 
insert  linage,  which  the  NENA  reports 
has  been  flat  recently,  was  up  over  6%  in 
July  over  the  same  month  last  year. 

O’Neil  named  VP 
ter  Dayton  dailies 

Edward  J.  O’Neil,  Jr.  has  been  named 
vicepresident/marketing  for  Dayton 
Newspapers,  Inc.  David  C.  Scott,  former 
ad  director  for  Springfield  Newspapers, 
will  succeed  O’Neil  as  ad  director  for  the 
Dayton  Newspapers,  the  Dayton  Daily 
News  and  Journal  Herald. 

New  ad  executives 
at  Houston  Post 

Jerry  D.  Burton  has  been  named  adver¬ 
tising  director  of  the  Houston  Post.  He 
was  formerly  display  director. 

Reagon  O.  Seaver,  formerly  manager 
of  metro  sales,  has  been  named  classified 
advertising  director.  L.  Michael  Tieman, 
formerly  a  supervisor  in  general  sales, 
will  take  Seaver’ s  place. 

Ad  exec  dies 


ViikA  William  Tandy  Young,  Jr.,  former 

YUDa  wiiy  president  of  the  Leo  Burnett  Company, 
Marysville  Appeal-Democrat  Inc.,  died  September  1. 

EDITOR  &  PUBLISHER  for  September  19. 1981 


Vital  Statistic: 


The  life  insurance  industry 
invested  $26  billion  in 
new  capital  in  our 
nations  economy  last  year. 


Because  of  the  state  of  the  econ¬ 
omy  last  year,  capital  investment 
was  severely  limited.  Many  tradi¬ 
tional  sources  of  investment  funds 
were  seriously  eroded  because  of 
adverse  economic  developments. 
The  life  insurance  industry,  never¬ 
theless,  continued  to  generate  an 
ongoing  flow  of  new  investment 
capital  derived  from  premiums 
paid  by  147  million  life  insurance 
policyholders  and  other  sources. 

Last  year,  alone,  we  invested 
over  S26  billion  in  new  funds  in 
our  nation’s  economy.  Altogether, 
our  invested  assets  exceed  S5()0 
billion.  Today,  the  capital  provided 
by  the  life  insurance  industry'  flows 
into  the  far  and  wide  corners  of 


America,  financing  more  produc¬ 
tion,  more  employment,  improved 
technology,  and  the  product  rev  o- 
lutions  of  tomorrow. 

We  take  pride  in  a  long-standing 
history  as  an  important  source  of 
new  capital  which  has  provided 
many  opportunities  for  economic 
growth  that  might  not  have  existed 
without  the  investments  of  the  life 
insurance  companies  in  America. 
We  are  a  major  source  of  funding 
for  corporate  bonds  and  commer¬ 
cial  mortgages,  and  we  are  com¬ 
mitted  to  funding  programs  which 
will  generate  social  and  financial 
gains  for  our  citizens  and  our 
country.  We’re  investing  in  a 
healthy  America. 


^  American 
C/j^otmcil  of 

^Jnsurance 


For  additional  information  on  the  life  insurance  business, 
call  collect:  Washington,  D.C.— Walter  Bussewitz  (202)  862-4064. 

New  York  City— Robert  Waldron  (212)  245-4198. 
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Page  1  of  national  edition  Front  page  of  regular  paper 

N.Y.  News  overhauls 
national  edition 


By  Andrew  Radolf 

To  meet  the  competition  from  the  early 
morning  edition  of  the  New  York  Post, 
the  New  York  Daily  News  has  revamped 
its  national  edition  into  a  more  action 
packed  format. 

The  News  added  8  pages  of  editorial 
content  to  the  national  editon  to  bring  the 
total  size  to  between  28  and  36  pages. 

The  expanded  edition  features  more 
"action  pictures,”  10  pages  of  sports, 
more  “off-beat  human  interest”  stories, 
and  more  national  and  international  news 
presented  in  a  "tighter,  faster”  style,  said 
Daily  News  managing  editor,  William  L. 
Umstead. 

Umstead  said  he  wants  the  national 
edition  to  “appeal  to  readers  who  want 
more  personalty”  in  their  newspaper. 

"People  buy  this  (national  edition)  for 
world  and  national  news,  things  they 
don’t  get  in  their  local  paper,”  he  noted. 

The  revamped  national  edition  debut- 
ted  on  August  1 1 .  The  changes  were  in  the 
planning  stages  before  the  decision  to  fold 
the  evening  edition.  Tonight,  was  made, 
Umstead  said.  “We  started  this  before 
Tonight  went  down.  It  had  nothing  to  do 
with  that.” 

The  national  edition  sells  only  on  news¬ 
stands  for  30^,  a  nickel  higher  than  regu¬ 
lar  cover  price. 

Though  advertising  is  sparse  in  the 
national  edition,  Umstead  said  it  has  al¬ 
ways  been  a  profitable  venture  for  the 
Daily  News. 

Most  of  the  edition’s  159,(X)0  daily  cir¬ 
culation  is  in  the  Northeastern  states  and 
Pennsylvania,  Umstead  said.  About 
S,(X)0  to  10,000  copies  are  sold  daily  in 
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Florida.  The  edition  does  not  circulate 
west  of  the  Mississippi  River. 

The  national  edition’s  circulation  “had 
been  declining  over  the  last  couple  of 
months,”  Umstead  commented,  ever 
since  Rupert  Murdoch  began  “shipping 
out”  his  first  A.M.  edition  with  a  press 
start  around  10  P.M. 

He  said  “at  one  time,”  the  national 
edition  sold  250,0(X)  to  300,000  copies 
daily. 

The  Daily  News’  national  edition  goes 
to  press  at  8:30  P.M.  with  a  9:30  P.M. 
replate  for  late  racing  results. 

The  paper  added  additional  truck  runs 

‘Unknown’  gives 
McEnroe  a  battle 


Judge  cult  Muon  out  CodMW 
Entojm  Mwuk* 

National  sports  lead 


for  distributing  the  edition  by  using  inde¬ 
pendent  deliverers. 

Umstead  said  the  increased  editorial 
content  has  “turned  around”  the  national 
edition’s  circulation  slide. 

The  edition’s  circulation  manager  re¬ 
ports  sales  are  up  8,000  in  July  and  Au¬ 
gust  over  a  year  ago.  Normally,  the 
national  edition  goes  up  about  3,000 
copies  during  those  two  months. 

“That’s  5,000  over  our  normal  gain  due 
to  the  new  product,”  Umstead  said,  not¬ 
ing  the  circulation  department  is  forecast¬ 
ing  an  8,000  to  10,000  circulation  gain  for 
the  national  edition  in  September. 

The  first  edition  of  the  Post  sells  around 
46,000  copies,  with  most  of  those  sales 
coming  outside  the  city  and  retail  trade 
zones. 

“Murdoch’s  selling  basically  the  same 
paper  he  sells  in  New  York  City,”  Um¬ 
stead  said.  “Ours  is  more  designed  for 
national  readers.” 

He  commented  a  “spot  survey” 
showed  a  “a  lot  of  older  people”  are  read¬ 
ing  the  revamped  national  edition.  They 
were  the  “base  readership”  of  the  “old” 
national  edition,  he  added.  “We  have  a 
loyal  readership  out  there.” 

Umstead  noted  the  advertising  depart¬ 
ment  “is  looking  into”  ways  to  get  more 
ads  into  the  national  edition,  particularly 
more  national  advertising. 

“I  want  to  get  more  bulk  into  the  pap¬ 
er,”  he  explained. 

The  Daily  News  also  distributes  a  Sun¬ 
day  national  edition.  Umstead  said  the 
Sunday  version  carries  the  magazine  sup¬ 
plement,  comics,  and  “some”  of  the  reg¬ 
ular  Sunday  sections.  It  has  a  circulation 
of  around  250,000. 

The  changes  in  the  national  edition  are 
part  of  a  larger  plan  to  “get  the  Daily 
News  back  to  what  it  does  so  well,”  Um¬ 
stead  remarked.  He  explained  the  Daily 
(Continued  on  page  22) 
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The  Proven  Electrostatic 
Newspaper  Platemaking  System 


Out  come  Deadliner  plates. 


□  You  get  tough 
plates . . .  fast . . . 
economically . . .  with 
no  silver. 

□  Plates  fit  all 
presses. 

□100-llne 
halftones . . . 
double-trucks . . . 
process  color . . .  spot 
color. 


Contact  Leg  Curtis,  Printing  Products 
Division/ 3M,  223-2N  3M  Center.  St. 
Paul,  MN  55144  (612)  733-4041 


Join  the  growing  family  of 
Pyrofax  and  Deadliner  plate  Users. 


3M  Hears  You . . . 


LEAD  STORY — ^William  L.  Umsteod,  managing  editor  of  the  New  York 
Daily  News,  and  William  Condie,  news  editor  of  the  Daily  News'  national 
edition,  confer  on  the  lead  story  for  the  next  day's  paper. 


N.Y.  News 

(Continued  from  page  20) 


News  will  once  again  “assume  the  role  of 
New  York’s  picture  newspaper”  with 
more  “action  news  photos.” 

He  said  the  Daily  News  must  be  “en¬ 
tertaining  and  lively”  as  well  as  “a  ser¬ 
vice  newspaper  to  the  communities 
here.” 

He  pointed  out  the  paper’s  city  and 
suburban  morning  circulation  was  up 
33,000  this  August  over  the  same  month  a 
year  ago. 

Umstead  attributed  part  of  the  circula¬ 
tion  rise  to  the  improvements  in  the  Daily 
News’  editorial  content.  He  said  the  spe¬ 
cial  sections  introduced  a  year  ago  “have 
been  very  successful  and  add  a  service 
quality  to  the  paper.” 

The  sections  are  1st  Person,  Getting 
Ahead,  Good  Living,  and  At  Home. 

A  fifth  section  introduced  last  year, 
Friday’s  Sports  Extra,  has  been  merged 
into  the  regular  sports  section  begining  on 
the  tabloid’s  back  page. 

Another  section.  Style,  was  elimin¬ 
ated. 

Umstead  said  Sports  Extra  was  merged 
because  there  were  “too  many  sections 
on  Friday”  including  the  paper’s 
weekend  entertainment  supplement  cal¬ 
led  Friday. 

Umstead  said  another  reason  for  im¬ 
proved  circulation  figures  is  the  Daily 
News’  circulation  department  has  work¬ 
ed  out  a  “better  pattern”  of  distribution. 

The  press  runs  for  the  city  and  sub¬ 
urban  zones  do  not  begin  until  midnight 
now  and  only  Four  Star  editions  are  dis¬ 
tributed  in  the  city  and  suburban  areas. 

The  Three  Star  edition  which  went  to 
press  at  11:15  P.M.  and  was  distributed 
mostly  in  the  suburbs  has  been  elimin¬ 
ated. 

With  the  Three  Star  gone,  the  press  run 
for  the  national  edition  can  continue  past 
11  P.M.,  allowing  the  Daily  News  to  de¬ 
liver  a  later  national  edition  to  many  out¬ 
lying  areas. 


The  Daily  News’  circulation  depart¬ 
ment  has  begun  using  computers  for  im¬ 
proved  regulation  of  its  dealer  orders. 
One  result  has  been  better  returns  in¬ 
formation  which  has  enabled  the  cir¬ 
culation  department  “to  put  our  papers 
out  more  judiciously,”  said  William 
McDonald,  vicepresident/circulation 
director. 

The  newspaper  has  also  increased  the 
number  of  “hustlers  and  vending 
machines”  it  uses  on  the  streets,  McDo¬ 
nald  said. 

“We  still  have  some  problems  ahead  of 
us,”  Umstead  continued,  recalling  that 
the  Daily  News  for  the  first  time  in  its 
history  is  losing  money. 

“We’re  facing  a  loss  of  $1 1  million  this 
year.  Profit  margins  were  thin  in  recent 
years,”  he  remarked. 

To  get  labor  and  production  costs  in 
line,  the  newspaper  is  seeking  to  lay  off 


300  employees. 

Umstead  said  83  of  those  layoffs  have 
already  taken  place  in  the  editorial  de¬ 
partment.  Most  of  the  people  laid  off  were 
reporters  and  photographers  hired  when 
Tonight  was  started. 

“We  lost  a  lot  of  talent,”  Umstead 
said.  “They  had  the  least  seniority  with 
the  Guild.” 

Umstead  pointed  out  that  the  paper’s 
editiorial  staff  still  numbers  over  500 
people. 

“We  think  we  have  an  adequate  staff,” 
he  observed. 

The  Daily  News  is  seeking  to  improve 
its  coverage  of  minorities  too,  Umstead 
said,  “to  make  our  pages  more  appealing 
to  the  black  and  Hispanic  communities. 
Advertisers  are  interested  in  selling  to 
these  groups  as  well  as  anyone  else.” 

The  paper  is  preparing  to  open  a  Har¬ 
lem  bureau  staffed  by  Ron  Howell  and 
possibly  another  reporter. 

A  column  on  the  Hispanic  community 
has  begun  appearing  every  Saturday. 
Miguel  Perez  and  Albert  Davila  alternate¬ 
ly  write  the  column  which  is  in  English. 

Umstead  believes  the  worst  is  behind 
the  Daily  News.  He  sees  the  paper  return¬ 
ing  “into  the  black  in  a  couple  of  years.  It 
needs  the  cooperation  of  the  unions  and 
the  editorial  staff.” 

The  Daily  News  has  cut  costs  “as 
much  as  we  can,”  Umstead  maintained. 
Putting  out  a  better  paper  to  get  circula¬ 
tion  up  is  the  only  option  left. 

He  is  confident  the  Daily  News  will  do 
just  that. 

“We  have  credibility.  That’s  our  for¬ 
mula  for  success,”  he  said. 


w 

OAKLAND  nilBUNE 


to  the  basic 


MiliiO 

CO/VIICS 


Network 


A  great  buy  just  got  better. 
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Bennack  diversifies 
Hearst  Corporation 

When  completed,  the  acquisition  of 
KMBC-tv  in  Kansas  City,  Mo.  will  be 
Hearst  Corp.'s  14th  acquisition  in  the 
past  three  years. 

“In  addition  to  greatly  increasing  the 
overall  size  of  the  corporation,  these  ac¬ 
quisitions  have  importantly  diversified  us 
both  geographically  and  in  lines  of  busi¬ 
ness,”  Frank  A.  Bennack,  Jr.,  president 
and  chief  executive  officer  of  Hearst, 
said. 

The  purchase  of  KMBC,  when  com¬ 
plete,  will  make  the  station  the  5th  VHF 
tv  station  to  be  owned  by  Hearst  and 
brings  the  number  of  total  broadcast 
properties  to  12.  Hearst  owns  and  oper¬ 
ates  VHF  tv  stations  in  Pittsburgh,  Balti¬ 
more,  Milwaukee,  and  Dayton,  Ohio. 
Hearst  also  operates  am  and  f^m  radio  sta¬ 
tions  in  Pittsburgh,  Baltimore  and  Mill- 
waukee  and  a  am  station  in  San  Juan. 

Franklin  C.  Snyder  is  vicepresident 
and  general  manager  of  broadcasting  for 
Hearst.  Robert  Danzig  is  vicepresident 
and  general  manager  of  newspapers. 

In  addition  to  its  broadcast  holdings, 
Hearst  owns  15  daily  and  30  weekly 
newspapers,  21  magazines  in  the  United 
States  and  United  Kingdom,  4  book  com¬ 
panies  and  a  newspaper  feature  syndi¬ 
cate.  It  also  operates  several  other  media- 
related  companies  as  well  as  activities  in 
ranching,  timber,  real  estate  and  paper¬ 
making. 

Acquisitions,  since  late  1978,  have  in¬ 
cluded  7  daily  newspapers,  30  weekly 
newspapers,  two  hardcover-book  pub¬ 
lishing  firms,  a  magazine-distribution 
company,  a  business-publications  com¬ 
pany  and  the  2  tv  properties. 

The  newspaper  purchases  marked  the 
first  expansion  of  Hearst  outside  its  tradi¬ 
tional  newspaper  markets  in  more  than  40 
years  and  the  broadcast  purchases  were 
the  first  in  more  than  15  years  by  the 
95-year-old  firm. 

“We  now  will  have  operation  in  7  new 
markets  in  the  Midwest  and  Southwest, 
along  with  significantly  expanding  our 
traditional  East  Coast  and  West  Coast 
operations,”  Bennack  said.  “Expansion 
of  our  operations  in  broadcasting  and 
book  publishing,  our  entry  into  trade  pub¬ 
lishing  and  cable  programming,  and  the 
business  publications  fields,  when 
viewed  together  with  our  historic  role  as 
major  publishers  of  magazines  and  news¬ 
papers,  positions  us  well  for  the  years 
ahead,”  Bennack  said. 

Drop  PM  edition 

Declining  circulation  is  one  of  the 
reasons  given  by  the  Waco  (Tex.)  Tri¬ 
bune-Herald  for  suspending  the  after¬ 
noon  edition.  Bob  Lott,  editor,  named 
high  delivery  costs,  trouble  finding  car¬ 
riers,  and  story  duplication  in  AM  and 
PM  editions  as  other  factors. 


Let  our  group 
tell  you 

what  they  told 

CBS, 

MacNeil/Lehrer, 
and  ABC  News. 


Find  out  what  Walker  Merryman,  Anne  Browder,  Tom 
Howard,  and  Pam  Jones  have  told  dozens  of  network 
broadcasters.  Interview  one  of  these.personalities  for 
your  radio  or  TV  station,  newspaper  or  magazine. 

It’s  a  chance  to  give  your  audience  stimulating, 
provocative  reporting  on  everything  from  America’s 
basicLfights  to  government  regulation.  And  an 
opportunity  for  your  audience  to  learn  more  about 
some  of  today’s  most  controversial  issues. 

To  arrange  for  an  interview,  write  The  Tobacco  Institute, 
1875  Eye  Street,  N.W.,  Washington,  D.C.  20006.  Or 
call  our  toll-free  number.  It’s  your  chance  to 
ask  the  questions— and  get  the  answers— your 
audience  cares  about. 

800-424-9876 
Thelbbacco  Institute 
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NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Nu$baum 


William  Nusbaum,  product  develop¬ 
ment  manager  for  the  Chicago  Tribune, 
has  moved  to  advertising  services  mana¬ 
ger  of  the  Minneapolis  Star  and  Tribune. 
Nusbaum  joined  the  Chicago  paper's 
classified  department  in  I%9  and  before 
leaving,  worked  as  senior  analyst  in  the 
marketing  department  and  as  a  national 
and  retail  sales  rep. 

♦  ♦  ♦ 

Anne  L.  Curley,  assistant  business 
editor  of  the  Milwaukee  Journal,  has 
been  named  business  editor.  She  replaces 
David  L.  Beal,  who  is  the  new  execu¬ 
tive  business  editor  of  the  St.  Paul 
Pioneer  Press  and  Dispatch. 

♦  *  * 

Renee  T.  Frazier,  former  travel 
promotion  manager  at  the  Washington 
Star,  was  named  travel  promotion  mana¬ 
ger  of  the  Hartford  (Conn.)  Courant.  She 
will  be  in  charge  of  all  phases  of  airline, 
steamship,  hotel  and  resort  advertising 
sales. 

Patricia  Barnes,  former  classified 
advertising  manager  at  the  Washington 
Star,  is  now  telephone  room  sales  mana¬ 
ger  of  the  Courant.  Before  joining  the  Star 
she  was  a  classified  sales  supervisor  at 
Newsday,  Long  Island. 

at  *  * 

Dr  .  B.  Kelly  Leiter,  journalism  pro¬ 
fessor  at  the  University  of  Tennessee 
since  1966,  is  now  the  Edward  J.  Meeman 
Distinguished  Professor  of  Journalism  at 
the  school. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Ian  N.  Cohen,  promotion  manager  of 
the  St.  Louis  Post-Dispatch  and  Globe- 
Democrat  for  the  past  two  years,  is  now 
assistant  marketing  director. 

*  *  * 

Gerald  Garcia,  a  former  editor  at  the 
Kansas  City  Star  and  the  Fort  Worth 
Star-Telegram,  was  named  a  general  ex¬ 
ecutive  at  Gannett’s  San  Bernardino  Sun. 
He  most  recently  was  assistant  to  the 
publisher  of  the  Kansas  City  Star.  Garcia 
will  be  assigned  to  various  business  de¬ 
partments  of  the  Sun. 

*  *  * 

Jeff  Dunlap  was  named  associate 
editor  of  New  Florida  magazine,  a  gener¬ 
al  interest  publication.  Dunlap  was  col¬ 
umnist  and  feature  writer  for  the  Tampa 
Tribune  the  past  two  and  one-half  years. 
♦  «  ♦ 

Fred  Thomas,  founding  editor  and  de¬ 
signer  of  friday  extra!  entertainment 
magazine  of  the  Tampa  Tribune,  has 
joined  Tampa  Magazine,  a  unit  of  City 
Magazines  Inc.,  Cleveland,  as  associate 
publisher.  John  Bancroft,  former  edi¬ 
tor  of  Sarasota  Magazine,  replaced  Tho¬ 
mas  as  editor  of  friday  extra! 


Giles  M.  Fowler,  a  member  of  the 
editorial  staff  of  the  Kansas  City  Star  for 
25  years,  is  R.M.  Seaton  Visiting  Profes¬ 
sional  in  the  department  of  journalism 
and  mass  communications  at  Kansas 
State  University,  Manhattan,  for  this 
school  year.  Fowler  resigned  as  editor  of 
the  Kansas  City  Star  magazine  to  become 
a  visiting  professor  at  Kansas  State. 


BEW  CONSULTING 

Specializing  in 

general  management  problems 


B.E.  Wright 

80  First  South  Shores  Ave. 
Decatur,  II.  62521  1-217-428-3367 


AAcDonald 


f  William  J.  McDonald  was  promoted 
-  from  circulation  manager  to  vicepresi- 
V  dent/circulation  director  of  the  New  York 
Daily  News. 

McDonald  joined  in  News  in  1968  as 
®  assistant  operations  manager  of  the  Man- 
"  hattan  plant  and  has  served  in  a  number  of 
posts  including  plant  manager,  manager 
'•  of  special  projects  in  the  labor  relations 
®  division  and  assistant  to  the  publisher 
^  *  ♦  * 

'■  Staff  writer  Georgia  Swing  of  the 
Duluth  Herald  and  News-Tribune  has  be¬ 
come  city  editor,  replacing  IRV  Moss- 
e  BERGER,  who  was  named  sports  editor, 
r-  Also,  assistant  city  editor  Paul  S. 

I-  Brissett  was  named  lifestyle  editor,  re- 
a  placing  Sharon  Novotne,  who  moved 
>.  to  regional  reporter. 

Staff  writer  John  Krebs  is  now  region- 
al  editor,  a  post  substituted  for  the  assis- 
tant  city  editorship  to  improve  coverage 
‘s  of  northeastern  Minnesota,  northern 
y  Wisconsin  and  upper  Michigan, 
te  ♦  *  ♦ 

Karen  A.  Mangaracina  was  named 
manager  of  newspaper  promotion  and 
public  relations  at  Parade  Publications, 
Inc.,  New  York,  publisher  of  Parade 
Magazine.  She  was  formerly  manager  of 
®  public  relations  at  Seventeen  Magazine. 
♦  *  * 

John  S.  Kazik,  production  planning 
^  manager  with  responsibility  for  design 
and  construction  of  the  Chicago  Tri- 
bune’s  new  offset  plant,  was  appointed 
”  director  of  administrative  services. 

*  *  * 

Ian  M.  Pittendreigh  was  appointed 
production  manager  of  the  London 
(Ontario)  Free  Press.  He  has  been  with 
the  company  since  1956  and  most  recent¬ 
ly  was  manager  of  the  platemaking  and 
press  departments.  Pittendreigh  has  an 
annual  scholarship  given  in  his  name  at 
the  San  Luis  Obispo  Polytechnical  Insti¬ 
tute,  California,  in  recognition  of  his  ex¬ 
tensive  work  in  equipment  redesign,  de- 
foamer  development  and  photopolymer 
_|  plate  studies. 
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New  reporters  at  the  Akron  Beacon  F. 
Journal  are  Ed  Meyer,  who  covers  pro  tant 
football,  and  Barbara  Schechter,  who  Bull 
covers  higher  education.  Meyer  was  duri 
senior  sports  writer  for  the  Clearwater  JOHl 
(Fla.)  Sun,  and  Schechter  was  a  copy  edi-  aide 
tor  and  reporter  for  the  St.  Louis  Globe-  Jersi 
Democrat.  P< 

In  a  staff  change,  Roger  Mezger  was  fron 
promoted  to  assistant  national  editor  whe 
from  copydesk  slotman.  new 

Ron  Shinn,  former  Beacon  Journal  care 
labor  writer,  moved  from  assistant  attei 
national  editor  to  assistant  sports  editor. 

♦  *  ♦  P 

Mike  Kaylor  was  named  editor  of  the  t*''® 
new  ShowTimes  weekly  television/enter-  the 
tainment  tab  section  of  the  Huntsville 
(Ala.)  Times.  Randy  Quarles  succeeds  Tac 
Kaylor  as  assistant  city  editor  of  the  pap-  Fou 
er.  The  tabloid  section  will  appear  each 
Friday.  F 

Kaylor,  with  the  paper  since  1977,  will 
continue  to  write  his  weekly  “Night 
Moves”  nightclub/restaurant  column, 
Quarles  joined  the  staff  after  working  for  ^ 
the  Atmore  (Ala.)  Advance  and  the  De-  8cr 
catur  (Ala.)  Daily. 

cee 

*  ♦  * 

Bill  Warren  joined  Tampa  Bay  Busi- 
ness  as  a  writer.  He  was  with  the  Florida 
Times-Union  in  Jacksonville,  and  before  . 
that  was  a  business  editor  of  the  Tampa 
Times. 

♦  *  ♦ 

Susan  Brown,  a  Detroit  Free  Press 
reporter  since  1970,  was  named  Canada 
correspondent  effective  in  October.  She  . 
replaces  Jim  Neubacher,  who  estab¬ 
lished  the  Canada  bureau  in  1978.  He  will 
become  a  national  reporter. 

*  *  ♦  ^ 

The  Dallas  Times  Herald  has  added  a  sp« 
new  outdoors  editor  and  two  feature  wri- 
ters  to  the  sports  staff.  They  are: 

Mark  McDonald,  to  outdoors  editor,  c**"' 
He  returns  to  the  newspaper  from 
B.A.S.S.  publications  where  he  was  an  ' 
editor. 

Buck  Harvey,  who  previously  co- 
vered  the  Boston  Celtics  for  the  Boston 
Herald  American. 

Danny  Robbins,  who  has  worked  for 
the  Philadelphia  Inquirer  and  the  Austin  ^ 
American  Statesman. 

♦  «  ♦ 

Newsroom  promotions  at  the  Greenvil¬ 
le  (S.C.)  News  and  Greenville  Piedmont 
are: 

Al  Clark,  to  city  editor  of  the  News, 
from  news  editor, 

Judy  Cramer,  to  features  editor  of  the 
News,  from  city  editor  of  the  Piedmont. 

Jan  Rogers,  to  news  editor  of  the 
News,  from  news  editor  of  the  Piedmont. 

Edie  McLaurin,  to  news  editor  of  the 
Piedmont,  from  copy  editor. 

Clark  succeeds  Ken  Fortenberry  as 
city  editor  of  the  News.  Fortenberry 
moved  to  another  Multimedia  newspap¬ 
er,  the  Winter  Haven  (Fla.)  Daily  News.  V 
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F.  James  Pensiero  was  named  assis¬ 
tant  national  editor  of  the  Philadelphia 
Bulletin  and  in  charge  of  the  national  desk 
during  the  absence  of  national  editor 
John  Farmer,  who  is  on  leave  as  press 
aide  to  Gov.  Brenndan  Byrne  of  New 
Jersey. 

Pensiero  joined  the  Bulletin  in  1977 
from  the  Passaic  (N.J.)  Herald-News, 
where  he  was  a  copy  editor  and  assistant 
news  editor.  He  started  his  journalism 
career  as  a  copy  boy  at  the  BuUetin  while 
attending  high  school. 

«  «  « 

Robert  D.  Hilliard,  formerly  exec- 
tive  editor  of  the  Fournier  Newspapers,  is 
the  new  graphics  editor  of  the  Seattle 
Post-Intelligencer.  Hilliard  published  the 
Tacoma  Review  for  a  period  after  leaving 
Fournier. 

*  *  * 

In  the  restructuring  of  the  circulation 
department  of  the  Pittsburgh  Press  Com¬ 
pany  four  major  appointments  were 
announced  as  follows: 

Bruce  V.  Rubino,  circulation  mana¬ 
ger  of  the  Post-Gazette,  was  named  cir¬ 
culation  manager  of  the  Press.  He  suc¬ 
ceeds  Louis  A.  Williams,  who  was 
appointed  to  the  newly  created  circula¬ 
tion  computer  systems  group,  where  he 
will  manage  collection  and  computerized 
imput  of  all  circulation  and  subscriber 
data. 

Succeeding  Rubino  as  circulation  man¬ 
ager  of  the  Post-Gazette  is  Thomas  G. 
Herrmann,  who  was  administrative 
manager  in  the  circulation  department. 

Joan  Moore,  a  systems  analyst  in  data 
processing,  was  named  circulation  opera¬ 
tions  manager, 

«  ♦  * 

Dorothy  Andries,  travel  editor  and 
special  sections  editor  of  the  Milwaukee 
Sentinel,  moved  to  managing  editor  of 
North  Shore  Magazine,  a  monthly  which 
circulates  in  Chicago’s  northern  suburbs. 
«  «  « 

Carla  Koeffler,  former  research 
manager  at  the  Washington  Post,  joined 
the  sales  staff  at  WEEl-FM,  Boston, 
which  is  owned  by  CBS  Inc. 

{Continued  on  page  26) 


MEDIA  CONSULTANTS 

Professional  assistance  in 
mergers,  acquisitions, 
divestitures,  public  offerings 
and  appraisals 

G.  Gordon  Strong  Louronc*  E.  MarafMd,  Jr. 
Bon  V.  Schnoldor,  Jr. 

6520  POWERS  FERRY  ROAD.  N.W. 
ATLANTA  GEORGIA  30339 
(404)  952-6063 


Announcing 
a  new  weekly 
column 
on  parenting 

Beginning  Wednesday,  October  7 


Concerned,  practical 
answers  from  a 
respected  educator 
and  author 

Saf  Lerman  is  the  originator  of 
the  innovative  Parent  Aware¬ 
ness  Program,  a  unique  group 
experience  which  teaches 
positive  and  creative  ap¬ 
proaches  to  childrearing.  A 
former  kindergarten  teacher, 
she  holds  a  B.A.  from  Brandeis 
University  and  an  M.Ed.  from 
Wheelock  College,  and  lives 
with  her  husband  and  two  sons 
in  Newton  Centre,  Mass.  Her 
Parent  Awareness  question- 
and-answer  column  is  specific, 
practical  and  positive,  and 
recognizes  that  parenting  skills 
are  not  innate  and  have  to  be 
learned. 

For  rates  and  availability,  please  call 
collect  or  write  Al  Leeds,  (202)  334- 
7131.  The  Washington  Post  Writers 
Croup,  Washington,  D.C.  20071. 


The 

\^hingiDn  Post 
Writers  Group 

A  syndicated  setvice  from  The  Washington  Post 


Notes  on  people 


Police  reporter  gets  a  new  press  card 


POLICE  SUPERINTENDENT  Henry  Morris,  right,  presents  veteran  New 
Orleans  police  reporter  Richard  J.  (Jack)  Dempsey  with  a  letter  of  com¬ 
mendation  and  a  gold.  Number  One  press  card.  Martha  Dempsey  looks  on  as 
her  husband  is  honored. 


New  Orleans’  last  link  to  its  rough-and- 
tumble  newspaper  past  was  broken 
September  1  when  police  reporter 
Richard  J.  (Jack)  Dempsey  retired  after 
38  years  on  The  Times-PicayunelThe 
States-Item,  The  States-Item  and  the  old 
States  before  it  swallowed  the  Item  and, 
in  turn,  was  engulfed  by  the  Picayune. 

For  years  Dempsey  had  signed  his 
copy  “ALIHOT,”  for  A  Legend  In  His 
Own  Time,  a  title  given  him  sometime  in 
the  distant  past  by  a  Dempsey-harassed 
rewrite  man. 

A  product  of  the  city’s  tough  and  poor 
Irish  Channel,  Dempsey  acquired  a  col¬ 
lege  education  at  Louisiana  State,  but 
never  lost  touch  with  the  old  neighbor¬ 
hood  and  its  unique  dialect.  Throughout 
his  career  competing  reporters  from  more 
sheltered  backgrounds  found  it  virtually 
impossible  to  figure  out  what  Dempsey 
and  his  police  cronies  were  talking  ab¬ 
out — especially  when  deadlines  were 
near. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


IBVIiRTISIE  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 
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Annual  Subscription— U.S. A.  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


Dempsey’s  two-war  military  career  is 
best  remembered  for  his  experiences  with 
Admiral  of  the  Fleet  Ernest  King  and 
Marine  Commandant  Gen.  Clifton  B. 
Cates.  Late  for  muster  at  Pearl  Harbor 
during  World  War  II,  Navy  white  hat  De¬ 
mpsey  rounded  a  corner  and  dumped 
Adm.  King  and  party  in  the  mud. 

During  the  Korean  War  Marine  Re¬ 
serve,  Master  Sergeant  Dempsey,  on 
easy  public  relations  duty  in  San  Francis¬ 
co,  interrupted  the  commandant’s  press 
conference  to  ask  why  he  (Dempsey) 
should  not  be  sent  home.  Three  days  later 
Cates  announced  his  retirement  and  De¬ 
mpsey  was  banished  to  Camp  Pendleton. 

When  Dempsey  retired,  the  cops  held  a 
special  ceremony  at  which  Police  Super¬ 
intendent  Henry  Morris  presented  him 
with  a  letter  of  commendation  and  a  gold. 
Number  One  press  card. 

w  w  « 

Randy  A.  Cochran,  assistant  managing 
editor/graphics  with  the  Cincinruiti  Post, 
has  a  new  position  of  graphics  director  of 
Scripps-Howard  Newspapers. 

Cochran  came  to  newspapers  natural¬ 
ly.  Both  his  grandfather  and  father  were 
in  the  business,  his  father  as  chief  photo¬ 
grapher  for  the  Cincinnati  Enquirer.  Af¬ 
ter  attending  the  U niversity  of  Kentucky , 
Cochran  was  a  photographer  for  the 
Kentucky  Post,  where  he  stayed  until 
joining  the  Cincinnati  Post.  His  wife  Jane 
is  an  artist. 

*  4i  A 

Peter  Kilduff,  a  former  Hartford 
(Conn.)  Times  reporter,  has  a  new  book 
“U.S. Carriers  at  War’’  (Stackpole 
Books),  based  on  interviews  with  World 
War  II  carrier-based  Navy  pilots.  Kilduff 
has  written  three  books  on  World  War  I 
aviation  history.  He  is  now  director  of 
public  relatons  at  the  Travelers  Insurance 
Company  in  Hartford. 


C.  A.  (Pete)  McKnight,  a  nationally- 
known  figure  in  America  journalism,  has 
retired  after  a  career  spanning  more  than 
four  decades.  Most  recently  McKnight 
served  as  project  director  for  the  Amer¬ 
ican  Society  of  Newspaper  Editors. 

McKnight  began  as  a  cub  reporter  for 
his  hometown  newspaper,  the  Shelby 
(N.C.)  Daily  Star  in  1W3 — prior  to  enter¬ 
ing  Davidson  College.  He  was  graduated 
with  honors  in  1938.  Next  becoming  a 
reporter-critic  for  the  Charlotte  News, 
McKnight  moved  to  managing  editor  of 
the  San  Juan  (P.R.)  World  Journal  for  a 
year  and  then  returned  to  North  Carolina 
as  news  editor  of  the  Charlotte  News  in 
1944,  advancing  to  managing  editor  in 
1947  and  editor  in  1949. 

♦  «  « 

As  a  souvenir  of  his  hospitalization  for 
heart  surgery  at  Memorial  Hospital  in 
Santa  Rosa,  California,  Cartoonist 
Charles  Schulz  of  “Peanuts”  fame,  left  a 
comic  strip  on  the  wall. 

Schulz  drew  Snoopy  blowing  through  a 
device  used  by  postoperative  heart  pa¬ 
tients.  Schulz  underwent  a  quadruple 
bypass  while  hospitalized,  and  the  draw¬ 
ing  will  remain  on  the  wall  to  build  morale 
of  other  heart  patients. 

«  *  * 

James  L.  Kilgallen  turned  93  years  old 
this  summer  and  for  the  first  time  in  77 
years  did  not  celebrate  the  anniversary  as 
a  working  newsman.  He  quit  his  final  job 
as  New  York  correspondent  for  Hearst 
Newspapers  last  year.  Kilgallen  and  his 
wife  Mae  marked  their  69th  wedding 
anniversary  the  day  before  his  birthday 
July  11. 

*  *  * 

Gillis  Purcell,  76,  a  former  general 
manager  of  The  Canadian  Press,  was 
married  September  5  to  Mary  Kibble- 
white,  61,  of  Toronto,  in  a  ceremony  at 
St.  Mjuy’s  Roman  Catholic  Church  on 
Chandas  Lake  near  Apsley,  Ontario. 


Newspeople 

(Continued  from  page  25) 


J.  M.  Pace  III  purchased  controlli  'g 
interest  in  the  Hanover  County  (Va.) 
Herald-Progress  and  assumed  the  post  of 
editor  and  publisher.  Pace  purchased  the 
necessary  stock  from  Marion  Watkins 
Herget,  who  retired  from  the  newspaper 
owned  by  the  Watkins  family  for  nearly 
50  years. 

*  *  * 

Vincent  Hunnefeld  and  Ronald 
Mello  were  appointed  zone  sales  mana¬ 
gers  of  the  Boston  Herald  American. 
«  «  « 

Cheryl  Roach,  formerly  classified 
supervisor  for  the  Longview  (Wash.)  Dai¬ 
ly  News,  is  the  new  classified  manager  of 
the  Port  Angeles  (Wash.)  Daily  News. 
She  succeeds  Charles  Standley,  who 
moved  to  assistant  advertising  director. 
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Gannett,  MacNeil-Lehrer 
form  production  company 


Gannett  Co.,  Inc.  and  Robert  MacNeil 
and  Jim  Lehrer  of  public  television’s  The 
MacNeil-Lehrer  Report  have  formed  a 
production  company  to  produce  televi¬ 
sion  news  specials,  documentaries  and 
cable  programming. 

The  new  company,  MacNeil-Lehrer 
Productions,  will  be  owned  half  by  Gan¬ 
nett  and  one  quarter  each  by  MacNeil  and 
Lehrer.  Financial  terms  of  the  agreement 
were  not  announced. 

The  MacNeil-Lehrer  Report  will  con¬ 
tinue  on  public  television,  where  it  began 
in  1975.  The  weeknightly  show  concen¬ 
trates  on  a  single  issue  during  the  half- 
hour  program. 

MacNeil  and  Lehrer  will  have  editorial 
control  over  all  programming  produced 
by  MacNeil-Lehrer  Productions. 

Gannett  chairman  and  president  Allen 
H.  Neuharth  said,  “This  association  with 
these  two  distinguished  television  jour¬ 
nalists  is  a  marvelous  opportunity  to  add 
a  significant  dimension  to  our  develop¬ 
ment  of  electronic  news  and  information 
capability.” 

Robert  MacNeil  said,  “For  six  years 


on  public  television  Jim  Lehrer  and  I  have 
been  trying  an  innovative  approach  to 
television  news.  The  partnership  with 
Gannett  will  let  us  build  on  that  experi¬ 
ence  by  developing  new  programs  for 
commercial  television  in  the  same  spirit 
of  innovation.” 

MacNeil,  50,  a  Canadian  citizen,  is  a 
veteran  of  30  years  in  broadcasting  news 
roles  in  Canada,  England  and  the  United 
States.  After  five  years  with  Reuters 
News  Service,  he  joined  NBC  News  as 
London  correspondent  and  covered  the 
Algerian  civil  war,  fighting  in  the  Belgian 
Congo  and  conflict  over  the  construction 
of  the  Berlin  Wall.  He  spent  four  years  in 
NBC’s  Washington  bureau  and  worked  a 
year  for  the  BBC  before  joining  the  Public 
Broadcasting  Laboratory  in  1968. 

Lehrer,  47,  a  native  of  Wichita,  Kans., 
was  executive  director  of  public  affairs 
and  news  program  moderater  at  KERA- 
tv  in  Dallas  before  he  joined  the  National 
Public  Affairs  Center  for  Television.  Pre¬ 
viously  he  was  a  reporter  for  the  Dallas 
Morning  News  and  political  writer,  col¬ 
umnist  and  city  editor  of  the  Dallas 


Times-Herald. 

MacNeil  and  Lehrer  first  teamed  on 
public  tv’s  Emmy  Award-winning  live 
coverage  of  the  Senate  Watergate  hear¬ 
ings. 

The  MacNeil-Lehrer  Report  has  won 
every  major  tv  award.  This  week  Mac¬ 
Neil  and  Lehrer  were  named  the  1982 
recipients  of  the  William  Allen  White 
Foundation  Award  for  Journalistic  Merit, 
marking  the  flrst  time  in  the  award’s  33- 
year  history  that  it  will  be  shared  by  two 
reporters. 

Morton  joins  firm 

John  Morton,  who  publishes  a  newslet¬ 
ter  about  public-owned  newspaper 
stocks,  has  become  affiliated  with  Lynch, 
Jones  &  Ryan,  a  New  York-based 
brokerage  firm.  Morton  was  previously 
affiliated  with  John  Muir  &  Co.  for  about 
three  years,  but  that  Brm  went  out  of 
business  last  month.  Morton  Newspaper 
Research  will  continue  to  be  based  in 
Georgetown. 

Now  7-day-a-week 

Tri  C/tyfWash.)  Herald  filled  out  a 
seven-day  publication  schedule  with  the 
addition  on  September  5  of  a  Saturday 
morning  edition. 


do 

accidents 
go  up? 


It’S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presehts  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They’re 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  f  «’»*•  ■ 
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Edited  by  EARL  WILKEN 

Breakthrough  achieved  with  $7500 
eiectronic  iibrary  programs 


A  major  breakthrough  in  information 
handling  for  newspaper  libraries  and 
databases  has  been  achieved  by  the  Pon¬ 
tiac  (Mich.)  Oakland  Press.  The  news¬ 
paper  announced  last  week  a  $7500  Elec¬ 
tronic  Library  System  (ELS),  a  multiple 
software  package,  for  the  online  spool¬ 
ing,  storage  and  retrieval  of  full-text 
material  from  a  daily  newspaper.  The 
software  package  can  be  adapted  for 
general  information  database  functions 
and  will  be  made  available  by  the  Pontiac 
paper  on  a  non-exclusive  basis  to  all  sup¬ 
pliers  to  the  newspaper  industry. 

The  editorial  text  material  from  an 
ECRM  7600  front-end  system  is  currently 
being  spooled,  online,  to  the  electronic 
library  system  that  went  on-stream  at  the 
Oakland  Press  last  October.  Editorial 
text  material  can  also  be  spooled  to  the 
library  package  from  any  of  the  Hendrix 
text-editing  systems  of  the  HS40  series. 
The  interface  for  the  text  material  from 
these  production  systems  to  the  library 
system  can  be  done  via  a  multiplexer 
(ECRM  system  multiplexer  I/O  port)  to  a 
DEC  DH-11  (multiplexer).  The  $7500 
package  will  include  the  drive  for  the 
ECRM/Hendrix  text  systems;  however, 
the  multiplexer  interface  will  have  mod¬ 
ification  responsibility  held  by  the  end 
user. 

The  Lapeer  County  Press  of  Lapeer, 
Mich.,  said  to  be  America’s  largest  coun¬ 
try  weekly,  will  install  the  Pontiac  eiec¬ 
tronic  library  system  using  a  modified 
PDP-11  /  34  mini-computer;  one  VDT; 
one  line  printer;  and  a  Control  Data  67 
megabyte  model  RM02  disk  storage  unit. 
This  will  be  the  first  weekly  newspaper  in 
the  country  to  install  an  electronic  library 
system  to  capture  fiiU-text  material. 

Ben  Myers,  general  manager  of  The 
Lapeer  County  Press,  said  the  acquisition 
cost  to  the  Press  for  the  total  hardware/ 
software  system  would  be  $40,000. 
Myers  said  the  Press  expects  to  recover 
the  cost  in  time  savings  for  reporters  and 
reader  service. 

The  software  package  was  created  by 
Ernest  Slade,  data  processing  manager  of 
the  Oakland  Press,  and  is  written  in 
BASIC  PLUS.  It  can  be  used  on  any  DEC 
PDP-1 1  system  that  runs  on  RSTS/E  ver¬ 
sion  6C  or  version  7  supporting  DMS500. 

The  ELS  design  can  accommodate  up 
to  eight  Control  Data  67MB  disk  storage 
units  and  up  to  16  VDTs.  The  VDTs  in  the 
present  system  are  MIME  2A  models 
from  Micro-Term  of  St.  Louis,  Mo.,  and 


emulate  a  DEC  model  VT  52  terminal. 
For  the  Pontiac  and  Lapeer  operations  a 
modified  PDP-11  /  34  from  Braegen 
Corp.  of  Anaheim,  California,  is  part  of 
the  ELS  configuration. 

The  Fort  Worth  (Tex.)  Star-Telegram, 
will  become  the  second  member  of  the 
Capital  Cities  Communications  group,  to 
install  ELS.  The  Star-Telegram  will  be 
using  a  PDP-11  /  70  computer;  however, 
the  system  will  employ  a  magnetic  tape 
unit  to  spool-off  to  the  library  system. 

The  Pontiac  newspaper  plans  to  inter¬ 
face  in  the  immediate  future  the  library 
system  to  local  cable-tv  for  call-up  in 
order  to  sell  information  stored  in  the 
paper’s  library. 

The  ELS  design,  conceptually  sets 
boundaries  on  an  annual  basis.  It  is  struc¬ 
tured  into  yearly  subsets  and  provides  for 
2  to  4  years  of  data-storage  online  and 
available  for  immediate  retrieval. 

Features  of  each  of  the  yearly  subsets 
are  as  follows: 

t  Total  file  capacity  32,767  articles 
(average  of  approximately  90  articles  per 
day); 

t  520,000  key  words  for  indexing  arti¬ 
cles  (average  of  approximately  15  per  ar¬ 
ticle); 

t  Cross-indexing  for  retrieval  up  to  5 
levels; 

t  Delimitering  retrieval  to  articles  pub¬ 
lished  between  dates  specified; 

t  Direct  retrieval  by  article  number, 
key  words,  or  string  scan; 

t  Directory  window  of  the  first  150 
characters  of  each  article  prior  to  the 
actual  retrieval; 

t  Online  hardcopy  as  desired; 

t  Spooling  to  editorial  printer  or  system 
printer  located  in  the  EDP  facility  at  oper¬ 
ator  discretion. 

The  ELS  adds  a  new  dimension  to  re¬ 
porting,  both  as  a  research  tool  and  to 
guarantee  accuracy  when  referring  to 
prior  published  information.  Reporters 
using  the  system  may  retrieve  any  pre¬ 
viously  published  material  within  three 
minutes. 

The  system  potential  is  such  that  it  can 
also  be  expanded  (double  its  current 
capacity)  as  well  as  be  interfaced  to  other 
front-end  editorial  systems.  Another  plus 
for  the  system  is  the  ability  to  interface  it 
to  remote  terminals  and/or  cable-tv  out¬ 
lets. 

To  enhance  the  library  system  Slade 
said,  the  required  effort  on  the  part  of  the 
(Continued  on  page  31) 


Harvard  program 
uses  key  words 
for  index  design 

The  Laboratory  for  Computer 
Graphics  and  Spatial  Analysis,  Harvard 
University  of  Cambridge,  Mass.,  has  de¬ 
veloped  software  that  automatically  inde¬ 
xes  bibliographic  references  and  textual 
descriptions  according  to  key  words. 

Harvard  KWIC  (Key-Word-In- 
Context)  Programs  automatically  index 
bibliographic  references  and  textual  de¬ 
scriptions  according  to  a  structural  data¬ 
base  of  user  defined  key  words.  Operat¬ 
ing  in  an  IBM  360/370  environment,  the 
software  features  an  interactive  selection 
capability  that  simplifies  data  examina¬ 
tion  and  report  generation  by  inexperi¬ 
enced  computer  users. 

Ideal  for  managing  research  docu¬ 
ments,  conference  papers,  office  librar¬ 
ies,  and  private  collections.  Harvard 
KWIC  programs  generate  printed  index 
reports  and  computer  data  sets  that  can 
be  input  to  other  programs  or  retrieval 
packages.  Reports  can  also  be  output  to 
microfiche,  stored  on  tape,  or  input  to 
phototypesetters. 

Harvard  KWIC  Programs  are  priced  at 
$2200  (commercial)  with  academic  and 
governmental  discounts  available;  user’s 
manual  costs  $5. 

For  more  information  write  to:  Labora¬ 
tory  for  Computer  Graphics  and  Spatial 
Analysis,  Graduate  School  of  Design, 
Edward  Popko,  520  Gund  Hall,  Cam¬ 
bridge,  Mass.  02138 

Quarter-fold  runs 
at  high  speeds 

SITMA  of  River  Edge,  New  Jersey, 
has  designed  a  high  speed  quarter-fold 
unit  that  operates  at  speeds  of  15,000  un¬ 
its  per  hour. 

The  unit  was  primarily  designed  to  fold 
tabloids  before  automatically  feeding 
them  into  a  poly-wrapping  and  addressing 
stream.  The  quarter-fold  unit  can  be  in¬ 
corporated  into  any  automated  produc¬ 
tion  line  or  operate  independently. 


SITAAA  quarter-fold  unit  operates  at 
speeds  of  15,000  papers  per  hour. 
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They 
do  a 

lot  more... 
fora 
lot  less 


Automatically  generated  composition  commands  -  Outputs 
all  commands  specified  by  the  layout  display,  together  with 
text  elements,  to  phototypesetter  or  front-end  system. 
“Link  File”  capability  for  multi  ad  output  saves  time  as  well  as 
S/RC  paper  usage. 


\bu  get  the  best 
of  both  worlds  with  an 
XVC-2  ^stem.  \bu  get  more  in 
^stem  capabilities.  \fet  they  cost  you  less. 
These  stateof-the-art  systems— made  by  the  leading  de- 


veloperand  manufacturer  of  low-cost  display  ad  terminals— 
offer  you  today’s  most  affordable  package  of  time-saving, 
cost-saving  features.  Among  them: 

Totally  adaptable  -  “On-line”  to  front  end  ^stem  or  photo- 


Pius  plenty  of  optional  enhancements  to  tailor  your  system 
just  the  way  you  want. 

XVC-2  tystems.Thj|y  powerful  display  ad  terminals. .  .truly 
modest  cost.  Write  or  call  for  full  information. 


typesetter  via  direct  interftx^,  or  “off-line”  via  floppy  disk  or 


paper  tape.  Dramatically  increases  composition  efficiency. 
Full  broadsheet  capability  -  Screen  display  and  output  of  up 
to  100  picas.  Full  scrolling  as  well  as  1/2  and  2  times  sizing. 
Storage  for  made-up  ads  -  Roppy  disk  storage  for  later  ad 


retrieval,  updating.  Up  to  100  ads  per  disk  surface.  Full  file-  Xenotron.  Inc.,  14  Ibwer  Office  Park.  Woburn.  Mass.  01801 


maintenance  facilities. 


Telephone:  (617)  933-7860 


SACRAMENTO  BEE  front  entrance  with 
existing  building  on  right. 

Sacramento  Bee  adds 
134,000  sq.ft,  plant 

New  plant  facilities  and  equipment 
costing  more  than  $40  million  are  in  place 
at  the  Sacramento  (Calif.)  Bee. 

A  total  of  134,000  square  feet  of  build¬ 
ing  was  added  to  the  newspaper’s  existing 
154,000  square-foot  structure,  including 
master  control  rooms  where  ink  flow,  up¬ 
per  and  lower  page  margins  and  color 
registration  adjustments  can  all  be  made 
by  remote  control. 

Equipment  costing  $23  million  includes 
three  9-unit  Rockwell  Goss  Metroliner 
offset  presses.  Space  for  a  fourth  9-unit 
press  is  located  at  the  far  end  of  the  press 
room. 

The  new  units  have  four-page  wide 
capability  and  can  print  up  to  70,000  pap¬ 
ers  an  hour,  using  460  gallons  of  black  ink 
each  day. 

A  folder  placed  midway  between  each 
9-unit  press  has  a  speed  capability  of 
70,000  papers  per  hour  and  a  144-page 
capacity.  After  printing  and  folding,  pap¬ 
ers  are  transported  by  stream  conveyors 


new  production  facility  on  left, 

to  the  mailroom.  Dust  collector  manifolds 
are  located  on  the  press  folder  and  each 
slitter  knife  to  provide  a  clean  working 
environment. 

An  additional  newsprint  storage  room 
holds  2,000  tons  for  a  20-day  supply.  The 
new  facilities  also  include  a  reelroom  in 
which  roll  changes  can  be  made  at  speeds 
up  to  70,000  papers  per  hour,  and  a  plate 
room. 

Other  equipment  includes  three  Harris 
13-72-P  inserting  machines,  a  stacker, 
bottom  wrap  machine,  tyer  machine  and 
loaders. 

More  than  3,500  people  already  have 
toured  the  Bee’s  new  plant,  including 
government  officials,  media  representa¬ 
tives,  community  leaders  and  the  general 
public. 


Shirley  Mooney,  library  manager. 
Pacific  I^ess  Ltd.,  Vancouver,  British 
Columbia,  has  been  elected  chairman  of 
the  Newspaper  Division  of  the  Special 
Libraries  Association. 

Mooney  has  been  an  active  member  of 
the  Newspaper  Division  of  SLA  since 
1%9,  and  was  program  chairman  for  the 
72nd  annual  conference  of  SLA,  held  in 
Atlanta,  Ga.  She  became  manager  of  the 
libraries  of  the  Vancouver  Sun  and  The 
Province  when  she  joined  Pacific  Press  in 
1968. 

Other  Newspaper  Division  officers 
elected  were:  Harish  Trivedi,  Dayton 
(Ohio)  Journal  Herald,  chairman-elect; 
Kathleen  Trimble,  Toledo  (Ohio)  Blade, 
secretary-treasurer;  and  directors 
Michele  Kapecky,  Detroit  Free  Press; 
and  Julia  Vance,  the  past  chairman. 

Indiana  Univ.  book 
covers  videotex! 

Videotext  and  its  ramifications  for  the 
newsrooms,  advertising  and  government 
regulation  are  explored  in  a  new  publica¬ 
tion. 

“Electronic  Home  News  Delivery: 
Journalistic  and  Public  Policy  Implica¬ 
tions’’  is  the  proceedings  of  a  conference 
held  at  Indiana  University  School  of  Jour¬ 
nalism  and  its  Center  for  New  Com¬ 
munications. 

The  conference  proceedings  can  be 
purchased  for  $50.00.  Checks  should  be 
made  out  to  Indiana  University  Founda¬ 
tion  and  sent  to  the  Center  for  New  Com¬ 
munications,  School  of  Journalism,  Indi¬ 
ana  University,  Bloomington,  IN  47405. 


Newspaper  librarians 
elect  officers 


PUNCH  COAT§R 


For  information 


BEACH 
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NEW  GOSS  AAetroliner  presses — contains  three  presses  of  nine  units  each. 
Quiet  room  or  control  room  located  in  between  two  presses.  Eighteen  units  on 
left — other  nine  on  right.  At  end  of  room  on  right  there  is  space  for  fourth 
9-units  when  needed  in  the  future. 


BEACH  MANUFACTURING  CORP. 
1SM2  CwrtaiMr  Um,  HMtii(toii  Beack,  CA  92S49 
(714)S9S-SS15  (213)598-5548  7110855397 


The  article  retrieval  utility  is  password 
protected  to  restrict  access  to  qualified 
reporters  or  clerks.  After  the  proper  pass- 
(Continued  from  page  28)  word  is  entered  and  accepted  by  the  com- 

_  puter  the  operator  is  asked  what  year  of 

editorial  staff  to  prepare  data  for  online  the  morgue  is  to  be  retrieved.  The  year  is 
input  into  the  library  has  been  minimized  entered  and  then  a  mini-menu  is  display- 
and  should  require  no  more  than  20  mi-  ed  showing:  editorial  menu;  key  word 
nutes  a  day  on  the  part  of  a  clerk,  provid-  with  or  without  cross-indexing;  direct  ac- 
ing  the  editor  chooses  not  to  have  key  cess  by  article  number;  article  string 
words  slugged  by  the  copy  editors.  If  the  scan;  and  the  question,  please  select  op- 
second  option  is  selected,  only  about  five  tion. 

minutes  a  day  will  be  required  by  the  Under  the  first  option,  editorial  menu, 
clerk  for  processing.  the  system  will  request  a  primary  key- 

In  the  newsroom  the  ELS  will  be  a  word.  This  key-word  will  usually  be  a 
ready  mechanism  for  new  reporters  to  person,  place,  thing  or  topic  of  the  article 
familiarize  themselves  with  areas  of  the  the  operator  is  attempting  to  retrieve 
city,  county  or  specific  companies  and  from  the  library.  After  this  is  done  the 
industries.  A  new  reporter  or  staff  mem-  system  will  respond  with  the  number  of 
ber  could  within  a  few  hours  learn  about  articles  filed  under  the  primary  key-word, 
the  geographical  coverage  by  the  paper  Should  the  computer  fail  to  find  the  key- 
and/or  economic  conditions  in  this  area  of  word  or  phrase  it  is  possible  that  a  generic 
coverage.  match  may  be  found.  In  the  event  the 

Copy  editors  will  be  able  to  find  with  computer  is  only  able  to  find  a  generic 
ELS  pertinent  background  information  match  the  operator  will  be  alerted  with 
on  breaking  news  stories  on  a  deadline  the  message  “GENERIC  MATCH  ON” 
basis.  And  editors,  who  will  have  the  sys-  followed  by  the  word  the  computer  was 
tern  available  to  them  for  all  of  these  func-  able  to  match  generically.  The  system 
tions,  might  use  its  storage  capabilities  to  wiU  then  ask  if  the  operator  wishes  that 
provide  information  for  management  pur-  word  for  searching.  Then  the  system  will 
poses .  ask  if  the  operator  wishes  to  delimiter  the 

The  system  can  be  programmed  to  pro-  article  or  articles  that  are  being  searched 
vide  the  following  editorial  production  for  by  dates.  The  date  delimiters  are 
statistics:  Count  of  stories  written  by  a  optional.  After  these  procedures  the  sys- 
particular  reporter  in  a  specified  time  tern  will  report  the  number  of  articles 
period  and  monitor  the  number  of  stories  found  under  the  primary  key-word  within 
generated  by  a  particular  stringer  for  the  dates  specified.  Cross-indexing  up  to 
payment;  Storage  system  can  be  prog-  five  times  is  permitted  in  order  to  reduce 
rammed  to  monitor  the  amount  of  cover-  the  number  of  directory  entries  the  oper- 
age  given  to  a  particular  area  of  a  city,  ator  must  inspect.  When  the  operator  is 
county,  company,  industry  or  individu^.  ready  to  access  the  directory  the  system 
In  mid-July  of  this  year  the  Pontiac  will  report  the  level  from  which  the  oper- 
ELS  was  programmed  to  produce  the  fol-  ator  is  entering  the  directory  and  ask  per- 
lowing  editorial  production  statistics.  Re-  mission  to  continue.  The  system  after  get- 
porters  by  last  name  were  grouped  with  ting  permission  to  proceed  will  display 
their  production  broken  down  into  these  the  first  article  (or  the  most  recent  article 
major  categories  of  Current  Month,  Prior  first)  in  the  directory  in  the  level  selected. 
Month,  and  Year  To  Date.  Under  each  The  Library  Statistics  Utility  is  pass- 
category  the  data  show  number  of  articles  word  protected  and  restricted  to  the  libra- 
written;  number  of  characters  written  rian  or  qualified  supervisor, 
with  an  average  of  characters  for  the  arti-  Upon  password  acceptance  the  oper- 

cles  written;  percentage  of  articles;  and  ator  must  enter  the  years  to  be  analyzed, 
percentage  of  characters.  For  each  group  Next  a  preliminary  report  will  be  display- 
of  reporters  the  data  show  totals  of  each  ed  detailing  some  significant  system  data 
of  the  categories  and  data  within  categor¬ 
ies  as  well  as  group  averages  for  all  of  the 
categories  and  data  within  categories. 

The  production  report  also  indicates 
the  grand  total  of  articles  filed,  the  char¬ 
acters  produced  and  the  average  number 
of  characters  for  each  of  the  three  major 
categories. 

The  ELS  design  has  24  available  func¬ 
tions.  To  date  the  Pontiac  system  is  using 
seven  of  these  functions.  They  are:  article 
retrieval;  key  word  maintenance;  library 
statistics;  analysis  of  daily  key  words; 
super  sort;  printer  dispatch;  and  ECRM 
(Pontiac  front-end  system)  to  PDP-11  / 

34  system  interface. 

A  brief  description  of  several  of  the 
utilities  follows. 
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such  as  how  many  articles  are  on  file, 
what  total  space  has  been  consumed  and 
how  many  additional  articles  the  system 
will  accept  for  the  year  specified.  An  ex¬ 
ample  of  data  for  the  library  status  in  1980 
mi^t  show:  articles  currently  filed  S74; 
current  character  count  1,688,576;  keys 
indexed  over  nine  times  21 ;  and  available 
article  slots  32,193. 

The  next  step  is  to  select  month  to  be 
displayed  or  with  default  action  then 
monthly  and  year-to-date  totals  will 
appear.  A  daily  breakdown  of  any  month 
can  be  seen  with  the  system  showing  the 
first  16  days  of  month  selected.  Whether 
the  operator  requests  detail  analysis  of  a 
particular  month  or  only  monthly  totals,  a 
year-to-date  total  is  always  provided. 

Slade  who  started  as  a  printer  and  then 
became  a  teletype  operator  and  has  since 
moved  to  data  processing  manager  at  the 
Pontiac  newspaper,  acquired  over  the 
years  an  extensive  knowledge  electro¬ 
nic  editorial/production  interface  prob¬ 
lems  and  solutions.  While  designing  the 
system  Slade  had  the  help  of  newsroom 
staff  members  who  participated  in  a  sys¬ 
tem  study  project.  The  staffers  were 
broken  down  into  three  separate  groups 
and  asked  to  file  between  10-15  articles. 
Each  group  also  selected  key  words  for 
retrieval  and  were  allowed  a  maximum  of 
six  key  words.  The  study  found  that  all 
three  groups  agreed  on  three  key  words. 


Jet  MPS 
k  give  you 

111 


a  hand... 


.  in  planning  your  news 
paper  office  and  production 
facility.  There’s  no  cost 
or  obligation! 

Let  us  put  our  experience  gained  in 
working  with  leading  newspapers  like 
the  NEW  YORK  TIMES,  CHK^GO 
SUN-TIMES,  COLORADO  SUN  and 
CHICAGO  TRIBUNE  to  work  for  you. 
I  could  use  some  help!  Call  me. 


CITY,  STATE  &  ZIP 


MIDWEST  PUBLISHERS  SUPPLY  CO. 

4b4('  N  Olcott  AvL’nut’.  Chicago.  11,  (lOloo 
Ti’k’phoiif  (312)  St)7-4(i4(> 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

BIMUN  COUPITY,  NJ. 

Recort-e .  2,340,386  499,959  2,255,313  492,725 

•Records  1.174.466  283.356  1.119.052  204.752 

Grand  Totol  3,514,832  783,315  3,374,365  697,477 

NOTE:  Record-e  published  5  days  a  weeh  only. 

•OCA  RATON,  FLA. 

News-e .  834,077  11,004  873,805  16,157 

tNews-S .  481.267  _  448.294  _ 

Grand  Total .  1,315,344  11,004  1,322,099  16,157 

NOTE:  News^e  published  5  days  a  week  only. 

BOSTON,  IWASS. 

Herald  American-m .  689,724  124,714  685,752  102,323 

Herald  American-S .  289,205  124,589  394,131  124,371 

GlobeHl  2,453,861  123,912  2,094,487  34,096 

•Glooe-S  2.202.788  115.120  2.032.495  154.660 

Grand  Total  5,635.578  488,335  5,206,865  415,450 

•OULDtR,  COLO. 

Comera-m .  1,851,655  2,090,101  60,816 

Camera-S .  485.625  _  597.359 

Grond  Total .  2,337,280  2,687,460  60,816 

NOTE:  Effective  Mar.  30, 1981 ,  the  Boulder  Coinero  changed  from  evening  to 
morning  publication. 

BRADINTON,  FLA. 

HeraIdH! .  1,324,678  1,260,529  7,392 

THerald-S .  556.132  6.640  490.305  _ 

Grand  totol .  1,880,810  6,6406  1,750,834  7,392 


ARERDEEN,  $.D. 

RUFFALO,  N.Y. 

American  News-e . 

...  653,769 

14,592 

629,184 

Courier  Express-m .... 

....  793,421 

32,081 

771,528 

66,585 

tAmericon  News-S . 

...  278.790 

295.077 

_ 14iZ4 

•Courier  Express-S... 

.  836,460 

75,880 

733,340 

91,840 

Grand  Totol . 

....  932,559 

14,592 

924,261 

16,576 

News-e . 

.  2,172,532 

23,121 

2,229,662 

16,064 

News-S . 

.  347.261 

63.208 

350.410 

_ iLQfifi 

AKRON,  OHIO 

Grond  Totol . 

.  4,149,674 

194,290 

4,084,940 

241,569 

Beocon  Journal-e . 

...  2,244,712 

102,116 

2,277,396 

43,706 

•Beacon  Journal-S . 

...  927.783 

47.428 

948.645 

_ 

CAMDEN,  NJ. 

Grand  Totol . 

...  3,172,495 

149,544 

3,226,041 

142,134 

Courier  Post-e . 

.  1,987,420 

101,554 

2,055.364 

112,424 

Kourier  Post-S . 

.  594.352 

13.928 

634.121 

27.752 

Constitution-m . 

....  2,968,825 

519,586 

2,826,463 

605,971 

Grond  Total . 

.  2,581,772 

115,482 

2,689,485 

140,176 

Journol-e . 

3,067,720 

525,506 

3,009,562 

583,875 

183,379 

1,335,610 

209,740 

CHARLOTTE,  N.C. 

Journol  &  Constitution-sat  470.968 

418.719 

News-e . 

.  1,700,435 

92,904 

1,707,163 

56,384 

8062917  1.228  471 

7.590.354 

1.399.586 

Observer-m 

2,037,844 

443,251 

2,066,444 

149,594 

NOTE:  Consitution-m  ond  Journal-e  oublished  5  days  a  week  only 

•Observer-S . 

909.115 

87.334 

_S2ZJSS 

_ 

Grond  Totol . 

4,647,394 

623,489 

4,610,915 

288,474 

RALTIMORE,  MD. 

•News  Americon-S . 

374,861 

122.864 

471,276 

131,304 

CHICAGO,  ILL. 

News  Americon-e . 

975,228 

101,308 

1,162,682 

70,912 

Tribune-m . 

.  2,992,178  2,588,252 

3,058,193 

2,653,889 

Suti-m.. 

1,819,635 

62,542 

1,556,567 

76,609 

Tribune  S 

1,743,726 

611,146 

1,866,311 

687,074 

Sun-e 

1,901,321 

74,926 

1,960,157 

86,609 

Sun-Times-m . 

2,378,771 

533,003 

2,446,118 

509,232 

Sun-S ... 

1.627.202 

mi  3 

1.613.523 

M2.934 

•Sun  Times-S . 

620.689 

389.318 

693.898 

398.336 

Grond  Total 

.  6,698,247 

461,253 

6,764,205 

478,368 

.rand  Total . 

.  7,735,364  4,121,719 

8,064,520 

4,248,531 

Ad  Expenditure  Trends 
July  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1981  1980  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

July . $  358.907  305,005  +  53,902  +  17.7 

First  Seven  Months  2,729,112  2,383,342  +  345,770  +  14.5 

Department  Stores 
(Included  in  Retail) 

July .  66,613  58,645  +  7,968  +  13.6 

First  Seven  Months  549,229  495,037  +  54,192  +  11.0 

General 

July .  94,135  72,076  +  22,059  +  30.6 

First  Seven  Months  819,588  655,646  +  163,942  +  25.0 

Automotive 

July .  15,840  12,935  +  2,905  '■  22.5 

First  Seven  Months  129,427  110,385  +  19,042  +  17.3 

Financial 

July .  29,653  24,255  +  5,398  +  22.3 

First  Seven  Months  204,271  179,674  +  24,597  +  13.7 

Classified 

July .  208,808  171,791  +  37,017  +  21.6 

First  Seven  Months  1,513,561  1,315,818  +  197,743  +  15.0 

Total  Advertising 

July .  707,343  586,062  +  121,281  +  20.7 

First  Seven  Months  5,395,959  4,644,865  +  751,094  +  16.2 


1981 

July 

Linage 

TIm  following  llnogo  tobolotlons  hovo  bom  compitod  by 
Modio  Kocords,  Inc.  for  ttio  oxcluftivo  publication  of  Iditor 
A  PuMIthor.  Thoy  may  not  bo  roprintod  or  publltliod  In 
ony  form  without  oxpllcit  pormitsion  from  Modla  Ro- 
cordtp  Inc.  NOTI:  Mowspaport  marfcod  with  codo  bolow 
Includo  odvortlsing  In  Rarodo  or  Family  Wookly, 
opproxlmcdo  llnogo  as  follows: 

*Rarado-«1p745  tFomily  Wookly-45p669 

NOTE:  Duototho  problom  arising  from  tho 
chongos  In  nowspapor  formats,  Modla  Ro- 
cords  has  odoptod  tho  following  policy  In 
tho  Intorost  of  llnogo  comparability: 

(A)  All  six-column  formats  oro  moosurod 
as  six  columns  and  thon  convortod  and  ro- 
portod  as  olght  columns. 

(R)  All  olght  column  formats  or#  moo¬ 
surod  and  roportod  os  olght  columns. 

(C)  All  nino-celumn  formats  oro  moo¬ 
surod  and  roportod  os  nino  columns. 

1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CINCINNATI,  OHIO 


Enquirer-m .  3,098,965  15.776  3,078,649  6,8X 

Enquirer-S .  1,458,523  44,176  1.457,087  60,072 

Post-c .  1.415.984  1.168  1.367.530  103.324 

Grand  Total .  5,973,472  61,120  5,903,266  170,196 


CLEVELAND,  OHIO 

2,980,044  376,301  2,703,117  407,690 

1.378,173  76,181  1,404,795  128,928 

1.639.948  309.836  1.519.036  276.967 

6,198,165  762,318  5,626,948  813,585 


CCLUMRUS,  OA. 

Enquirer  (see  note) .  1,156,013  166,165  1,241,671  134,905 

•Ledger  Enquirer-S .  509.609  3Z720  472.103  15.400 

Grond  Total .  1,665,622  198,885  1,713,774  150,305 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Enquirer-m  is  shown. 

COLUMRUS,  OHIO 

Dispotch-e .  2,293,573  112.452  2,353,088  325,503 

Dispotch-S .  1,277,731  67,216  1,258,443  104,008 

Citizen  Joumal-m .  1.143.705  _  1.043.885  _ 

Grand  Total .  4,715,009  179,668  4,655,416  429,511 


DALLAS,  nx. 

4,923,324  359,1X  4,472,017  312,168 

2,180,121  179,721  1,864,094  242,402 

4,310,188  259,832  4,059,135  222,800 

I. 913.568  125.656  1.752.418  100.200 

13,327,201  924,309  12,147,664  877,570 

DAYTON,  OHIO 

Journol  Herald-m .  1,544,387  63,202  1.709,793 

News-e  1,618,246  278,959  1,809,633 

•News-S  761.293  _  741.657 

Grond  Total .  3,923,926  342,161  4,261,083 

DENVER,  COLO. 

4,801,024  4,401,948 

906,132  882,042 

3,539,466  138,773  3,392,518  154,619 

1.932.970  _  2.003.503  _ 

II, 179,592  138,773  10,680,011  154,619 


DITROn,  MICH. 

FreePress-m .  1,935.552  426,272  1,283,501  154,414 

•FreePress-S .  562,305  182,001  319,350  40,576 

News-e .  2.794.707  493,273  2,944,938  581,615 

News-S .  1.191.149  256.144  1.215.279  224.689 

Grond  Total .  6,483,713  1,357,690  5,763,068  1,001,294 


NOTE — Free  Press  m  ond  S:  A  strike  condition  existed  at  the  Free  Press;  July 
13  through  July  24,  1980.  During  this  time  o  special  Detroit  Free  Press 
section  wos  printed  daily,  July  1 5  through  July  24  ond  was  distributed  with  a 
duel  mostheod  newspaper,  "Detroit  N^  ond  Detroit  Free  Press".  Doto  in 
this  report  reflects  this  situotion. 


DULUTH,  MINN. 

HerokJ-e .  836,048  126,768  891,953  82.896 

News  Tribune-m .  952,750  126,768  966,453  82,896 

•News  Tribune-S .  481.208  101.980  489.184  57.504 

Grond  Total .  2,270,006  355,516  2,347,590  223,296 


NOTE:  News  Tribune-m  ond  Herald-e  has  a  combined  sort  edition.  The  linoge 
shown  is  only  in  the  News  Tribune-m.  Effective  Apr.  11, 1981. 

ERIE,  RA. 

1,358,859  1.568  1,342,003  2,528 

750.687  17.200  649.816  _ 

2,109,546  18,768  1,991,819  2,528 

FORT  LAUDERDALE,  FLA. 

News-e .  4,290,773  734,501  4,063,482  535,273 

•News  &  Sun  $entinel-S  1,605,036  367,839  1,576,546  383,179 

News  &  Sun  Sentinel-sot  1,069,038  1,272,142 

Sun  Sentinel-m .  3.971.809  1.131.888  3.786.377  920.846 

Grond  Total . 10,956,656  2,234,228  10,698,547  1,839,298 

NOTE:  News-e  ond  Sun  Sentinel-m  published  5  days  o  week  only. 

FORT  WAYNE,  IND. 

Jounwl  (kizette-m .  1,727,626  90,912 

•Journol  Gozette-S .  704,207 

New  Sentinel-e .  2.049.250  86^811 

Grond  Total .  4,481,083  177,723 

NOTE;  Figures  for  1980  not  ovoiloble 

GARY,  IND. 

1,704.632  277,431  1,620,649  »7,043 

763.639  37.881  769.221  35.219 

2,468,271  315,312  2,389,870  342,262 


GRAND  FORKS,  N.D. 

HeraW-e .  905,980  71,760  829,858  39,504 

tHeroW-S .  319.934  28.224  331.905  27.112 

Grand  Totol .  1,225,914  99,984  1,161,763  66,616 

NOTE — Effective  July  6, 1981 ,  the  Herald  chonged  ffw  evening  publication 
to  morning  publication. 

HARTFORD,  CONN. 

Couront-m .  2,427,450  538,548  2,463,888  374,401 

•Couront-S .  1.058.635  287.988  1.036.468  338.232 

Grand  Total .  3,486,085  826,536  3,500,356  712,633 


Post  Tribune-e  ... 
•Post  Tribune-S. 
Grond  Totol... 


TImes-e . 

•Times  News-S. 
Grond  Total.. 


Rocky  Mt.  News-m . 

•Rocky  Mt.  News-S . 

Post-e . 

Post-S . 

Grond  Total . 


282,132 

282,132 


News-m . 

News-S . 

Times  HeraW-e 
Times  Herold-S 
Grand  Totol. 


Plain  Deoler-m. 
Plain  Deoler-S.. 
Press-e 
Grond  Total. 
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Postage  wilt  be  paid  by 


Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HONOiULU,  HAWAII 


Advertiser-m .  2,970,726  3,093,254 

Stor  Bulletin-e .  2,969,472  3,189,650 

*$tor  Bulletin  & 

Advertiser-S .  1  ■231.518  1.214.6S7 

Grond  Total .  7,171,716  7,497.561 

HOUSTON,  TtX. 

Chronicle-e .  5,916,132  798,034  5,798,637  613,649 

Chronicle-S  2,606,533  271,859  2,328,343  300,264 

Post-m .  4,526,171  690,506  4,525,194  572,124 

*Post-S...  1.373.937  204.936  1.286.355  172A16 

Grand  Total  14,422,773  1,965,335  13,938,529  1,658,653 

KANSAS  CITY  MO. 

Times-m .  2,520,162  485,568  2,311,976  523,410 

Stor-e .  1,348,329  134,481  1.147,957  211,249 

Stor-S .  1.199.656  140.712  1.204.766  157336 

Grar)d  Total .  5,068,147  760,761  4,664,699  891,995 

KNOXVILLE,  TENN. 

Joumol-m .  1,522,023  193,756  1,542,809  17,480 

News-Sentinel-e .  1,726,096  15633  1,784,605  15,800 

*News-Sentinel-S .  854.365  46360  771348  17.456 

Grand  Total .  4,102,484  396,399  4,098,662  50,736 

NOTE:  Joumal-m  ond  News  Sentinel*e  ond  S  chonged  from  9  to  6-column 
effective  July  1,1981. 

LEXINGTON,  KY. 

Herold  (See  Note) .  1,712,889  114,716  1,860,966  89,496 

•Herald  Leoder-S .  760.407  58.896  897.638  32.832 

Grand  Totol .  2,473,296  173,612  2,758,604  122,328 

NOTE:  Herald-m  and  Leoder-e  sold  in  combination,-  Mon.  through  Fri.  Linoge 
of  one  edition  Herald-m  is  shown. 

LITTLE  ROCK,  ARK. 

Arionsos  Gazette-m .  1,225,715  370,600  1,204,446  316,184 

•Arionsos  Gazette-S .....  530.806  165.024  564.964  84.680 

Grond  Total .  1,756,521  535,624  1,769,410  400,864 

LONG  REACH,  CALIF. 

Press  Telegram  (see  note)  2,180,111  367,304  2,132,599  497,589 

•Press-Telegrom-S .  556.169  47.092  654.090  44.864 

Grond  Total .  2,736,280  414,396  2,786,689  542,453 


NOTE:  Press  Telegrom-m  ond  e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Press  Telegrom-m  is  shown 
NOTE:  Effect!^  March  1,  1981,  the  nonte  Independent  Press  Telegrom-S 
changed  to  the  Press  Telegram, 

NOTE:  Effective  April  1 3, 1 981 ,  the  name  Independent-m  was  changed  to  the 
Press  Telegrom. 


LONG  ISLAND,  N.Y. 

Newsdoy-e . 

.  2,763,170  728,235 

2,689,1)0 

805,937 

Newsdoy-S . 

955.532  491.330 

839.668 

309.716 

Grand  Totol . 

3,718,702  U)9,565 

3,528,778 

1,115,653 

LOS  ANGELES,  CALIF. 

Times-m . 

...  5,055,772  3,033,921 

5,096,86) 

2,979,781 

Times-S . 

...  2.717,101  1,315,299 

2,826,626 

1,284,480 

Herald  Exominer-e . 

...  1,025,161  201.538 

1,014,827 

87,733 

Herold  Exominer-S . 

...  272.045  23.702 

265.000 

_ ii584 

Grond  Totol . 

...  9,070,079  4,574,460 

9,203,314 

4,397,578 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m . 

3,220,362  710,495 

3,039,575 

468,672 

860.8)7  77.592 

941.755 

97.892 

Grand  Totol . 

4.081,179  788,087 

3,981,330 

566,564 

NOTE:  Effective  Mar.  1. 

1981  the  Valley  News  chonged  its  named  to  the  Doily 

News 

MACON,  GA. 

Telegraph  (see  note).... 

...  1,091,937  192,107 

1.194,299 

94,376 

•Telegraph  &  News-S. 

...  463.089  13.919 

387.745 

_ 2Z,SiZ 

Grand  Totol . 

...  1,555,026  206,026 

1,582,044 

121,443 

NOTE;  Telegroph-m  and  News-e  sold  in  combination,  Mon.  through  Fri. 

Linoge  of  one  edition  Telegroph-m  is  shown 

MANCHESTER,  N.H 

Union  Leoder-d . 

...  1,322,161  149,052 

1,269,403 

168,776 

•New  Hampshire  News-S  505.923  137.7)2 

503.119 

111.736 

Grand  Totol . 

....  1,828,084  286,764 

1,772,522 

280,512 

MEMPHIS,  TENN. 

Commercial  Appeol-m 

2,384,379  222,868 

2,263,558 

192,493 

Commmerciol  Appeol-S  945,177  95,272 

919,445 

Press-Scimitor-e . 

.  1.694.981  2)3.263 

I.W.Oti 

191.738 

Grond  Total . 

.  5,024,537  531,403 

4,845,064 

384,231 

MIAMI,  FLA. 

HeraW-m . 

3,621,334  1,485,785 

3,434,483 

1,112,424 

Herald- S . 

1,743,157  679,140 

1,794,276 

567,848 

News-e 

1.871.540  16.053 

1.727.208 

15.284 

Grond  Total . 

7,236,03)  2,1»,978 

6,955,967 

1,695,456 

MINNUPOLIS,  MINN. 

Tribone-m . 

.  1,712,764  97,254 

1,616,187 

95,646 

Tribune-S . 

1,406,527  285,674 

1,534,2)1 

207,416 

Stor-e 

1,798,362  341,293 

1,X7,010 

377,474 

Tribune-sot . 

301.709  _ 

304.666 

Grond  Totol . 

5,221,362  724.221 

5,262,074 

680,536 

NOTE:  Tnbune-m  and  Star-e  published  5  days 

a  week  only. 

EDITOR  &  PUBLISHER  for  September  19,  1981 


198)  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MASHVILU,  nNN. 

8anmr.e  2.062,000  212.51)  1,985.508  269,184 

Tennessean  m  2,062.144  211,110  1,985,883  274,992 

•Tennesseon-S  922.967  83392  991.439  MD48 

Grand  Total  5.011,111  507,013  4,962,830  574,224 

NOTE:  8anner.e  and  Tennessean.m  and  S  changed  from  9  to  6<olunn 
effective  July  1,  1981. 

NIW  YO«K,  N.T. 

Times-m .  2,655,164  253,656  2,595,479  137,700 

Times-S .  2348,123  882,691  2,106,539  756396 

News-m  1394360  1399.768  1331360  1375330 

News-S  459342  804,048  480332  841328 

Posl-e  .  834.934  _  721324  _ 

Grand  Total .  7391.923  3340.163  7334,934  3,111.454 

NOTE:  Post-e  treated  as  not  published  Jufy  21, 1980  due  to  a  enri  stoppage 
by  the  deliwers  union. 

NiWMK.  N3. 

Stor  Ledger  Hit .  3,142374  110325  2,967,788  139,688 

•Stor  Ledger  s .  1.734378  1)5.744  1.681682  69.120 

Grand  Total .  4377.452  226,069  4.649.470  208308 

OAKLAND,  CALIF. 

Tribune-e .  1,919613  267329  2,00532)  235,793 

•Tribune-S .  859.690  27.040  984.985  84.536 

Grand  Totol .  2,779,303  294,369  2,990.506  320329 

OtANOi  COUNTY,  CALIF. 

Register-d .  5,179,205  163,912  4,920667  70,736 

TRegisterS  1.735.831  16.800  1.734313  _ 

Grand  Total  6,915,036  180,712  6,654,880  70.736 

FASAOf  NA,  CALIF. 

StorNev«s-d .  1,156,76)  113,993  1329.736  136307 

•Star  News-S .  395.828  14.032  397.145  _ 

Grand  Tolol .  1,552,589  128,025  1,626,88)  136307 

PASSAK,  NJ. 

Herald  News-e .  1,002,115  120,740  1,034,878  196,897 

THerold  News-S .  310345  184.028  352.536  134372 

Grand  Totol .  1312,460  304,768  1,387,414  331369 

PATtKSON,  NJ. 

News-d .  855.083  86.048  851.878  55392 

Grand  Total .  855,083  86,048  851,878  55392 

PfOKIA,  ILL 

Journal  Stor-d .  1,512,979  1)4316  1,571,772  58,802 

•Journal  Star-S .  616.924  57.920  575.477  16.768 

Grand  Totol .  2,129,903  172,136  2,147349  75,570 

PHILAOiLPHIA,  PA. 

Bulletin-e .  1,343374  592,822  1,486,199  461,028 

•Bulleirn  S  405,983  241,081  439,624  182,723 

Inquirer  m  2317,876  1)9,165  2,006326  1)9307 

Inquirer  S  1,634,299  275.876  1,460.585  238,984 

News-e  989.5)1  7.776  942.668  _ 

Grand  Total .  6390,943  1,236,720  6,335,302  1,001,942 

PITTMUROH,  PA. 

Post  Gozette-m  1,0)0,068  587,675  956,4)1  524,280 

Ptess-e .  1,936,316  639,860  1,905,877  592,098 

•Press-S .  1.487.755  38.944  1.421.625  21.568 

Grand  Total .  4,434,139  1,266.479  4,283,913  1,137,946 

PKOVIDtNCi,  ■.!. 

Bulletin-e .  1,552,285  488,358  1,440,551  455,589 

Joumal-m .  1,492,935  352,805  1,466,359  359,078 

Journals .  1.107.833  1)9.160  1.050.975  70.768 

Grand  Total .  4,153,053  960,323  3,957,885  885,435 


NOTE:  Bulletin-e  and  Joumal-m  has  a  combined  sat.  edition.  The  linage  is 
shown  only  in  the  Bulletin-e. 


ROCHISTIK,  N.Y. 

Democrat  &  Chrankle-m  1,670,545  94,4)7  1,534,877  1)2,496 

Democrat  &  Chronicle-S  843,488  117,776  752,635  110,088 


Times  Union-e .  1.463.590  71.893  1.299.415  98.159 

Grand  Total .  3,977,623  284,086  3,586,927  320.743 

NOTE:  Times  Unkm-e  published  5  days  o  week  only  effective  July  12, 1980. 

ST.  PAUL,  MINN. 

Pioneer  Press-m .  1,291,821  1,161,657 

•Pioneer  Ptess-S .  1,108,150  1,134,958 

Oispatch-e .  1 .695.864  195.700  ).69).)25  208.707 

Grand  Total .  4,095,835  195,700  3,987,740  208,707 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  have  o  combined  sat.  edition.  The 


linage  is  shown  only  in  the  Dispotch-e. 

ST.  pnnssuRO,  fla. 


Independent-e .  2,055,535  22,684  2,063,484  46.844 

Times-m .  2,808,186  1,210,746  2,769,830  1,039,228 

•Times-S .  1.173.532  253.066  1. 128.302  299.450 

Grand  Total .  6,037,253  1,486,496  5,961,616  1,385,522 


1981  1980 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  ANTOFMO,  TtX. 

Ejrpress-m .  2,937,960  358,700  2659^65  199X172 

TExpress-News-S .  1,192,898  126,736  1X180652  63,240 

E*press-News-sat _  573682  544,279 

News-e  _  .  !.727.434  344.1W  2J92.947  155.760 

Lq^-e  1033,118  348260  2641.965  222,984 

•Ught-S  1.132X102  141,128  1,1)8067  70008 

Li^-sot  480003  _  420A53  _ 

Grand  Total . 11077.797  10)8.924  10.758028  671064 

NOTE:  E«press-m,  News-e  ond  Lq^-e  published  5  doirs  a  week  only 

SAN  DHOO,  CAUF. 

UniotHn .  3658674  250,110  3038,732  222695 

•Union-S .  1654,482  lOOOO  1,478065  24016 

Tribunee .  3.900607  300.479  3667024  222  551 

Grand  Totol .  8.913.763  560.789  8084621  469062 

SAN  FtANOSCO.CAUF. 

Chronicle-m .  2042,098  511620  2024,975  1X103014 

Exominer-e .  2022082  5)0,144  2099080  1X1)4.710 

Exominer  &  Chronicle-S  1 .17)  .9)8  200052  1.179.789  224.784 

Grand  Total .  5036098  1021.916  5004,144  2042008 

SAN  JOSI,  CAUF. 

Mercury-m  5059,157  325,759  5X157,728  327675 

News-e .  4622,742  326628  4,198X115  327,449 

•Mercury-News-S .  1072.970  20004  1.756.733  14064 

Grond  Totol . 11654069  672691  11X112.476  669,188 


NOTE:  Mercury-m  and  News-e  have  a  combined  Sol.  edition.  The  linoge  is 
orily  shown  in  the  Meaury-m. 


SMIIVIPOKT,  LA. 

Joumnl-e .  1672,710  47664  1625638  71X196 

Times-m  2079039  96656  2023,136  138672 

•Times  S  898006  _  747049  _ 

Grand  Total .  4050.155  144020  4696623  209668 

STAH  COUiOC,  PA. 

Centre  Times-e .  1.482.114  4.704 

Grand  Totol .  1,482,1)4  4,704 

NOTE:  Figures  for  1980  not  ovoilable. 

SYRACUSf ,  N.T. 

Herald  Joumol-e .  1667.089  174,964  1625.413  27,136 

•HerokJ-American-S .  898.575  8018  835.008  10014 

Post  Stondord-m .  1077.713  200.024  1.065.045  94.484 

Gnxid  Total .  3,743077  383,806  3625,466  131,934 

TAlLAHASSfl,  FUL 

Oemociot-m .  1641064  179664  1,642.963  170X128 

•Democrats .  640948  55.720  567637  20.416 

Grand  Total .  2082012  235084  2OI0600  190,444 

TAMPA,  FLA. 

Tribune-m .  2,980083  837,151  2027,446  646,793 

•Tribune  S  1058055  70072  1,164000  89,728 

Times-e  2.068.048  _  1.894.996  _ 

Grand  Totol  6,306686  907,423  5,886,742  736621 

WASHINOTON,  D.C. 

Post-m .  4,703,7)7  695,181  4,479,033  786,963 

•Posts  1,700.747  500,722  1  675,4)9  471616 

Star-e  1.601.969  224,838  1076691  319,116 

StorS  443069  40,860  5)7.159  39,424 

Grand  Total  8,449.802  1.461.601  8648,302  1617,119 

WIST  PALM  BiACH,  FLA. 

Post  m  3,137076  243,489  2014,991  245,447 

Times-e  2673618  211,431  2,421.116  227,X7 

•Posts  109)650  91.704  1017.432  73.48) 

Grand  Totol  7002,944  546624  6,553639  545,935 

NOTE:  Times-e  published  5  days  a  week  orily. 

WfSTCHISTIR  ROCKLAFW,  N.Y. 

Reporter  Dispotch-e......  1,449.166  154048  1082019  )W.4)) 

tReporter  Dispatch-S .  595.093  41.104  480.835  16004 

Grand  Totol .  2,044,259  195,452  1,863,654  196,715 

WKHITA,  KANS. 

Eagle-Beocon-m .  1,886089  499,712  2,092.756  368099 

Beocon-e .  1,108.56)  46024 

Eogle-Beocon-5 .  648.989  148.068  642.864  138.904 

Grand  Totol .  2635078  647,780  3.844,181  554,027 


NOTE:  Eagle-m  and  Beocon-e  had  a  combined  sat  edition.  The  linage  is 
shown  only  in  the  Engle-m  for  1980. 

JULY  19SI/19M 
LIFIAOt  FKMIRIS 
SUPPLIID  BY  PUBLISMtR 

ALBANY,  N.Y. 

Times-Union-m .  1617,027  1,466607 

Knickerbocker  News-e  965.648  950,956 

Times-Union-5  .  575.077  608629 

Grand  Total _  3,057,752  3,025,992 

NOTE:  Heorst  Newspaper  period  runs  June  29- July  26,  1981 . 

ALTOOtULPA. 

Mirror-e .  1,539,643  1  673,5)6 

(Continued  on  page  34) 
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Linage — Cont’d  from  page  33 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ANAH'.IM,  CAIIF. 

Bulletin-c .  I,«l,632  1,300,810 

■ANOOt,  ME. 

Doily  News-m .  1,019,962  958,181 

NOTE;  ROP  linage  only — inserts  not  included. 

•l«MINOHAM,  AlA. 

News.e .  2,178,722  266,364  2,159,892  297,626 

News-S .  1,071,770  973,952 

Post-Herold-m .  1.540.490  _  1.392.692  _ 

Grand  Total  4,790,982  266,364  4,526,536  297,626 

•RANTTMD,  ONT. 

Expositors .  1,441,972  1,529,637 

MiDOfFORT,  CONN, 

Telegrom-m .  1,547,020  1,536,225 

Posts  1,658,983  1,670,490 

Posts  592.627  538.922 

Grand  Totol .  3,798,630  3,745,637 

NOTE:  Sot.  linage  reponed  in  Posts  figures  only. 

BURIINOTON,  VT. 

FreePress-m .  1,822,450  1,799,294 

Free  Pres'.-S .  227.262  245.952 

Grond  Totol .  2,049,712  2,045,246 

CASPER,  WYO. 

Stor-Trlbune-mS .  2,212,994  2,149,924 

NOTE:  Includes  inserts— 229,124  lines  in  1981;  101,892  lines  in  1980. 
Family  WeeEly  not  included — 49,470  lines  in  1981;  42,160  lines  in  1980. 

CHKAOO,  III. 

HeroW-m .  1,274,273  248,156  1,083,216  157,581 

HeroW-S  .  142.972  27.843  176.579  25.688 

Grond  Totol  1,417,245  275,999  1,259,795  183,269 

DES  MOINES,  IOWA 

Register-m .  590,180  217,363  539,345  240,619 

Tribunes .  883,086  936J75 

Register-S ....'. .  694.260  28.467  633.236  25.817 

Grand  Totol .  2,167,476  245,830  2,108,956  266,436 


DOVER,  OEIAWARE 

Deknnre  State  NewssS  936,673  1,104,586 

NOTE:  Figures  shown  ore  on  on  8solumn  basis. 


EDMONTON,  AITA. 

Journals .  4,742,567  4,611,694 

INDIANAPOIIS,  IND. 

Stor-m .  2,231,744  2,133,025 

Newss...  1,707,437  1,658,633 

Stor-S .  1.204.927  1  212.726 

Grand  Total  5,144,108  5,004,384 

KITCHENER-WATERIOO,  ONT. 

Records .  2,445,467  2,448,022 

lINCOlN,  NER. 

Joumol-StorKi/S .  1,155,966  1,009,274 

NOTE:  Includes  inserts — 394,870  lines  in  1981;  288,498  lines  in  1980. 

lOUISVIllE,  KY. 

Courier-Joumol-m .  1,989,209  330,332  1,972,219  189,055 

Louisville  Timess .  2,171,315  500,952  2,137,433  254,093 

Courier  Joumol  & 

Times-S .  1.458.948  1.587  1.235.890  5.313 

Grand  Total .  5,619,472  832,871  5,345,542  448,461 


NOTE:  ROP  display  llnoge  is  published  on  6solumn  basis  but  converted  to 


Ssolumn  basis  above.  Classified  published  and  reported  on  lOsolumn 
basis. 

MADISON,  Wise. 

Copital  Timess .  1,825,204  1,831,159 

State  Joumol^tl .  1,971,622  1,862,271 

State  Joumal-S .  622.009  719.661 

Grond  Total .  4,418,835  4,413,091 

NOTE:  6solumn  pages  converted  to  8<olumn.  Includes  legal. 

MERIDEN,  CONN. 

Record-Joumol-m .  986,314  1,114,554 

MONROE,  LA. 

News-Stor-WoridHj .  1,778J50  1,662,514 

Nevis-Star-World-S .  853.580  749.854 

Grond  Total .  2,631,930  2,412,368 

NOTC:  Gannett  Newspaper  period  runs:  June  29  thru  July  26,  1981. 

MONTREAL,  QUE. 

Gazette-m . 3J71,291  3,093,274 

LeOevoir-m .  273,192  302,884 

l«  Dimanche-Motin-S .  201.370  204.950 

Grond  Total .  3,845,853  3,601,108 


NOTE:  Gazette  incudes  T.V.  Times— 21,433  lines  in  1981;  25,198  lines  in 
1960.  Le  Dimonche.Motin  includes  inserts — 28,480  lines  in  1981;  10,416 
lines  in  1980 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NASHUA,  N.H. 

Telegraphs .  1,477,427  1,426,995 

NEW  RRUNSWICIC,  N  J. 

Home  News  e  1,323J60  1,275,179 

Home  News  S  576.529  579.929 

Grond  Total  1,899,889  1,855,108 

NEWPORT  NEWS,  VA. 

Daily  Press-m  2,216,032  2,185,988 

Times  Heralds  1,983,184  2,023,910 

Daily  Press-S  917.686  .  850.150 

Grand  Total  5,116,902  5,060,048 


NORFOLK,  VA. 

Virginkm-Pilot-m .  2,600,346  169,738  2,651,199  194,225 

Ledger-Stars .  2,312,082  541,707  2,363,662  532,000 

Virginian-Pilot  & 

Ledger-Stor-S .  1.047.514  248.159  980.7M  223.363 

Grond  Total .  5,959,942  959,604  5,995,561  949,588 

NORTH  RAY,  ONT. 

Nuggets .  859,722  856,286 

NORTH  PLATTE,  NER. 

Telegraph-mS .  818,030  862,968 

NOTE:  Includes  Family  Weekly — 34,263  lines  in  1981 , 45,908  lines  in  1980. 

OOOEN,  UTAH 

Stondard-Exominers .  2,237,680  1,882,142 

Stondord-Examiner-S .  597.688  580.482 

Grand  Totol .  2,835,368  2,462,624 

NOTE:  Sunday  includes  Family  Weekly — 49,728  lines  in  1981 ;  42,1 54  lines  in 


OKLAHOMA  CITY,  OKIA. 

Oklohomon-m .  2,430,728  1,055,789  2,254,280  1,034,980 

Timess.  2,293,632  980,876  2,175,565  951,142 

Oklohomon-S  1.152.527  _  983.156  _ 

Grand  Total .  5,876,887  2,036,665  5,413,001  1,986,122 

OMAHJL,  NEB. 

World-Herald-meS .  3,199,672  3,141,390 


ORLANDO;  FLA. 

Sentinel  Star-o/dS .  4,261,558  1,243,158  3,875,228  1,031,828 

onAWA.  OFn. 

Le  Droits .  1,448,313  1,596,891 


PALM  SPRINOS-PALM  DESERT,  CALIF. 

Desert  Suns .  1,466,517  1,594,767 

PALO  ALTO,  CALIF. 

Peninsula  Times  Tribunes  1,698,116  221,830  1,783,544  168,966 


PHOENIX,  ARIZ. 

Republic-m  4,134,144  110,670  3,935,862  138,488 

Gazettes  4,097,730  114,506  3,823,946  138.908 

RepoWic-S  1.918.658  1.997.100  _ 

Grand  Total  10,150,532  225,176  9,756,908  277,396 

PORTLAND,  MAINE 

Press-Herold-m .  1 ,236,097  1 ,281 ,588 

Expresss .  1,191,002  1,222,849 

Telegram-S  848.454  759.572 

Grand  Total  3,275,553  3,264,009 

PORTLAND,  ORE. 

Oregonion-mS .  4,748,198  4,948,538 

Oregon  Joumols .  1 .821 .442  1 .824  690 

Grand  Totol .  6,569,640  6,773,228 

READING,  PA. 

Times-m/Eogles .  1,322,436  1,377,867 

Eagle-S .  561.164  570.422 

Grond  Total .  1,883,600  1,948,289 

RICHMOND,  VA. 

Times-Dispatch-m .  2,039,397  2,059,231 

Times  Dispotch-S .  972,812  989,940 

News  Leasts .  1.600.047  1.742.933 

Grand  Total .  4,612,256  4,792,104 

NOTE:  Pan-run  and  c  nics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m .  2,249,674  2,182,348 

Presss .  1,897,826  1,903,244 

Press-Enterprise-S .  517.230  478.016 

Grand  Tolol .  4,664,730  4,563,608 


NOTE:Parode  linage  or  preprinted  insens  not  included. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  BERNARDINO,  CALIF. 


Sun-mS .  3,559878  3833,428 

NOTE:  Porade  linage  not  included. 

SANTA  BARBARA,  CAUF. 

Neers-PresssS .  3,047,891  7,658  3,033,422  6,027 

NOTE:  Porade  linage  not  included. 

SCOTTSBLUFF,  NEB. 

Stor-HeraW-mS .  1,004,066  901890 

NOTE:  Includes  Family  Weekly — 45,894  lines  in  1981;  39,862  lines  in  1980. 

SEATTLE,  WASH. 

Post-Intelligencer-dS .  2.072,925  2,225,458 

Times-dS .  4166.708  4.440852 

Grand  Totol .  6,239,633  6865,810 

SOUTH  BAY  (Torfonca).  CALIF. 

8reezes .  3,201,072  3,485,216 

SPOKANE.  WASH. 

Spokesman-Review-m ....  1,745,800  1,717,970 

Spokesmon-Review-S .....  683,571  728.014 

Chronicles .  1.762.054  1.759.690 

Grand  Total .  4,191,425  4805874 

TACOMA.  WASH. 

News-Tribunes  & 

Tribune  Ledger-S _ _  2,794,526  3,1 79,344 

TOLEDO.  OHIO 

Bktdes  2,119,820  2.125803 

Blode-S  914.917  885.413 

Grand  Total .  3,034,737  3,010816 

TOPEKA,  KANSAS 

Capital  Journol-o/d .  1,162,469  1,193811 

Capital-Journal-S .  403.882  367877 

Grand  Total .  1,566,351  1,560,888 

TORONTO.  ONT. 

Stars .  4,351,219  3,927,043 

Sun-m .  2.507^239  2.189882 

Grand  Total .  6,858,458  6,116,925 

TUCSON,  ARIZ. 

Storm .  3,146,696  2,953,482 

Citizens  3,118,458  2,980,628 

Stor-S  1.116.052  1.091.486 

Grond  Total  7,381.206  7,025,596 

NOTE:  Sunday  includes  Parade  linage. 

TULSA.  OKLA. 

World-m .  1,857,874  1,689,890 

Tribunes .  1,865,181  1,703,919 

World-S .  789.224  708.810 

Grond  Total .  4,512,279  4,102,619 

NOTE:  Figures  are  based  on  6solumn  format  and  9solumn  classified. 

VANCOUVER.  B.C. 

Suns .  4,940,198  3,757,498 

NOTE:  Includes  Today  Magazine. 

WAUKEGAN,  ILL. 

News-Suns .  1,735,902  1,684,326 

WILKES-BARRE,  PA. 

Times-Leoder  o/d .  807,352  81 5850 

WILMINGTON,  DEL. 

News-Jaurnal-m,e .  1,719,530  1814,763 

News-Joumal-S .  558.163  487.156 

Grand  Total .  2,277,693  2,301,919 

WILMINGTON,  N.C. 

Star-m .  1,044,792  1,116,934 

Star-News-S .  363.608  399980 

Grand  Total .  1,408,400  1,516,914 

WINDSOR,  OFn. 

Stars .  2812,733  2,394,480 

WINSTON-SALEM,  N.C. 

Joumal-m .  1,732,136  1,643,012 

Sentinels .  1,553,440  1,461,236 

Journal-Senlinel-S .  549248  603610 

Grond  Total .  3,834,824  3,707,858 

NOTE:  Part-run  and  comics  not  included. 

WORCESnR,  MASS. 

Gazettes .  1,165840  989817 

Telegram-m .  1,167,848  931,861 

Telegram-S .  885.265  861  213 

Grand  Totol .  3,218,753  2,782,391 
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News  services  blame  dailies 
for  poor  Canadian  coverage 

Daily  newspaper  editors  charged  the  nation. 

Associated  Press  and  United  Press  Inter-  “Although  I  hear  complaints  here  ab- 
national  with  poor  news  coverage  of  out  the  wires  not  covering  Canada  ade- 
Canada,  but  two  wire  service  representa-  quately,”  UPI’s  Maine  news  editor  T. 
tives  refuted  those  allegations  and  said  MichaelClancy  said,  “newspaper  editors 
much  of  the  blame  can  be  placed  with  the  never  call  me  to  request  Canadian  news, 
dailies.  If  editors  want  more  news  of  Canada,  all 

The  charges  came  as  New  York,  New  they  need  to  do  is  ask,  and  we’ll  send  it. 
England  and  Canadian  daily  newspaper  Most  editors  seem  to  have  an  abiding  in¬ 
editors  examined  coverage  of  Canada  at  terest  in  only  the  local,  hometown 
the  second  annual  Canadian  Seminar  for  news." 

U.S.  Journalists  at  Topnotch,  Stowe,  Before  UPI  sends  more  Canadian 
Vt.,  July  9 — 11.  The  seminar  was  spon-  news,  there  must  be  a  demand,  Clancy 
sored  by  the  University  of  Maine/Orono  said.  “UPI  sends  out  plenty  of  Canadian 
Canadian- American  Center,  the  UMaine  news  regularly,  but  few  newspapers  run  it 
Journalism  Department  and  the  Universi-  consistently,"  Clancy  said, 
ty  of  Vermont  Canadian  Studies  Some  U.S.  dailies  fail  to  give  more  play 
Program.  to  Canada  because  of  their  “failure  to 

The  seminar  was  led  by  UMaine  Jour-  recognize  that  readers  are  interested  in 
nalism  Professor  Alan  Miller.  Canadian  events  happening  north  of  the  border,” 
and  U.S.  experts  gave  backgrounders  on  said  Le  Soldi  (Quebec)  editorial  page 
the  U.S. -Canadian  Fisheries  Treaty,  acid  director  Marcel  Pepin, 
rain  and  Canadian  constitutional  issues  at  In  recent  travels  throughout  the  United 

the  three-day  session.  States,  Pepin  found  “Americans  to  be 

In  a  call  for  better  coverage  of  Canada,  genuinely  concerned  about  Canadian 
Lawrence  Beupre ,  managing  editor  of  the  affairs  .U.S.  editors  often  mistakenly  be- 
Rochester  (N.Y.)  Times  Union,  said,  lieve  their  readers  are  only  interested  in 
“It’s  incomprehensible  to  me  that  AP,  the  local  scene  or  U.S.  domestic  news, 
the  world’s  largest  cooperative  news-  The  contrary  is  true,”  Pepin  said, 
gathering  agency,  fails  to  have  a  single  Pepin  called  on  U.S.  editors  to  “learn 
staffer  in  Canada.  more  about  Canada,  but  at  the  same  time 

“Rather,  it  depends  on  the  Canadian  to  be  attuned  to  the  reader.  Don’t  under- 
Press  to  feed  news  to  AP  for  dissemina-  estimate  the  readers’  desire  for  Canda- 
tion  in  the  States,”  Beupre  said.  “Much  dian  news.  They  want  it.  Do  you  give 
of  the  CP  copy  is  virtually  unusable  as  it’s  them  what  they  want,  or  what  you  think 
written,  and  much  of  it  is  the  police-  they  need?” 

accident-oriented-type  news.  Little  in-  Part  of  the  problem  in  covering  Canada 

depth  comes  from  CP  or  AP.”  stems  from  a  need  for  “anticipatory  jour- 

However,  AP’s  news  editor  Michael  nalism,”  said  Associate  Professor  Ver- 
Recht  of  the  Concord,  N.H.  bureau,  told  none  Sparkes  of  Syracuse  University’s 
the  editors  the  quickest  way  to  get  direct  Newhouse  School  of  Public  Communica- 
action  on  their  complaints  was  “to  con-  tions.  The  press  needs  to  keep  itself  and 
tact  Canadian  Press  and  tell  it  you’re  not  the  public  updated  and  informed,  he  said, 
getting  what  you  want.”  so  that  news  of  such  events  as  Iran,  the 

Meanwhile,  Recht  said,  “  AP  will  try  to  Quebec  referendum,  fisheries  problems, 
move  more  Canadian  stories  but  we  need  acid  rain  or  the  Ottawa  summit  don’t 
more  help  from  the  dailies.  If  you  have  a  come  as  a  surprise  to  the  reader, 
worthwhile  Canadian  story,  let  AP  But  anticipating  the  news  is  sometimes 
know.”  a  luxury  newsmen  don’t  have,  said  sever- 

The  AP  maintains  no  staff  in  Canada  al  editors,  because  “we’re  too  busy  get- 
but  relies  entirely  on  service  from  CP,  ting  out  a  daily  with  too  little  staff,  time 
whose  dispatches  are  sent  into  the  States  and  money.” 

via  AP’s  Concord,  N.H.  and  New  York  Mark  Miller,  Berkshire  (Pittsfield, 
offices  for  distribution.  Mass.)  Eagle  news  editor,  said  it’s  one 

On  the  other  hand,  UPI  has  bureaus  in  thing  to  get  the  news  either  over  the  wire 
Ottawa,  Montreal,  Toronto  and  Van-  or  from  other  sources,  but  there’s  still  the 
couver,  along  with  about  50  stringers.  But  local  peg  needed.  “Somehow,”  Miller 
the  bureaus  service  Canadian  newspaper  said,  “we  have  to  find  more  of  a  local 
clients.  UPI  Canada  operates  more  as  a  angle  for  the  Canadian  stories.  On  the 
“branch  plant”  wire  service  for  U.S.  Eagle,  we’ve  used  more  information  to 
newspapers.  If  UPI’s  Ottawa  office  feels  background  us  on  editorials  dealing  with 
a  Canadian  story  has  potential  interest  in  Canadian  issues.  This  needs  to  be  ex- 
the  United  States  or  elsewhere,  the  story  tended  to  the  news  pages.” 
is  sent  to  New  York  for  possible  dissemi-  Edward  Hale,  Adirondack  bureau 
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chief  for  the  Watertown  (N.Y.)  Daily 
Times,  said,  “Much  Canadian  news  can 
be  tied  in  locally.  We  have  much  cross- 
border  activity.  It’s  consciousness- 
raising  sessions  like  this  that  prompt  us  to 
do  more.” 

Editor  emeritus  and  columnist  Robert 
Leeney  of  the  New  Haven  (Conn.)  Regis¬ 
ter  last  year  wrote  an  SDX  award¬ 
winning  column  dealing  with  Canada. 
Leeney  said  he  has  tried  to  inform  Regis¬ 
ter  staff  members  of  the  significance  of 
Canadian  news  and  its  impact  on  Connec¬ 
ticut. 

James  R.  Thompson,  editor  of  the 
Brunswick  (Maine)  Times  Record,  agreed 
that  local  news  takes  precedence  on 
many  dailies  but  said  inroads  have  been 
made  in  dealing  with  Canadian  news. 
Thompson  said  often  he  will  contact 
Canadian  Consulate  sources  in  Boston 
directly  for  information  rather  than  go 
through  UPI. 

Rochester’s  Beupre  said  the  smaller 
dailies  depend  heavily  on  the  wire  ser¬ 
vices,  but  because  of  a  lack  of  coverage, 
he  turns  to  the  New  York  Times  News 
Service  for  Canadian  backgrounders  and 
in-depth  reports. 

“Most  smaller  newspapers  have  to  de¬ 
pend  on  the  wire  for  much  of  their  other- 
than-local  news,”  Beupre  said.  “We 
don’t  have  the  staff  nor  the  time  to  pro¬ 
vide  the  readers  with  important  back¬ 
ground  news  dealing  with  Canada  or  else¬ 
where.” 


Another  increase 
in  interest  rates 
forULS. 

Savings  Bonds. 


A  public  s«rvice  of  this  publication 
and  The  Advartising  Council. 
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If  you  are  interested 
in  newspapers  . . . 


Editor  &  Pubiisher 
is  your  must 
reading  every  week 

Every  week,  week  after  week,  for  nearly  a  century.  Editor  & 
Publisher  magazine  has  reported  on  how  the  news  is  covered, 
edited,  displayed,  printed,  and  published. 

If  you  are  a  reporter,  editor,  publisher,  production,  circulation, 
or  advertising  person — here’s  the  publication  that  tells  you 
what’s  happening  at  newspapers — every  week,  everywhere. 

You’ll  get  the  latest  news  on  all  newspaper  departments — from 
the  publisher’s  office,  the  newsroom,  advertising,  circulation, 
promotion  and  production  departments  .  .  .  with  interesting 
features  on  papers  and  personalities  . . .  “how-to-do-it”  articles 
.  .  .  plus  current  statistics  and  data  about  the  business. 
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Syndicates _ 

By  Lenora  Williamson 

Mississippi  cartoonist  joins  NEA 


James  Lamck,  editorial  cartoonist  for 
the  Jackson  (Miss.)  Clarion-Ledger  be¬ 
gan  national  syndication  the  first  of 
September  with  Newspaper  Enterprise 
Association. 

Larrick  will  do  two  cartoons  a  week  for 
NEA  distribution  to  newspapers  sub¬ 
scribing  to  the  service. 


The  cartoonist's  view 
A  1970  graduate  of  Indiana  University 
School  of  Journalism,  Larrick  joined  the 
southern  newspaper  in  1977,  initially  as  a 
business  writer.  He  had  been  editorial 
cartoonist  for  the  Indiana  Daily  Student 
during  his  four  years  at  the  university  and 
started  drawing  for  the  Clarion-Ledger  in 
1978. 

J.  Stephen  Fagan,  managing  editor  of 
the  newspaper,  said  of  Larrick’s  syndi¬ 
cated  role,  “We  at  the  paper  are  very 
happy  to  see  NEA  pick  up  Jim’s  work.  It 
confirms  what  we  have  known  all  along, 
that  we  have  a  pretty  darn  good  cartoon¬ 
ist.  It  represents  a  great  opportunity  for 


James  Larrick 


Jim  and  an  honor  for  the  Clarion-Ledger. 

I  am  not  sure  how  many  newspapers  in 
our  circulation  size  have  a  syndicated 
cartoonist.” 

*  «  * 

Roger  Simon,  the  multi-award  winning 
Chicago  Sun-Times  columnist,  joins  the 
Los  Angeles  Times  Syndicate  roster 
October  12. 

Simon  will  do  two  columns  each  week, 
focusing  on  the  human  side  of  the  news. 
Publisher  James  Hoge  of  the  Sun-Times, 
says  of  his  columnist,  “Simon  is  informa¬ 
tive,  varied,  powerful  and  downright  bril¬ 
liant.  He  works  off  the  news  with  a  superb 
touch,  writing  columns  that  are  master¬ 
pieces  of  intelligent  reporting  and  inter¬ 


pretative  writing.”  And  Sun-Times  editor 
Ralph  Otwell,  observes,  “While  other 
writers  attack  pomposity  with  a  meat 
cleaver,  Simon  uses  a  scalpel  without  be¬ 
nefit  of  anesthesia.” 

Simon  has  a  propensity  for  continually 
winning  awards  from  wire  services  and 
professional  organizations — such  as 
three  Silver  Gavels  from  the  American 
Bar  Association  since  1975,  six  Page  One 
awards  from  the  Chicago  Newspaper 
Guild  since  1972.  In  1980  he  captured  the 
Peter  Lisagor  Headline  Club  Award,  the 
United  Press  International  first  place 
award  for  public  service  and  column  writ¬ 
ing,  and  the  Associated  Press  column  and 
newswriting  award  (for  the  fourth  time 
since  1976). 

In  a  piece  on  what  it  is  like  to  be  a 
columnist,  Simon  says,  “Well,  it‘s  fun. 
Or  at  least  it  should  be.  Not  that  all  col¬ 
umns  are  funny.  But  there  is  a  sense  of 
excitement  to  writing  a  column,  even  in 
writing  the  serious  pieces  and  the  sad 
pieces.” 

He  explains  that  his  first  journalistic 
stint  was  as  a  gossip  columnist  at  South 
Shore  High  School  in  Chicago.  “The  col¬ 
umn  was  filled  with  all  sorts  of  juicy  gos¬ 
sip,  some  of  which  was  even  true.  The 
truest  item  was  one  that  1  got  in  the  most 
trouble  for,  and  it  almost  ended  my 
career.” 

The  item  about  what  a  certain  girl  in¬ 
tended  to  do  at  the  prom  was  absolutely 
accurate,  but  Simon  was  soon  to  learn  a 
lesson  of  journalism:  Accuracy  is  fine, 
but  how  will  it  play  in  the  principal’s 
office? 

“It  didn’t  play  well.  I  was  issued  a  dis¬ 
ciplinary  referral,  which  in  a  Chicago  high 
school  was  supposed  to  mean  that  you’d 
never  graduate,  that  you’d  never  go  to 
college  and  that  your  face  would  never 
clear  up. 


Kim  Casali,  creator 
of  the  “Love  Is”  car¬ 
toon  panel, met  Prince 
Charles  at  a  1977  ex¬ 
hibition  of  cartoon  art 
in  London  and  when 
the  royal  wedding  was 
celebrated  this  sum¬ 
mer,  she  couldn’t  resist 
dedicating  this  “Love 
Is”  panel  to  the  Prince 
and  Princess  of  Wales. 

In  response,  Casali 


A  royal  ivedd/ng  thank-you 


“I  figured  right  then  that  journalism 
was  not  worth  it.”  Simon  would  have 
struck  to  that  decision  except  that  the  girl 
about  whom  he  had  written  the  item 
asked  him  to  the  prom. 


received  a  thank-you 
note  from  a  Bucking¬ 
ham  Palace  representa¬ 
tive  and  she  hopes  the 
cartoon  gift  will  find  a 
place  in  Highgrove. 

While  watching  the 
wedding  coverage  on 
television,  the  cartoon¬ 
ist  was  delighted  to  see 
a  banner  raised  above 
the  crowd  saying, 
“Love  Is  .  .  .Charles 
and  Di.” 

Casali,  who  will 
appear  on  the  Hour 
Magazine  tv  show 
October  23,  is  with 
Los  Angeles  Times 
Syndicate. 


The  international  accounting  firm  of 
Laventhol  &  Horwath,  with  executive 
offices  in  Philadelphia,  is  offering  two 
series  of  tax  articles  free  to  newspapers. 
Both  series  incorporate  the  major 
changes  in  law  resulting  from  the  new 
Economic  Recovery  Tax  Act  of  1981. 

The  first  series  available  in  November 
tells  readers  how  they  can  reduce  the 
Federal  tax  bite  before  the  end  of  the 
year.  The  second  available  in  January 
tells  readers  how  to  save  money  while 
filing  their  income  tax  returns. 

The  series  and  a  free  booklet  on  the 
new  tax  act  titled  “Winning  Tax 
Strategies  1982”  are  available  from  Boris 
Weisman,  Director  of  Communications, 
Laventhol  &■  Horwath,  1845  Walnut 
Street,  Philadelphia.  Pa.  19103. 
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Night  out  ends  in  terror 
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Red  flag  waved  at  Social  Security 
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Remap  plans  scrapped 
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Voyagar  ahattars  ttMories 
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New  format 


Design  changes  made 

Changes  in  the  design  of  the 
87,000  Greenville  (S.C.)  News  and 
the  weekend  editions  of  the  Green¬ 
ville  newspapers  were  unveiled  in 
August.  At  the  same  time  new  sec¬ 
tions  and  features  made  their  debut 
in  the  Greenville  Piedmont,  25,000 
p.m.  paper. 

The  new  look  for  the  News  in¬ 
volves  more  pronounced  section 
flags  and  column  heads.  Improved 
body  type,  larger  headlines  and 
pictures  are  being  used  to  increase 
the  visual  impact  of  news  and  fea¬ 
ture  pages. 

The  Saturday  and  Sunday  edi¬ 
tions  of  the  combined  News  and 
Piedmont  (circulation  98,000  and 
113,0(X))  now  have  a  new  type  face 
for  headlines,  moving  away  from 
the  traditional  look  of  the  old 
Greenville  News. 

Major  elements  of  the  new  de¬ 
sign  for  the  weekend  papers  also 
include  new  cutline  and  byline 
type  face,  revamped  column  heads 
featuring  outline  type,  and  im¬ 
proved  type  for  text. 

The  Piedmont  publishes  four 
sections  daily,  moving  away  from 
two  sections  Mondays  and  Tues- 
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Old  look 
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Neutron  weapons  production  OK’d 


Weekend  design 


days.  The  Piedmont’s  typography 
is  unchanged  but  new  features 
have  been  introduced,  including  a 
full  television  page,  kids  page, 
business  page.  Piedmont  Woman 
and  People  sections. 


Rockland  Review  merges  with  group 


Rockland  Review,  Nanuet,  New  York, 
has  merged  with  Hagedom  Communica¬ 
tions,  a  publisher  of  weekly  newspapers 
and  trade  magazines,  according  to  W.B. 
Grimes  &  Company,  Inc.,  Washington, 
D.C.,  newspaper  brokers  . 


Christopher  Hagedorn,  president  of 
Hagedorn  Communications,  said  Steve 
Kozak,  co-founder  of  the  Review,  will 
remain  as  publisher  and  advertising  direc¬ 
tor,  while  he  will  be  president  of  the  cor¬ 
poration. 


Economist  says 
monetary  policy 
kiiis  daiiies 

Inflation,  high  interest  rates,  and  the 
“severity”  of  monetary  policy  are  caus¬ 
ing  the  financial  woes  of  evening  news¬ 
papers,  says  economist  John  Kenneth 
Galbraith. 

“Monetary  policy  .  .  .  is  working  as  it 
is  meant  to  work,”  Galbraith  said.  “It  is 
bringing  pressure  to  bear  on  the  admitted¬ 
ly  weaker  enterprises;  and  throu^  them 
it  is  bearing  down  on  the  unions;  and  it  is 
weeding  out  the  weaker  sisters.  This  is 
how  monetary  policy  affects  inflation. 

“What  is  happening  to  the  weaker 
firms  in  your  (newspapers)  business  is 
what  has  happened  or  is  happening  to 
Chrysler,  International  Harvester,  the 
so-called  thrift  institutions,  the  housing 
industry,  and  Pan  Am.” 

Galbraith  stated  these  views  in  a  letter 
to  the  New  York  Times. 

He  disputed  the  contention  that  dis¬ 
tribution  problems  arising  from  afternoon 
traffic  in  cities  and  competition  from 
evening  television  news  are  to  blame  for 
P.M.  newspapers’  troubles. 

“We  are  led  to  believe  that  heavy  traf¬ 
fic  and  television  news  are  something 
new — at  most  a  menace  of  the  last  year  or 
two,”  he  wrote.  “Well,  afternoon  traffic 
has  been  bad  for  a  long  while  .  .  .  and 
evening  television  has  been  a  habit  for 
years  and  years.  What  is  new  is  the  eco¬ 
nomic  policy — monetary  policy.  In  its 
present  severity  it  is  new.” 

Galbraith  criticized  newspapers  for 
overlooking  “the  real  and  deeper 
causes”  of  the  “demise”  of  the  Washing¬ 
ton  Star  and  the  New  York  News'  evening 
edition.  Tonight,  and  “of  the  financial 
difficulties  of  other  papers  of  general  en¬ 
lightenment  and  circulation.” 

He  said,  “These  stories  make  one 
weep  for  the  economic  prescience  of  your 
profession.  Should  you  not  also  have 
wondered  if  there  wasn’t  a  better  way  of 
downing  inflation?” 

Shore  Line  group 
buys  another  weekly 

Imprint  Inc.,  West  Hartford,  Conn., 
publisher  of  weeklies,  has  reached  agree¬ 
ment  to  sell  its  Hamden  Chronicle,  sub¬ 
urban  New  Haven  paper  with  4,700  cir¬ 
culation,  to  Shore  Line  Newspapers, 
Guilford,  Conn.,  owner  of  eight  weekly 
newspapers  and  an  advertiser. 

Imprint  continues  to  publish  the  West 
Hartford  News,  The  Berlin  Eagle,  the 
Newington  Town  Crier,  the  Wethersfield 
Post  and  the  Rocky  Hill  Post. 

Shore  Line  Newspapers  was  acquired 
by  Capital  Cities  Communications  April, 
1980. 
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Cardinal  AN  PA  registered 


as  Hill  lobbyist 


(Continued  from  page  II) 


The  circulation  department  was  noti¬ 
fied  of  the  blockbuster  five  hours  before  it 
was  to  start  loading  trucks.  Since  Thurs¬ 
day  contained  the  papers  food  package, 
the  extra  press  run  was  minus  inserts. 
“The  circulation  department  was  not 
pleased,”  Otwell  said.  (No  one  at  the 
paper  would  comment  on  how  much  the 
press  run  had  been  increased.) 

All  headlines  and  layouts  for  the  Cody 
piece  were  done  outside  the  Sun-Times 
building  and  several  composing  room  em¬ 
ployees  were  hand-picked  with  the  bles¬ 
sing  of  their  chapel  chairman  to  work  on 
the  involved  pages  in  the  newsroom’s  art 
department. 

Otwell  called  the  investigation  an  “on 
again,  off  again  thing”  which  took  the 
reporters  to  seven  states  and  Italy  and 
through  hundreds  of  interviews.  The 
assignment  became  fulltime  several 
weeks  ago,  Otwell  added,  insisting  that 
there  had  been  no  active  collaboration 
between  the  paper  and  government  offi¬ 
cials. 

The  Sun-Times  lawyer  was  called  in  six 
months  ago  since  “sequences  of  actions 
taking  place  in  the  U.S.  attorney  office 
(made  it)  appear  that  the  awareness  and 
public  scope  would  become  greatly  en¬ 
larged,”  Otwell  said. 

Otwell  said  it  was  probably  the  most 
sensitive  story  he  had  ever  worked  on. 

The  day  after  the  story  broke,  the  paper 
received  92  phone  calls  from  the  press 
and  53  calls  from  readers:  15  praising  the 
Cody  pieces,  37  denouncing  them. 

The  Chicago  Catholic  was  the  first  to 
announce  on  July  II,  1980  that  the  Sun- 
Times  was  conducting  an  investigation  of 
Cardinal  Cody. 

The  paper  attacked  the  Sun-Times  in 
an  editorial,  saying  that  the  Sun-Times 
and  its  editors  were  not  the  “proper 
judges  of  an  archbishop,  successor  to  the 
Apostles,  whose  authority  did  not  come 
from  aboard  of  election  commissioners.” 

The  Cardinal  has  denied  the  charges 
and  there  were  reports  this  week  that  the 
Cardinal  may  file  a  libel  suit  against  the 
Sun-Times. 

Archbishop  John  R.  Roach,  president 
of  the  National  Conference  of  Catholic 
Bishops,  urged  “speedy  and  just  resolu¬ 
tion”  to  the  allegations  in  a  statement 
(September  15)  that  was  read  aloud  at  the 
opening  of  a  conference  in  Washington, 
D.C. 

Chicago  political  officials  accused  the 
Sun-Times  of  “yellow  journalism”  in 
publishing  the  articles,  and  two  leaders  of 
the  National  Coalition  of  American  Nuns 
urged  acting  U.S.  Attorney  Dan  K.  Webb 
to  pursue  the  investigation. 


At  the  height  of  a  year-long  effort  to 
persuade  Congress  to  adopt  its  views  on 
rewriting  the  nation’s  telecommunication 
laws,  the  American  Newspaper  Pub¬ 
lishers  Association  and  its  vicepresident 
for  legal  affairs  have  officially  registered 
as  lobbyists. 

In  the  past,  ANPA,  whose  member 
newspapers  account  for  more  than  90%  of 
the  nation’s  daily  circulation,  had 
appeared  frequently  in  Congress  testify¬ 
ing  at  public  hearings  and  making  its 
views  known  to  staff  on  issues  involving 
both  freedom  of  the  press  and  the  news¬ 
papers  business.  But  the  association  nev¬ 
er  had  registered  under  the  federal  Reg¬ 
ulation  of  Lobbying  Act. 

On  June  11,  ANPA  and  W.  Terry 
Maguire,  vicepresident/legal  and  govern¬ 
ment  affairs  and  associate  general  coun¬ 
sel,  filed  separate  registration  statements 
with  the  clerks  of  the  Senate  and  secret¬ 
ary  of  the  House  of  Representatives  de¬ 
claring  the  association’s  “general  legisla¬ 
tive  interests,”  including  “all  legislation 
affecting  the  newspaper  business,  rang¬ 
ing  from  First  Amendment  considera¬ 
tions  to  business.” 

Both  the  association’s  and  Maguire’s 
registrations  state  further  that  they  were 
“specifically  interested  in  legislation 
affecting  the  Communications  Act  of 
1934  ...”  The  statements  indicated 
ANPA  anticipated  $6,000  in  reportable 
lobbying  expenses  a  year  and  that 
Maguire  anticipated  receiving  the  same 
amount  as  compensation  for  lobbying 
activities  on  behalf  of  ANPA.  Later, 
Maguire  amended  his  declaration  to 
$4,000  anticipated  compensation.  The 
association’s  registration  was  signed  by 
Jerry  W.  Friedheim,  executive  vicepresi¬ 
dent  and  general  manager. 

The  lobbying  disclosure  forms  were 
filed  while  ANPA  was  engaged  in  a  pitch¬ 
ed  battle  for  legislative  influence  with  the 
American  Telephone  and  Telegraph  Co. 


Safe  buy 

(Continued  from  page  14) 


loid  format  to  debut  this  fall.  Lee  Slayton, 
ad  director  at  the  Jordan  Marsh  depart¬ 
ment  store  there,  thinks  the  new  tabloid 
has  a  good  chance  to  succeed.  But  he  says 
his  store  had  advertised  heaviest  in  the 
Globe  because  it  is  the  strongest  paper. 

Other  media 

“You  can’t  really  just  throw  bones  at  a 
newspaper  that  is  weak,  just  to  keep  them 


The  legislation  was  S.898,  a  rewrite  of 
the  1934  Communications  Act  aimed  at 
deregulating  the  telecommunications  in¬ 
dustry  and  restructuring  the  industry’s 
dominant  carrier,  AT&T. 

One  of  the  potential  roadblocks  to  Sen¬ 
ate  passage  of  S.898  (a  floor  vote  is  ex¬ 
pected  either  this  month  or  next)  in  its 
current  form  is  the  expressed  concern  of 
Judiciary  Committee  leaders  that  allow¬ 
ing  AT&T  entry  into  unregulated  markets 
may  give  it  an  unfair  competitive  advan¬ 
tage. 

Committee  chairman  Strom  Thurmond 
(R.-S.C.)  has  held  a  series  of  oversight 
hearings  on  the  antitrust  aspects  of  the 
existing  telecommunications  market  and 
industry  patterns.  Thurmond  has  said  he 
might  introduce  floor  amendments  to 
S.898  addressing  the  antitrust  concerns. 

ANPA  has  employed  a  political  con¬ 
sulting  firm  to  help  make  its  case  to  Thur¬ 
mond  and  the  Judiciary  Committee  for 
retaining  the  language  of  S.898  limiting 
AT&T’s  ability  to  originate  information 
for  electronic  delivery.  In  a  lobbying  reg¬ 
istration  filed  in  early  August,  the  firm  of 
Black,  Manafort  &  Stone  of  Alexandria, 
Va.,  said  it  expected  to  receive  $60,000  a 
year  for  representing  ANPA  on  S.898 
during  the  1981  legislative  session. 

A  member  of  the  Judiciary  Committee 
staff  said  employees  of  the  consulting 
firm  had  “been  talking  to  us  all  along”  on 
behalf  of  ANPA.  “There’s  concern  that 
committee  members  may  come  up  with 
an  amendment  that  would  eliminate”  the 
language  favored  by  ANPA,  the  staffer 
said.  “We’re  not  planning  to  do  that, 
however.”  One  of  the  contacts  from  the 
consulting  Arm  has  been  Robin  Roberts,  a 
former  member  for  two  years  of  Sen. 
Thurmond’s  personal  staff. 

The  National  Newspaper  Association, 
which  represents  weekly  newspapers, 
has  registered  its  staff  members  as  lob¬ 
byists  for  several  years. 


alive,”  Slayton  said.  “And  I  very  de¬ 
finitely  reject  the  notion  that  there  would 
be  a  monopoly  if  the  Herald-American 
folds,  because  the  retailer  can  go  to  other 
vehicles  ...” 

Slayton  hopes  that  competition  pre¬ 
vails:  “When  a  newspaper  controls  one 
entire  city  this  size,  certainly  there  is 
monopoly  to  some  extent.”  But  like  other 
advertising  executives,  he  maintains  that 
the  monopolistic  effect  is  mitigated  by 
strong  competition  from  suburban  news¬ 
papers  and  other  advertising  media  com¬ 
petition. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOLISM 


A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
pages.  R^intable,  in  columns  or  sold  bound 
as  IS.  $2.50  postpaid.  The  Newspaper  Agency, 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
11787. 

AWARD-WINNING  toastmaster  writes  timely 
and  ORIGINAL  humor.  Samples.  Herb  Siegel, 
901  NW  200  St,  Miami  FL  33169. 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  f63turcs  DBI  17700  W6$t6fn  696  Gdr* 

AUTOMOTIVE 

denaCA  90248.  ’ 

YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 

MONEY 

new  American ,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 

"MORE  FOR  YOUR  MONEY  "—Weekly  column 
of  monm-saving  news.  Proven  results.  Camera- 
ready.  Samples.  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

Bilf 

GtNcnAL 

MOVIE  REVIEWS 

CHILDREN  learn  about  nature  through  "Uncle 
Walt’s  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures  Ltd,  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3XB. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  C^rt,  Middle- 
town  NY  10940;  (914)  692-4572. 

local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 

PUZZLES 

answers  by  publisher-professor  use  fact,  1  Dgic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett,  TO  Box  265,  St  Joseph  MO 

"HORSIN'  AROUND",  weekly  general  interest 
feature,  in  11th  year.  Horses,  country  living, 
fdniily,  ArnGricsn  West,  hufnor,  nostdigid. 

64502  or  phone  (B16)  279-9315  or  (213) 
515-5047. 

Samples,  rates.  Don  (>)ldsmith,  Rt  5,  Emporia 
KS  66801. 

REAL  ESTATE 

HOUSE  CALLS-National  award  says  "enter¬ 

HEALTH 

taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 

"OFFICE  HAZARDS,"  new  250-page  book,  is 
serialized  in  6  parts,  approximately  1200 

College  prof,  broker,  journalist.  246  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

words  each.  A  frightening  look  at  computers, 
flourescent  lights,  noise,  stress,  copiers,  in¬ 

RELIGION 

door  air  polution.  Written  for  mass  audience  by 
Washin^on  C)C  investigative  journalist.  Tilden 
Press,  1737  DeSales  St,  NW,  Washington  DC 
20036. 

Feature  Your  Feature  in 

PRIZE-WINNING  Washington  Star  religion  edi¬ 
tor  offering  weekly  column.  No  preaching— just 
solid  analysis  of  religious  developments  in  con¬ 
temporary  society.  5302  Knole  Ct,  Alexandria 
VA  52311;  (703)  931-4050. 

FEATURES  AVAILABLE 

WEEKLY 

And  Watch  Your  Syndicate  Sales 
Soar! 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly.  Mt 
Vernon  lA  52314. 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ESTABLISHED  FEATURE  FOR  SALE 
Nationally  syndicated  newspaper  feature  gros¬ 
ses  about  S2000  monthly.  Ideal  for  retired  wri¬ 
ter.  Box  3067,  Editor  &  Publisher. 


PARTNERS,  investors,  managers  needed  toac- 
quire  several  southeast  non-dailies  (North 
Carolina,  South  Carolina,  (leorgia)  grossing 
60M-250M.  Immediate  reply.  NJ  Bat»,  Oxn- 
munity  Newspapers,  Box  1777,  Spartanburg 
SC  29304;  (803)  585-3678. 

START  YOUR  OWN  WEEKLY— Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Uarnn  R  Kr^biel, 
Box  88,  Norton  KS  676M  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66^7. 


NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Cwsultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  hipest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 


33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

(>)nfidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  ^thboro  MA  01772 
(617)  481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207;  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763-0777 
(714)  626-6440 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  TO 
Drawer  12428,  Panama  City  FL  32401. 


ANNOUNCEMENTS 


NEVfSPAPER  BROKERS 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146.  Theodore  AL  36582 
(205)  973-1653 

‘Sell  or  Buy  a  Weekly  Newspaper. 

‘Over  20  listings  nationwide. 

‘Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

NEWSPAPER  CONSULTANTS 

SMALL  NEWSPAPER  DESIGN  CONSULTANT 
Bill  Meyer  Graphics.  3796  Bainbrkte  Rd 
Cleveland  Heights  OH  44118;  (216)  932- 
0256 

NEWSPAPERS  FOR  SALE 

AWARD-WINNING  well  esUblished  Anglo- 
Jewish  weekly.  Excellent  earning  record.  Unli¬ 
mited  potential.  $2.2  million.  Box  3039,  Edi¬ 
tor  &  Iniblisher. 

COUNTY  SEAT  weekly  for  only  $128,000  in- 
cluding  building  and  accounts  receivable.  In 
beautiful  area  of  lower  Michigan. 

ILLINOIS  weekly  newspaper  with  large  shop¬ 
per,  will  do  over  $300,(Xj0  this  year.  Can  be 
boi^t  for  $250,000. 

Roy  Holding  &  Accociates 
TO  Box  212,  Gahra  IL 
(309)  932-2270  days 
(309)  879-2412,  evenings 


ESTABLISHED  COUNTY  WEEKLY  with  super¬ 
ior  reputation  in  rapidly  growing  area  in  Zone  4. 
Location  offers  unusual  combination  of  resort 
atmosphere,  expanding  business  and  clean  in- 
dusby.  Strong  potential  market.  Owner  retir¬ 
ing.  Challenge  for  ^gressive  owner/manager. 
$rOOM.  Write  Box  3086,  Edjtor  &  Publisher. 


ESTABLISHED  southwest  Oregon  weekly  avail- 
ble.  9000  free  circulation.  $100,000.  Wayne 
(>iancey  (>>nsultants,  TO  Box  86.  Headland  AL 
36345;  (205)  693-2619. 


FIVE  PAPER  GROUP,  close  together, 
$100,000.  others,  man  and  wife  sizelisbngs, 
around  $40,000.  Associated  Texas  New^p- 
ers,  brokers.  Box  2234,  Austin  TX  78768. 


PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  southeast  non-dailies  (North 
(^rolina.  South  Carolina,  Georgia)  grossing 
60M-2^M.  Immediate  reply.  NJ  Bat».  Com¬ 
munity  Newspapers.  Box  1777,  Spartanburg 
SC  29304;  (803)  585-3678. 


SOUTH  TEXAS  semi-weekly.  TMC.  15th  year. 
Gross  $670M.  Liberal  owner  terms.  James 
White,  Box  109,  McMinnville  TN.  (615)  473- 
2104. 

SIERRA  foothills  weekly.  Gross  $65,0(X).  Seek 
quick  sale  at  $40,000.  Terms.  Evenings. 
(209)  539-3212. 

WESTERN  OREGON  Mom  and  Pop,  owners  net 
near21K,  growing  fast.  $35,000.  1115Madi- 
son,  NE,  Box  216,  Salem  OR  97303. 


7-YEAR-OLD  paid  circulation  urban  weekly 
newspaper.  Pacific  Northwest.  History  of 
aggressive  news  coverage.  Gross  from 
$200,000-$250,000.  Needs  sharp  manage¬ 
ment  to  turn  around.  Write  Box  3110,  Editor  & 
Publisher. 


The  Newspaper  Agency,! 

Inc.  will  accept  3  month! 
trial  subscriptions  to  the| 
Daily  Mail  of  London  at 
$65.  U.S.  Currency.  Please 
address  35  W.  Main  Street  • 
Suite  5  •  Smithtown,  New 
York  1178L _ 
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ANNOUNCEMENTS 

- I 

INDUSTRY  SERVICES 

EQUIPMENT  ft  SUPPLIES 

ECMIlPMENT  ft  SUPPLIES 

NEWSPAPERS  WANTED 

OFFICE  DESIGN 

CMAERA  ft  DARKROOM 

COMPUTER  SOFTWARE 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


Merger  and  Acqnuition  Conanl- 
tant  retained  by  major  foreign 
publishing  clients  to  seek  purch¬ 
ase  of  community  newspaper 
group  in  U.S.  Our  fees  paid  in  full 
by  our  clients.  Responses  invited 
from  principals  and  brokers  rep¬ 
resenting  sellers  and  wiU  be  hand¬ 
led  in  complete  confidence.  Please 
reply  to:  Mrs.  Mary  Ludwig,  VP, 
The  Pofcher  Company,  825  Third 
Avenue,  N.Y.,  N.Y.  10022;  (212) 
355-1390. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 


THOUSANDS  OF  NEW  AD  DOLLARS  yours  for 
as  little  as  $50  a  month  with  most  complete 
and  easy  co-op  systems  available.  Includes 
training  manuals,  40  programs  and  accrual 
contacts  monthly,  newsletter,  audio  visuals, 
staff  support.  Send  for  15  minute  Co-Up  cas¬ 
sette  Metro  "Co-Up"  System,  A  Goldgraben, 
33  W  34th  St,  New  Yak  NY  10001. 

CIRCULATION  SERVICES 

ED  SALZMAN 

Circulation  Sales  Consultant 

EXPERIENCE 

Circulation  sales  manager  the  past  13  years  for 
the  Washington  Star,  f  organized  an  in-house 
circulation  sales  department  for  the  Washing¬ 
ton  Star  in  1967.  Initiating  a  telephone  sales 
effort;  and  4  regional  sales  supervisors,  re¬ 
sponsible  for  door-to-door  sales  in  a  tri-state 
area,  consistingof  northern  Virginia;  Montgom¬ 
ery  Countv,  Maryland;  Price  Georges  County, 
Maryland,  and  the  District  of  Columbia. 
Circulation  sales  development,  in-house  prog¬ 
rams,  target  marketing,  telephone  sales,  crew 
sales,  route  builders. 

Rt  1,  Box  43-A,  Summit  Point  WV  25446; 
(703)  955-2638. 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan- 
ningand  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St.  St  Joseph  MO  64501; 
(816)  279-8567. 

TYPESETTING  SERVICES 


AB  DICK  143  camera/processor  $2500.  Argyle 
12x18  camera  $1000.  Itek  430  camera/pro¬ 
cessor  $4750.  Bob  Weber  (216)  729-2858. 

BUY  OR  TAKE  OVER  PAYMENTS— 400  M^ 
nascan  high  speed  positive  or  negative  4  color 
scanner.  20"x24"  expose.  Excellent  condi¬ 
tion.  Box  3090,  Editor  &  Publisher. 

CHEMCO  Marathon  camera.  Film  size 
24"x24":  30"x40"  copyboard,  480mm  Nikon 
lens.  65  line  glass  screen.  Phone  John  Perfet- 
te.  The  Tribune  Chronicle  (Ohio);  (216)  393- 
2521. 


INK  RECOVERY 


WE  WILL  AtXEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS  & 
URBAN.  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experte  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Oeative  Director. 


NEWSPAPER  SERVICES 


WATCH  YOUR  CLASSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classified  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  fa  your  own  local  opportunities! 
Greater  profits  can  be  yours.  Call  a  write  fa 
more  information  and  references;  Tom  Greene, 
Classified  International,  3211  North  74th  Av, 
Hollywood  FL  33024;  (305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  fa  you. 


EQUIPMENT 
&  SUPPLIES 

BUSINESS  SYSTEMS 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  fa  sophisticated  business  and  circula¬ 
tion  systems  taitored  fa  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
fa  more  information  (913)  381-1109,  a  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  l^rk  KS  66212. 

COMPOSING  ROOM 

TRENDSETTER.  Excellent  condition.  $8700 
or  best  offer  with  spare  part  kit.  (317)  345- 
5133,  Mayhill  Publications,  Knightstown  IN. 


CAMERA  S  DARKROOM 

ITEK  CAMERA— Graphitek  No.  430,  "Like 
New"  condition,  $5500,  ask  lor  Doug  (201) 
772-2121. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

VGC  cps  520  CAMERA 
Perfect  condition.  Purchased  March,  1979. 
Negotiable.  Gary  Thomas  (312)  492-7206. 


CLASSIFIED 
ADVERTISING  RATES 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  —$2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 


aRCULATION  SUPPUES 

TABLOID  NEWSPAPER  STANDS  for  sale. 
Approximately  200  stands  available,  all  brand 
new.  Contact  Mr  AP  O'Donnell,  (403)  276- 
9311. _ 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
termsof ’‘column  inches.”  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charge."  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  Fa  sample  reports,  phone  or  write; 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-61S8. 

W*  mov*  machiMryl 
EAP  CLASSIFIEDS 
(212)  752-7053 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  ecorromical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in; 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  Fa  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  vwite 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  F^rk  KS  66212. 

_ COMPUTERS _ 

TELERAM’S 

P1888 

Portable/Bureau 

Terminal 

Sales  demo  units  in  perfect  condition  with  90 
day  warranty— includes  cassettes  with 
216,000  characters  of  storage,  7"  diagonal 
screen  and  host  of  text  editing  abilities  and 
keyboard.  $4295  each,  while  supply  lasts. 
(Xintact:  Teleram  Communications  (Jorp,  2 
Caporate  Dr,  White  Plains  NY  10604. 

(914)  694-9270 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

Please  indicate  exact  claeelficatlon  in  which  ad  Is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES 
COMPUTERS 


EQUIPMENT  &  SUPPLIES 
_ NEWSPRINT 


EQUIPMENT  S  SUPPUES 
_ PRESSES _ 


EQUIPMENT  4  SUPPUES 
PRESS  CONVERSIONS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Ml  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


MAILROOM 


BINDERY  AND  MAILRDOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee-- 
our  only  charge.  People  you  can  trust.  Jeff  We¬ 
ber  (216)  729-2858. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  convemrs  and  spare  parts. 
NORTHEAST  STORAIIE  &  INDUSTRIES 
(213)  257-7557 

FOR  SALE.  Addressograph  5000B  with  label¬ 
ing  (list)  attachment.  Also  two  Cheshire  label¬ 
ing  heads,  one  "rotary  head"  model  R.4600 
LH.  Will  sell  any  or  all  machines  for  best  offer. 
Contact  Andy  Rockwood  at  (312)  381-9200. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  Nders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


SHERIDAN  24P.  Excellent  condition.  Avail¬ 
able  early,  1982.  Please  contact  RW  Gilliland, 
Circulation  Director,  Lancaster  Newspapers,  8 
W  King  St,  Lancaster  PA  17603;  (717)  291- 
8616. 

SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfN  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 

MISCELLANEOUS 

FOR  SALE— 20,0(X)  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  PnKpect, 
Ravenna  OH  44266;  (216)  296-8414. 

MODERN  WEB  OFFSET  PRINTING  PLANT. 
Zone  3.  Near  Washington  and  Richmond.  Fully 
equipped  with  five  unit  News  King.  10,000 
square  feet  masonry  building.  Grossing 
$200,000.  Call  (804)  787-707(5  for  details. 

TEMPORARY  COVERED  STORAGE 
Used  air-supported  structure  50'xl00'x25’ 
high,  in  good  condition.  Currently  used  for  ac¬ 
tive  storage;  may  be  viewed  prior  to  purchase. 
Manufactured  by  Air  Tech  Industries,  Inc.  In¬ 
cludes  interior  lighting,  air  lock,  two  primary 
blowers,  propane  back-up  blower,  and  fuel 
tank.  Available  December  1981  time  frame. 
Call  Jim  Salzano,  (201)  646-4151. 


_ NEWSPRINT 

NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  tiroup,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


60093;  (312)  446-7017. 

EDITOR  &  PUBLISHER  for  September  19,  1981 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp  1 

3305  W  Warner,  Santa  Ana  CA  92704  i 

(714)  556-7130  2 

PHOTOTYPESETTING  1 

TYPESETTING  BARGAIN!  Compugraphic  ; 
Trendsetter  812  Low  Range  with  2  MDT's, 
plenty  of  new  disks,  16  type  fonts  with  width  is 
cards,  spare  parts  kit  and  font  cleaner— deli-  ri 
vered  August,  1980.  Presently  in  use.  Over  i 
%30,000  in  equipment  for  $22,000.  Perfect 
for  newspaper,  job  shop,  ad  agency  or  pub¬ 
lishing  company.  Too  much  equipment  for  our  j 
needs  but  it  will  do  the  job  for  you.  (915)  332- 
3168  or  write  Mike  Sherrod,  PO  Box  3465, 
Odessa  TX  79760. 

TYPESETTING  EQUIPMENT.  Buyers  and  sel-  I 
lers  contact  us.  10%  sales  fee-our  only  charge. 
P^ge  you  can  trust.  Jeff  Weber  (216)  729- 

COMPUWRITER  1  with  fonts,  spare  parts.  First 
$17()0  takes  all.  Good  condition.  (609)  235- 
7614.  i 

COMPUGRAPHIC  IV,  excellent  condition. 
Buying  advanced  system  so  will  sell.  Call 
Squire  Newspapers,  (913)  381-8080. 

COMPUWRITERS.  Comp  1  $1950.  Comp  II 
$2500.  Comp  7200  LR  $1950.  Comp  IV  LR  B 
$5250.  Comp  IV  LR  and  HR  Model  A  $3750 
each.  7200  HR  $1500.  All  guaranteed.  Bob 
Weber  (216)  729-2858. 

CG  EQUIPMENT.  2  4961’s  HS  $1500.  Com- 
putype  II  with  spare  parts  kit  4  strips  $2300. 
4961  with  Autotape  keyboard  $1500.  MDR 
$1250.  All  guaranteed.  ^  Weber  (2 16)  729- 
2858. 

EDIT  WRITERS.  Edit  1750  $3250.  Edit  2750 
with  dual  disk  LR  Rev  D  $5995.  Edit  2750  LR 
Rev  D  $4995.  Edit  7700  LR  Rev  C  MCPO  with 

5  strips,  $12,500.  All  guaranteed.  Bob  Weber 
(216)  729-2858. 

FOR  SALE.  Compugraphic  Compuwriter.  In¬ 
cludes  appropriate  width  plugs,  fonts  and  op¬ 
eration  manuals,  $500.  Contact  Judi  Haupt  at 
(312)  381-9200. 

MARK  1  P-16, 5  lenses;  Mark  1  updated  to  Mark 

IV,  13  lenses,  Mark  V,  13  lenses,  and  5  AKI- 
CIT-70  keyboards.  Priced  to  sell.  Please  call 
Jim  Heidenreich,  (305)  377-3721. 

ONE  SYSTEMS — Complete  front-end  system, 

16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

PLATEMAKING 

PLATES 

For  sale,  3000  new  Imperial  plates,  offset. 
233/16x27  Vte.008.  Newspaper  converted  to 
tabloid.  Best  offer.  Delaware  County  Daily 
Times,  Primes  PA  19018orcallClarenceGick- 
er.  Plant  Superintendent  (215)  284-7200. 

PRESSES 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104A  coun¬ 
ter  stacker;  4  units  Goss  (XrmmuniW  press;  6 
units  Goss  Urbanite  press;  5  units  Econo  web 
press;  forklifts  with  rotating  roll  clamps.  We 
nave  or  can  get  what  m  need  for  your  press¬ 
room  or  mailroom.  We  do  machinery  moving 

1  and  erecting.  We  but  used  printing  equipment. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

1  (213)  257-7557 

THE  WEB  SPECIALISTS 

Goss  SSC,  8  units,  1980 

Goss  SC,  6  units,  1969 

Goss  Community,  4  units,  1978 

Goss  (Xxnmunity,  4  units,  1972 

Harris  VI 5C,  5  units,  1979 

Harris  V25,  8  units 

2  JF25's,  1977 

Butler  Autosplicers,3 

ONE  (^p/Atlanta 

(404)  321-3992  Telex  700563 

1976  6  UNIT  NEWSKING  with  KJ  6  folder, 

1  counterveyor,  all  related  press  and  camera 
equipment  to  set  up  complete  shop.  San  Anto¬ 
nio  TX.  (512)  736-430/ 

Letterpress  Ink  Demist  System 
40  units,  good  condition 
Los  Angeles  Times,  (213)  972-5186 


I  Gregg  ii 
i  unitV15A. 


imprinter. 


BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

I  Roll  stands,  upper  balloon  former  motor  drives 


I  PEC,  INC. 


(312)  459-9700 


97  Marquardt  Drive 
Wheeling  IL  60090 


Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0^. 


GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  19^.  Used  to  print  15,000  daily 
newspaper. 

Both  presses  have  been  well. maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  Community,  5  units  with  folder.  Avail¬ 
able  November. 

V-25,  6  units  with  folder  and  upper  farmer. 
Available  October. 

Color  King,  6  units  with  folder.  Available  now. 
(214)  934-4256 


HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-IM,  8  units,  1973. 

Cottrell  V-25,  W  and  VS  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Ik",  45  VS". 

Fincor  motor  and  controls. 

Harris  M-IOOOA,  4  units  23VS  1972. 

Harris  M5,  22^4,  5  units,  1973. 

Harris  8  units,  34VS  x  50. 

Fairchild  New^ing  2  units,  1972. 

Colorking  folder  KJ-6. 

Goss  P-50  34VS  x  50,  6-unit. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45v7" 
(224'4"  cut-off)  X  36  web  width,  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESSES.  CAMERA,  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  People  you  can  trust.  Jeff  Weber,  (216) 
729-2858. 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivety  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  CompMed 
Georne  R  Hall,  Inc 
(800)  321-3109 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
Mest  delivety,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
CallcollectHerb(201)289-»00.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HARRIS  COMPUTYPE  Microstore  in  service¬ 
able  condition.  Dave  Robertson,  Yukon  News, 
(403)  667-6285. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  231  Counter  Stacker  for  daiN  news- 
papw  operation.  Reply  to  Box  3037,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsbuts  and  Pitney-Bowes  insertir^ 
machines;  Che^ire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
convertirig equipment,  vacuum  farming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
I  up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7.301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 


WANTED 

Intertype  machine  model  C4. 
(Xxitact  Mr  K  Moorthi 
109  Selsdon  Rd 
Plaistow,  London,  E13  9BZ 
UK. 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
Teaching  duties  include  news  writing,  report¬ 
ing,  editing  and  area  of  specialty.  PhD  prefer¬ 
red.  Strong  professional  experience  a  must!  MA 
with  experience  given  strong  consideration. 
Send  letter  of  application,  vitae  and  three  refer¬ 
ences  to:  Dr  EID»n,  Chairman,  Department  of 
Journalism  and  Telecommunication,  Arizona 
State  University,  Tempe  AZ  85287.  Deadline 
for  applications:  October  31.  1981. 


ADMINISTRATIVE 


{  BALL  OF  FIRE  wanted  to  put  the  spark  in  small 
I  Florida  weekly.  Should  be  salesk>riented,  cap- 
i  able  of  overseeing  news,  advertising,  and  com- 
{  position.  Good  future  with  established  group. 

I  Send  resume  to;  Publisher,  PO  Box  670,  Arca- 
j  diaFL  33821. 

GENERAL  MANAGER  sought  for  14,000  daily 
in  southern  Indiana.  Looking  for  individual  with 
strong  background  in  all  phases  of  newspaper 
operation,  including  marketing  and  computer¬ 
ization.  Send  resume  and  salary  requirements 
to  Allan  Murphy.  Herald-Times  Inc,  PO  Box 
909,  Bloomington  IN  47402. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


OUR  SALES  HAVE  BEEN  STAGNANT  for  7 
years  and  we're  ready  to  do  something  atxxit  it. 
we've  reorganized  our  display  advertising  de¬ 
partment  and  now  there  is  an  opening  for  mana¬ 
ger.  We  are  a  6  day  daily  with  a  circulation  of 
14,000  located  in  Zone  6.  We  need  someone 
who  wilt  motivate  our  salespeople  and  increase 
lineage  through  old  fashioned  sales  efforts.  Re¬ 
ply  to  Box  3059,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  Zone  2  suburban 
weekly.  Self-starter,  leader  to  motivate  youth¬ 
ful  safes  staff.  Minimum  5  years  experience  in 
advertising.  Reply  to  Box  2998,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES 

Retail  and  classified  sales  positions  available 
in  rapidly  growing  area  in  Zone  9.  20,000  plus 
circulation  weekly  seeks  experienced,  intelli¬ 
gent,  aggressive  and  well  motivated  individuals 
with  at  least  5  years  experience.  Must  be  well 
organized  with  a  strong  close.  Good  incentive 
pay.  Will  aid  in  relocation.  Send  complete  re¬ 
sume,  references  and  salary  requirements  to 
Box  3116,  Editor  &  Publisher. 

ADVERTISING  MANAGER-Dailv  college  nevrs-  | 
paper  with  large  student  staff.  Person  must 
have  minimum  of  2-5  years  successful  com-  | 
mercial  and  daily  experience,  knowledge  of  | 
national  and  co-op  advertising  a  plus,  salary  I 
mid-teens  plus  commission,  good  benefits.  Re¬ 
sume  to  Nancy  L  Green,  Kernel  Press,  Inc,  210 
Journalism  Bldg,  University  of  Kentucky,  Lex¬ 
ington  KY  40506-0042. 


INTELLIGENT  AND  AGGRESSIVE  retail  ad 
manager  is  needed  for  a  medium-sized  Ohio 
daily.  This  perwn  must  have  a  strong  back¬ 
ground  competing  with  or  working  for  a  free 
distribution  print  media.  The  position  offers  an 
excellent  opportunity  to  advance  into  general 
management.  Send  resume  including  salary  re¬ 
quirements  to  Box  3021 ,  Editor  &  Publisher,  in 
strictest  confidence. 


IMMEDIATE  OPENING  for  an  aggressive  adver¬ 
tising  director  for  a  small  daily,  a  Sunday  and  4 
weekly  publications.  Successful  applicant 
must  be  a  well  organized  person  who  can  com¬ 
municate  well  with  both  staff  and  the  public. 
All  applications  will  be  kept  confidential.  Send 
resume  to  Charles  W  Kelly,  General  Manager, 
Park  Newspapers  of  St  Lawrence,  Inc,  PO  Box 
409,  Ogdensburg  NY  13669.  An  Equal  Oppor¬ 
tunity  Employer. 


AD  SALES  REP 

National  award-winning,  twice-weekly  seeks 
experienced  and  professionally  minded  man  or 
woman  who  wants  to  achieve  top  earnings  and 
move  up  in  a  growing  company.  Must  have  at 
least  2-3  years  print  experience  and  can  pro¬ 
vide  clippings  or  ad  lawuts.  First  year  guaran¬ 
tee  minimum  $20-$25K.  Our  sales  are  up  over 
50%  over  1980.  We  have  the  tools,  co-op  de¬ 
partment,  marketing  research,  and  promotion 
to  help  you  succeed.  Send  resume  to  Rob  Kem¬ 
per,  NEWSLIFE,  Box  10000,  Marion  OH 
43302.  Equal  Opportunity  Employer. 


ADVERTISING  MANAGER 
Zone  1,  23,000  daily  with  two  editions  plus 
TMC  and  associated  weeklies  seeks  advertising 
manager  with  ability  to  lead  and  motivate 
through  hands-on  example  and  innovative 
ideas.  Will  direct  total  advertising  efforts  with 
management  responsibility  for  all  retail,  classi¬ 
fied  and  national  advertising  sales.  Will  lead 
staff  of  20  and  report  to  the  general  manager. 
Salary  in  $28.000-$30.000  range.  Send  full 
resume  to  Box  3074,  Editor  &  Publisher. 


ASSISTANT  ADVERTISING  DIRECTOR 
Excellent  opportuniw.  Immediate  opening  for 
48,000  daily,  82,000  Sunday  (7  day  publica¬ 
tion)  in  Zone  2.  Seek  highly  motivated,  experi¬ 
enced  individual  with  strong  leadership  experi¬ 
ence  with  heavy  emphasis  on  sales  develop¬ 
ment.  Salary  commensurate  with  experience. 
Excellent  benefits.  Send  resume  to  Box  3007, 
Editor  &  Publisher.  Our  employees  know  of  this 
opening. 


To  onswer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
0  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


ADVERTISING  SALES 

Retail  and  classified  sales  positions  available 
in  dynamic  northern  New  Jersey  daily  newspap¬ 
er.  Advertising  sales  experience  required.  Ex¬ 
ceptional  salary,  benefits,  incentive  program. 
Call  Richard  Cook,  Daily  Journal,  Elizabeth  NJ; 
(201)  354-5000. 


ADVERTISING  REPRESENTATIVE  opening  in 
retail  advertising.  15,000  daily  in  beautiful 
northern  Minnesota.  Experience  neccssaiy. 
Send  resume  to  Scott  L  Asbach,  Mesabi  Daily 
News,  PO  Box  956,  Virginia  MN  55792. 


AD  SALES  REP 

Experienced,  aggressive  newspaper  advertising 
salesperson  needed  for  growing  weekly  in  Wil- 
liamsburg-Newport  News  market,  southeastern 
Virginia.  Send  resume  to;  Advertising,  Virginia 
Gazette,  POBOX419,  Williamsburg  VA  23185. 


ADVERTISING  SALES  MANAGER 
Very  successful  broadsheet  shopper  needs 
take-charge  type  salesperson.  Must  have  ability 
to  hire,  train  and  work  with  sales  staff.  Live  in 
the  beautiful  Pocono  Mountains  or  northeast 
Pennsylvania.  Send  complete  information — 
PO  Box  345,  Stroudsburg  PA  28360. 


RETAIL  SALES 
Major  Account  Responsibility 
New  Jersey's  largest,  and  America's  15th 
largest  newspaper  is  in  need  of  an  experienced, 
professional  newspaper  sales  representative  to 
accept  total  responsibility  for  retail  food  and 
general  merchandize  stores.  Person  accepted 
must  have  a  thorough  knowledge  of  both  the 
newspaper  sales  profession  and  the  retail  busi¬ 
ness.  Experience  in  calling  on  major  accounts 
highly  desireable. 

As  part  of  the  New  York  A. D. I .,  our  highly  com¬ 
petitive  market  demands  hard-working,  skillful 
sales  people  to  maintain  and  increase  market 
share.  Ability  to  relate  to  people  at  all  levels  a 
must. 

This  is  a  key  position  in  our  organization  offer¬ 
ing  the  right  person  a  great  competitive  chal¬ 
lenge.  If  you  enjoy  a  fast-paced,  performance 
oriented  selling  situation,  send  current  resume 
including  income  history  to  the  Star-Ledger, 
Box  P205.  Newark  NJ  07101. 


RETAIL  ADVERTISING  SALES 
NEW  BUSINESS  DEVELOPMENT 
Sell  total  market  coverage  with  a  well  estab¬ 
lished  suburban  weekly  newspaper  group. 
Highly  competitive  market  requires  an  aggres¬ 
sive  sales  effort  and  a  record  of  delivering  new 
business.  Strategic  zoning,  a  well  developed 
I  delivery  network,  and  a  readership  suney  that 
:  demonstrates  market  penetration  dominance 
will  support  your  success  as  a  new  business 
development  specialist  for  the  largest  sub- 
I  urban  weekly  group  in  Kansas  City.  Send  re- 
I  sume  to  Advertisiro  Director,  Townsend  Com- 
1  munications,  700/ NE  Parvin  Rd,  Kansas  City 
j  MO  64117, 

SALES  OPPORTUNITIES 
If  your  sales  ability  is  better  than  your  pay  check 
and  you  have  good  experience  in  retail  or  classi¬ 
fied,  come  join  an  exciting,  competitive  daily 
newspaper  in  Zone  2.  The  right  person  can 
enjoy  $25-$30,000  a  year,  liberal  benefitsand 
vacation  and  appreciation  for  a  job  well  done. 
Send  resume  to  Box  3098,  Editor  &  Publisher. 


SALES  MANAGER 

Midwestern  newspaper  has  an  opening  for  a 
retail  advertising  sales  manager.  We  are  seek¬ 
ing  a  candidate  with  a  proven  track  record  in 
sales  management  in  addition  to  a  college  de¬ 
gree.  Person  selected  will  enjoy  direct  selling 
involving  new  business  and  major  accounts, 
and  training  and  motivating  a  staff  of  talented 
sales  reps  while  working  as  part  of  a  manage¬ 
ment  team.  If  interests  we  invite  you  to  w- 
ward  your  resume  in  complete  confidence  to 
Box  3126,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 


ARTIGRAPHICS 


'  ASSISTANT  ART  DIRECTOR 

!  Editorial  artist,  strong  in  creative  news  graphics 
'  with  design  and  layout  skills  to  manage  Vito¬ 
ria!  art  department  in  evenings.  Please  send 
work  samples,  resume  and  salary  history  to 
Marty  Petty,  Editorial  Art  Director,  The  Kansas 
:  City  Star  and  Times,  1729  Grand,  Kansas  City 
MO  64108. 


aRCULATION 


'  PROMOTION  SALES  MANAGER 
'  Medium-sized  daily.  Zone  2,  has  opportunity 
;  for  aggre^ive  professional.  Must  have  prior  ex- 
j  perience  in  telephone,  crew  and  carrier  sales 
promotion.  Excellent  salary,  incentives,  be¬ 
nefits  for  qualified  applicants.  Send  resume 
I  and  salary  history  to  Box  2967,  Editor  &  Pub¬ 
lisher. 


BLOOD,  SWEAT  AND...  i 

OPPORTUNITY  IN  CIRCUUTION  | 

AND  ADVERTISING  MANAGEMENT 
Mid-Size  Iowa  daily  has  an  opening  in  circula-  I 
tion  and  sales  management.  Our  candidate  has  I 
a  successful  record  in  circulation  and  TMC  op-  j 
erations  and  can  hit  the  deck  running:  get  new  i 
subscribers;  improve  carrier  services  and  de-  i 
partment  organization;  institute  effective  | 
promotion  programs.  Successful  performance  { 
in  circulation  will  lead  to  advertising  manage¬ 
ment  and  sales  development  responsibilities  in  | 
the  future.  Emphasis  is  on  leadership  and  com-  I 
munication  skills,  and  ability  to  get  the  right  ! 
things  done.  This  job  presents  good  career  de-  1 
velopment  and  promotional  opportunity.  Send  I 
resume  including  salary  history  and  require-  j 
ments  to  Box  3132,  Editor  &  Publisher.  | 


CITY  CIRCULATION  MANAGER  i 

We  are  looking  for  an  individual  who  has  the  I 
talent,  experience  and  leadership  to  take  on  a  ! 
unique  challenge  in  our  highly  competitive  two 
newspaper  market.  We  are  a  medium-size  daily  i 
and  Sunday  newspaper  and  we  are  looking  for  I 
someone  to  manage  our  city  home  delivery  op-  i 
eration.  This  position  is  a  key  growth  position  in 
our  circulation  operations  and  success  in  meet¬ 
ing  the  challenge  of  home  delivery  circulation  ! 
growth  will  be  appropriately  rewarded  both  in  I 
terms  of  compensation  and  career  growth.  If  ; 
you  are  interested  in  this  type  of  opportunity,  I 
send  your  resume  to  Box  3034,  Editor  &  Pub-  i 
Usher. 


CIRCULATION  MANAGER  sought  for  14,000  | 
daily  in  southern  Indiana.  Organizational  skills  I 
and  strength  in  subscription  promotion  very  im-  ! 
portant.  Send  resume  and  salary  requirements  ! 
to  Allan  Murphy,  Herald-Times  Inc.  PO  Box  ; 
909,  Bloomington  IN  47402.  i 


CIRCULATION  DIRECTOR  for  8000  daily  with 
26,500  TMC  distribution.  Must  have  good  ! 
knowledge  of  FREE  distribution  as  well  as  I 
voluntary  pay  systems.  Strong  on  promotion  | 
and  service.  Good  opportunity  for  second  per-  i 
son  on  larger  paper  to  move  up.  Please  send  | 
resume,  including  experience,  education  and  ! 
salary  requirements  to  Cliff  Downing,  THE  i 
FREE  PRESS,  PO  Box  100,  Quakertown  PA  I 
18951.  I 


CIRCULATION  VENDOR  COORDINATOR  for  [ 
outside  single  copy  sales.  Must  be  experienced  ! 
working  with  young  men  and  women.  Position  I 
offers  great  challenge  to  help  build  circulation 
for  America's  largest  growing  newspaper.  Only  I 
top-notch  applicants  need  apply.  Salary  range-  \ 
-$350-$495.  Send  resume  to; 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210-South  St 
New  York  NY  10002 


CIRCULATION  ASSOCIATE 
Growth  opportunity,  /^ist  Circulation  Director 
of  prestigious  national  publication.  Focus  on 
Newsstand  Distribution.  Some  experience  re¬ 
quired.  Send  resume  to  Box  3095,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  6-day,  6600 
daily,  located  in  college  community.  Experi¬ 
ence  in  promotion,  motor  routes  and  TMC  de¬ 
sired.  Excellent  benefits  and  opportunity  for 
advancement.  Send  resume  and  references  to 
Bob  Barton.  Ruston  Daily  Leader,  PO  Box  520, 
Ruston  LA  71270. 


CIRCULATION  DIRECTOR  for  3-paper  group  in 
Zone  6,  two  small  dailies,  one  semi-weekly. 
Voluntary  pay  experience  desirable.  Live  in 
20.000  town,  90  minutes  from  metro.  Send 
resume,  salary  requirements  to;  Lou  Major,  PO 
Box  820,  Bogalusa  LA  70427. 


CIRCULATION  MANAGER 
Under  20,000,  6  day  daily  ready  to  boom  in 
circulation.  Zone  2.  "Take  charge"  and  "roll  up 
the  sleeve"  circulation  people  only  please  app¬ 
ly.  Excellent  salary  and  benefits  for  qualified 
individual.  Send  complete  resume.  Reply  in 
strict  confidence  to  Box  3044,  Editor  &  Pub¬ 
lisher. 


TOUGH  JOB  but  the  living  is  easy.  Small,  grow¬ 
ing  twice  weekly  AM  paper  ne^s  aggressive, 
effective  circulation  manager.  Carrier  and  TMCi 
experience  preferred.  Come  EARN  the  good  life 
in  OreMn.  RMly  Publisher,  PO  Box  546,  Leba¬ 
non^  97355, 


DATA  PROCESSING 


CHALLENGING  OPPORTUNITY  available  with 
company  located  Chicago  suburbs  for  program¬ 
mer  with  1-3  years  experience  on  DE(;  compu¬ 
ters.  Must  have  working  knowledge  of  CTS-3(X) 
or  500  operating  systems  using  DIBOL.  Send 
confidential  letter  and  resume  detailing  experi¬ 
ence,  education,  and  salary  requirements  to 
Box  3117,  Editor  &  Publisher. 


HELP  WANTED 

DATA  PROCESSING 

DATA  PROCESSING 
PROGRAMING  MANAGER 

(Winter's  coming!  Tired  of  ever  increasing  heat¬ 
ing  bills?  State  income  taxes?  Try  Texas!  The 
Fort  Worth  Star-Telegram,  a  major  daily  news¬ 
paper,  has  a  key  opening  in  it's  data  processing 
area.  You  will  manage  the  programming  staff 
and  play  a  major  role  in  the  design  and  imple¬ 
mentation  of  on-line  computer  applications. 
The  successful  candidate  should  have  adv¬ 
anced  knowledge  on  either  DEC  RSTS/E  using 
COBOL,  DIBOL  or  Basic  Plus,  or  HP3000  MPE 
using  COBOL.  Newspaper  data  processing  ex¬ 
perience  is  preferred.  We  offer  a  very  competi¬ 
tive  salary  and  benefits  package  plus  excellent 
relocation  assistance.  Send  your  resume  and 
salary  requirements  to: 

Ft  Worth  Star-Telegram 
Personnel  Director 
PO  Box  1870 
Ft  Worth  TX  76101 
An  Equal  Opportunity  Employer  M/F 


EDITORIAL 


EXPERIENCED  desk  person/feature  writer 
needed  for  feature  department  of  33,000  daily 
in  pleasant  western  Colorado  city.  Applicant 
must  have  strong  copy  desk  skills  on  VDT  and 
nice  hand  at  layout  and  feature  writing.  Job  is 
perhaps  65%  desk,  35%  writing  for  daily  lifes¬ 
tyle  section  and  Sunday  tabloid  magazine. 
Send  resume,  clips  to  Dick  Griffin,  The  Daily 
Sentinel,  PO  Box  668,  Grand  Junction  CO 
81502. 


ARCHITECTURE-INTERIOR  DESIGN  WRITER 
Regional  consumer  magazine  needs  writer  with 
a  strong  background  in  residential  architecture 
and  interior  design.  Travel  one  to  two  weeks  a 
month  from  Zone  4  offices  collecting  examples 
of  good  home  design  and  decoration.  Applicant 
should  have  3  to  5  years  professional  experi¬ 
ence  in  writing  and/or  residential  design  and 
should  have  the  judgment  to  recognize  good 
design.  Send  resume  and  samples  to  Box 
3068,  Editor  &  Publisher. 


AGGRESSIVE  CITY  EDITOR  of  25,000  PM  in 
Zone  4  needs  a  newshound  to  motivate  a  10- 
person  staff  to  get  stories  ahead  of  the  competi¬ 
tion.  Minimum  experience.  6  years.  Salary 
negotiable.  Box  3069,  Editor  &  Publisher. 


AGRICULTURE-ENERGY  reporter  for  30,000 
circulation  newspaper.  Experience  required. 
Send  resume,  clips  to  Lynda  Laux-Bachand, 
Minot  Daily  News,  PO  Box  1150,  Minot  ND 
I  58701;  (701)  852-3341. 


AGGRESSIVE  CITY  EDITOR  needed  to  lead 
'  bright,  eager  staff.  Strong  writer  and  idea  per- 
I  son  with  a  background  in  graphics.  We  are  a 
I  major  metro-region  75,000-80,000  PM  with 
I  heavy  local  emphasis.  Box  3080,  Editor  &  Pub- 
i  lisher. 


I  ARIZONA  REPUBLIC  seeking  crack  copy  edi- 
I  tors.  Week's  tryout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re- 
I  Terences  (phone  numbers)  to  B.  Clair  Cobb, 
I  News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


I  BUREAU  CHIEF— Shirt-sleeve  reporter- 
I  supervisor  to  handle  news  operations  for  county 
I  near  Washington  DC.  Community  daily  requires 
I  2  years  experience.  Box  31 19.  Editor  &  Pub- 
j  lisher. 

j  CITY  EDITOR :  A  real  stickler  for  good  grammar, 

I  spelling  and  the  English  language  in  general. 

I  able  to  take  over  guidance  of  a  promising 
!  though  somewhat  inexperienced  staff.  Experi- 
i  ence  required.  VDT  familiarity  desired.  A  good 
I  opportunity  for  the  right  person  at  a  medium- 
1  sized  daily  AM  in  the  Adirondack  region  of  up- 
:  state  New  York.  Reply  with  resume  and  salary 
required  to  Box  3033,  Editor  &  Publisher. 


COPY  EDITOR  sought  for  regional  daily  in  up- 
I  state  New  York.  Some  experience,  familiarity 
with  electronic  editing,  layout  helpful.  Com- 
.  petitive  salary.  Write  John  B  Johnson.  Manag- 
'  ing  Editor,  Watertown  Daily  Times,  Watertown 
j  NY  13601. 

!  CITY  EDITOR 

'  We  are  a  growing,  medium-sized  Virginia  daily 
looking  for  a  city  editor  with  solid  credentials  to 
I  help  us  produce  a  thoughtful  and  thorough  loc- 
I  al  report.  Reply  to  Box  3081,  Editor  6  Pub- 
I  lisher. 

I  CITY  EDITOR 

I  Northern  California,  20,000  daily  looking  for 
!  bright  person  to  direct  11  person  staff.  Send 
resume,  clips  and  references  to  Richard  Nel- 
'  son,  Times-Standard,  PO  Box  3^0,  Eureka  CA 
1  95501. 
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CENTRAL  FLORIDA  DAILY  located  in  fast 
growth  area  is  looking  for  a  news  editor  with  2 
main  skills:  bri^t  page  layout  and  can  super¬ 
vise  reporters.  The  person  we  want  has  excel¬ 
lent  credentials  and  can  meet  the  heavy  de¬ 
mands  of  our  daily  routine.  He/she  has  strong 
motivational  skills  and  knows  the  difference 
between  an  "outline"  and  a  complete  story. 
Send  non-returnable  samples  of  your  lawut 
skills  with  resume  to  Box  3096,  Editor  &  Pub¬ 
lisher.  I 

COLOR  LAB 

TECHNICIAN 

Large  metropolitan  newspaper  (Zone  5)  is  look¬ 
ing  for  a  chief  color  lab  technician.  Must  be 
experienced  in  both  color  printing  and  film  de¬ 
veloping.  Experience  in  running  and  maintain¬ 
ing  automatic  processors  necessary.  Apply  to 
Box  3097,  Editor  &  Publisher.  Equal  Oppor¬ 
tunity  Employer. 

COPY  EDITOR  on  4  person  desk.  Small  Con¬ 
necticut  AM  daily.  Must  have  at  least  2  years 
post-college  experience  as  reporter  or  editor. 
Box  3121,  Editor  &  Publisher. 

EDITORIAL  PAGE  EDITORS.  Work  with  the 
editor  and  publisher.  Write  local  editorials.  You 
may  not  meet  Bob  Hope  or  Frank  Sinatra  the 
first  day.  But  you  will,  you  will.  Write  full  de¬ 
tails,  references  to  Editor,  The  Desert  Sun,  PO 
Box  190,  Palm  Springs  CA  92263. 

EDITOR.  Renewable  energy  monthly  seeks  re¬ 
sourceful  editor  for  a  highly  respected  energy 
industry/trade  publication.  Must  have  broad 
background  in  business,  technical  and  scien¬ 
tific  reporting  with  emphasis  on  interviews,  ori¬ 
ginal  research  and  analysis.  Knowledge  of  eco¬ 
nomics,  politics  of  renewable  energy  technolo¬ 
gies  helpful.  Must  be  a  self-starter,  ambitious 
enough  to  assume  full  responsibility  for  quality 
editorial  product.  Minimum  5  years  newsletter, 
newspaper,  magazine  experience.  Vermont, 
Long  Island  editorial  locations.  Resume,  writ¬ 
ing  samples,  salary  requirements:  Wind  Energy 
Report,  Box  14,  Rockville  Center  NY  USTH 


NEWS  EDITORS 

Fast  growing,  modern  suburban  newspaper 
group  looking  for  news  editors  who  know  and 
enjoy  suburban  journalism.  Should  be  an  excel¬ 
lent  copy  editor,  knowledgeable  in  graphics 
and  able  to  lead  a  staff  in  publishing  a  news- 


EXECUTIVE  EDITOR 

Young,  fast  growing  Washington  DC  publisher 
of  trade  and  consumer  publications  needs  top 
executive  to  inspire,  lead  and  manage  editorial 
team.  Strong  grasp  of  editorial  skills,  the  crea¬ 
tive  process,  management  techniques  and 
financial  topics  essential.  This  management  \  paper  people  look  forward  to  reading  w^  after 
position  calls  for  exceptional  ability  and  de-  .  w^.  Send  resume  and  salary  requirements  to: 
dication  and  provides  healthy  compensation  i  Bobby  Nesbitt,  Neighbor  Newspapers,  Inc,  PO 
and  growth  opiMrtunities.  Please  send  resume  I  Box  449,  Marietta^  3(X)61. 

in  confidence  to  Thomas  L  Phillips,  Phillips  _ 

Publishing,  Inc,  7315  Wisconsin  Av,  Bethesda  !  NEWSPAPER  DESIGNER 

MD  20814.  I  Can  you  communicate  visualjy?  We  are  a  pow- 

-  I  ing  and  changing  75,(XX)  daily  in  a  major  mar- 

EDITOR  I  ket.  Strong  news  sense  a  must.  The  design 

A  large  metro  weekly  needs  experienced,  re-  !  editor  ranks  with  other  department  heads  and 


sourceful,  well  organized  editor  with  strong  fea¬ 
ture/arts/entertainment  background  and  lead¬ 
ership  ability  to  effectively  direct  staff  and  de¬ 
velop  a  clear,  coherent  editorial  viewpoint 
based  upon  current  market  position.  Send  re¬ 
sume  and  salary  history  to  Box  3094,  Editor  & 
Publisher. 


ENERGETIC  REPORTER/PHOTOGRAPHER  , 
willing  to  work  up  to  responsibilities  of  editor,  j  writing  experience  a  must.  Photo  ability  brmd- 


would  share  in  the  news  process  decision/lay¬ 
out  graphic  process.  Send  resume  to  Stan  Ford 
Felaer,  Managing  Editor,  The  Times,  PO  ^x 
4^,  Hammond  IN  46325. 

NATIONAL  OFFICE  BOY  SCOUTS  OF  AMER- 
ICA  seeks  on  the  way  writer  to  handle  maga¬ 
zine,  newspaper  copy  as  a  part  of  small  central 
pr  staff.  Degree,  professional  full-time  news 


We  publish  3  issues  per  week  plus  free  shop¬ 
per.  Inquire  of  Gene  Godczynski,  Times- 
(^moner,  120  S  Broadway.  Salem  IL  62881 . 

EXECUTIVE  SPORTS  EDITOR 
Medium-sized  East  Coast  AM/PM/Sunday 
seeks  highly  motivated  and  quality  conscious 
executive  sports  editor.  Strong  writing  and  edit¬ 
ing  skills  required.  Applicants  must  have 
proven  record  in  staff  organization,  planning 
and  supervision  of  people,  with  minimum  of  5 
years  as  a  supervising  editor  on  a  medium  to 
large  daily.  Strong  salary  and  benefits  package. 
Send  resume,  work  samples  and  references  to 
Box  3107,  Editor  &  Publisher. 


cast  exposure,  scouting  background  are  pluses. 

!  It  also  would  be  helpfuTif  you  are  at  home  in  the 
out  of  doors  and  are  free  to  travel.  Resume  and 
i  up  to  three  clips  to  Barclay  Bellas,  Public  Rela¬ 
tions  Service,  BSA,  1325  Walnut  Hill  Ln,  Irving 
,  TX  75062. 


EXECUTIVE  EDITOR — Leading  suburban 
newspaper  group,  must  be  skilled  in  news  man¬ 
agement,  personnel  and  training.  A  challeng¬ 
ing  job  with  growth  potential  for  the  right  per¬ 
son.  Box  3120,  Editor  &  Publisher. 

EXPERIENCED  business  writer  for  Zone  4  dai¬ 
ly.  Knowledge  of  textile  industry  helpful.  Also, 
general  assignment  reporter  with  at  least  2 
years  of  experience.  Send  resume,  clips  to  Box 
3127,  Editor  &  Publisher. 


EDITOR,  MAGAZINE 

Familiar  with  all  phases  of  magazine  editing, 
production  to  serve  as  number  2  on  New  York 
area  magazine.  Minimum  5-7  years  experi¬ 
ence,  preferably  in  trade  publications.  Send 
resume  and  salary  requirements  to  Box  3111, 
Editor  &  Publisher. 


i  NEWS  EDITOR — Small  Ohio  daily  looking  for 
:  aggressive  person  with  some  editing  and  layout 
I  experience  to  fill  No.  2  spot.  Send  clips  and 
I  resume  to  Box  3122,  Editor  &  Publisher. 

:  RAPIDLY  EXPANDING,  award-winning  weekly 
I  needs  News  editor  to  direct  news  staff.  Will 
;  require  use  of  writing  and  photography  skills. 

:  Prefer  someone  with  two  years  experience,  but 
I  will  consider  J-graduate  with  some  experience 
;  on  college  paper  or  as  intern.  Send  resume  and 
I  cl'opings  to  The  Whitley  Republican,  Box  418, 
Williamsburg  KY  40769. 


MANAGING  EDITOR 
HEALTH  CARE  MAGAZINE 
If  you've  got  3-5  years  of  solid  magazine  or 
newspaper  experience  we  can  offer  you  an  out¬ 
standing  opportunity  with  our  fast  growing  Sun¬ 
belt  publishing  firm.  We  need  you  to  help  build 
one  of  our  five  journals  into  the  best  in  the  field. 


REPORTER-PHOTOGRAPHER  for  award¬ 
winning  LOUISVILLE  MESSENGER.  This 
1 500  circulation  weekly  was  named  first  place, 
general  excellence  in  last  year's  NNA  contest. 
Help  us  keep  that  award-winning  qualify.  Send 
resume,  clips,  salary  requirements  to  Maxine 
Moul,  Maverick  Media,  Box  0,  Syracuse  NE 
68446,  or  phone  (402)  269-2135. 


REPORTER 

Immediate  opening  at  The  Los  Angeles  Daily 


I  Currently  reaching  75  000  dentists  with  hard  j  journal,  the  ration's  largest  daily  1^1  affairi 
I  newspaper,  for  reporter  5ith  strong  CTperience 


GROW  WITH  US!  Progressive  group  of  Middle 
Tennessee  weeklies,  twice-weeklies  needs  re¬ 
porters,  copy  editors,  entry  level  or  experi¬ 
enced,  Send  resume,  clips  to  Executive  Editor, 
TheTullahoma  News,  PO  Box  400,  Tuiiahoma 
TN  37388. 

GROWING  10,000  daily  in  prosperous  Sunbelt 
community  seeks  general  assignment  reporter 
looking  for  responsibility,  opp^unify.  Letter, 
resume  to  Rodger  Cramer,  uecutive  Editor, 
News  Messenger,  309  E  Austin  St,  Marshall  TX 
75670. 

GULF  COAST,  TEXAS:  One  feature/general 
assignment  writer  and  photographer  needed  for 
30,000  PM  in  southeast  Texas.  Writer  should 
have  degree  and  one  year  daily  experience. 
Please  send  clips.  Photographer  should  have 
one  year  experience  or  BA.  Heavy  emphasis  on 
local  feature-sports  on  PM  shift  with  minimum 
supervision.  Both  positions  good  pay  with 
established  chain.  Candidates  should  write: 
Port  Arthur  News,  PO  Box  789,  Port  Arthur  TX 
77640  or  call  (713)  985-5541. 


written  format,  you  must  have  solid  writing, 
editing  and  production  experience.  We  are 
offering  a  great  opportunity  for  professional 
accomplishment,  financial  reward  including 
salary,  bonus,  company  paid  insurance  and 
profit  sharing  plan-plus  the  high  qualify  of  life 
in  a  medium-sized  lake  front  city  half  way  be¬ 
tween  Dallas  and  Austin.  Send  resume  to  Per¬ 
sonnel  Director,  PO  Box  7573,  Waco  TX 
76710. 


SUNDAY 
SECTION 
EDITOR 

A  major  metropolitan  newspaper 
is  inaugurating  a  new  Sunday  sec¬ 
tion  of  commentary,  analyses  and 
opinion  and  seeks  an  experienced 
editor  with  exceptional  skills  for 
this  new  project.  Background  in 
editing,  graphics,  layout  and 
makeup  essential,  along  with  de¬ 
monstrated  judgment  in  selection 
of  copy  and  initiating  ideas.  Zone 
8.  Reply  Box  3131,  Editor  &  Pub¬ 
lisher. 


ELECTRONIC 

COMMUNICATIONS 

Television  Digest,  Woshington's  most  dyna¬ 
mic  publisher  of  business  informotion  ser¬ 
vices  covering  all  aspects  of  electronic  com¬ 
munications  is  seeking  q  fop-notch  experi¬ 
enced  news  editor  to  join  the  staff  of  its 
headquarters.  The  successful  candidate  will 
help  produce  a  daily  and  several  weekly  news¬ 
letters  known  internationally  for  editorial  ex¬ 
cellence.  Competitive  salary  and  benefits  will 
be  paid  to  qualified  individual. 

News  editor  position  colls  for  eagle  eye  for 
copy  and  style,  ability  to  work  with  expanding 
staff  of  energetic  reporters,  direct  coverage, 
coordinate  production,  and  hondle  fully- 
computerized  text  entry  and  editing.  Position 
calls  for  a  news  person,  not  just  a  technician 
Quick  judgment  and  willingness  to  accept  re¬ 
sponsibility  a  must.  The  successful  candidate 
is  likely  to  hove  substantial  experience  in  fast- 
moving  environments. 

To  apply:  We  need  a  cover  letter,  resume,  2-3 
examples  of  your  work,  complete  solory  his¬ 
tory.  All  will  be  treated  in  confidence.  Contoct 
Editoriol  Personnel,  TV  Digest,  1836  Jefferson 
PI,  NW,  Woshington  DC  20036. 


DAILY 

NEWSPAPER 
EDITORS 

Cast  your  net  for  minority 
talent  in  the  broadest  pool 
available.  JOB  NET,  a 
national  placement  ser¬ 
vice,  has  supplied  editors 
with  more  than  80  minority 
journalists.  We  charge  a 
minimal  fee  that  is  applied 
at  the  point  of  hiring  only 
to  the  on-going  operations 
of  our  non-profit  service. 

Looking  for  minority  repor- 
ters,  editors,  photo¬ 
graphers  at  all  levels  of  ex¬ 
perience?  Call  or  write: 

JOB  NET 

1523  New  Hampshire 
Ave.,  N.W.,  Washington 
DC  20036;  (202)  797- 


HELP  WANTED 


EDITORIAL 


in  law  and  journalism.  Send  resume  and  clip¬ 
pings  to  Editorial  Department,  Los  Angeles  Dai- 
^Nwmal,  210  S  Spring  St,  Los  Angeles  CA 


FAST  TRACK 

The  nation's  fastest  growing  tabloki  newspaper 
has  a  key  desk  job  for  an  withusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  flashy  head¬ 
lines  and  tight  taut  layout.  Applicants  should 
have  3-5  years  reporting  experience,  1-2  years 
desk  experience,  and  should  be  familiar  with 
the  work  of  successful  tabloids,  such  as  The 
New  York  Post  and  Toronto  Sun.  Salary,  night 
differential  $500/week.  Excellent  opportunity 
for  advancement.  Send  resume  arxf  sample^- 

no  phone  calls  please - to  Linda  Demeglio. 

Managing  Editor,  The  Delaware  County  Daily 
Times,  ^  Mildred  Av,  Primos  PA  19018. 


FOUR  JOB  OPENINGS— Energetic  copy  editor, 
minimum  3  years  experieiKe  layout,  head  writ¬ 
ing.  Assistant  state  editor  who  can  edrt,  write 
heads  and  lay  out  pages.  Two  reporters,  mini¬ 
mum  1  year  experience.  Send  resume  and  clips 
to  Gene  Rogalski,  SAVANNAH  NEWS  PRESS, 
PO  Box  1088,  Savannah  GA  31402. 


FAMILY  LIVING  EDITOR 
Individual  with  3-5  years  experience  needed  for 
fastest  Rowing  PM  in  sunny  southwest  Florida. 
Good  pay,  benefits  in  tropical  Naples  on  the 
Gulf.  Need  hard-working  individual  who  can 
write  lively  copy,  layout  an  attractive  section 
and  direct  2  others  on  staff. 

PHOTOGRAPHER 

Also  have  position  open  for  agpessive  photo¬ 
grapher  who  is  willing  to  jump  out  of  bed  at  3am 
to  shoot  news  photos.  Must  be  experienced  in 
black/white  and  color  and  willing  to  work  hard. 
Will  be  number  2  photographer  on  a  2  person 
staff  in  one  of  the  most  ple^nt  communities 
in  Florida. 

Send  resume,  clips,  samples  to  George  Cecil, 
Executive  Editor,  Naples  Daily  News,  PO  Bon 
1737,  Naples  FL  33940. 


FIVE  TO  SEVEN  YEARS  experience  in  report¬ 
ing,  editing,  writing  editorials.  Job  involves 
selecting  columns,  laying  out  page,  writii^ 
editorials,  and  doing  research.  Mam  emphasis 
on  timely  commentary  and  complete  back- 
pounding  of  local  issues.  Send  resume  to  Bill 
Boyne,  Editor,  Rochester  Post-Bulletin,  PO 
Box  6118,  Rochester  MN  55903. 


FASHION  WRITER  with  bright  writing  style 
combined  with  good  reporting  skills.  Experi¬ 
ence  in  newspapers  and  fashion  coverage  re¬ 
quired.  Mebo  paper  in  a  busy  fashion  news  city 
in  Zone  6.  Send  clips  and  resume  to  Box  3089, 
Editor  &  Publisher. 


PITTSBURGH 
BUSINESS 
JOURNAL 

is  now  interviewing  for  staff 
positions.  We  seek  experi¬ 
enced  professional  business 
writers  and  editors.  We  also 
seek  advertising  space  sales 
people  who  have  experience 
in  print  media  space  sales. 
These  are  good  career  posi¬ 
tions  with  potential  for  growth 
in  the  company  that  is  the 
leader  in  its  field.  Pittsburgh 
Business  jounal  has  recently 
been  acquired  by  Cordovan 
Corporation,  publishers  of 
business  journals  in  10  U.S. 
cities.  We  are  a  subsidiary  of 
the  E.W.  Scripps  Company. 
Resumes  may  be  sent  in  confi¬ 
dence  to  Cordovan  Recruit¬ 
ing,  5314  Single  Rd,  Houston 
TX  77092  or  you  may  call 
Houston  (713)  688-8811,  for 
an  advance  appointment  to  be 
interviewed.  Talk  to  Mike 
Weingart,  Dexter  Hutchins, 
or  Bob  Cray. 
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MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced.  conservative  newsperson,  qualified 
to  manage  a  22,000  plus  newspaper  in  its 
second  century,  althou^  modem  in  every  re¬ 
spect.  Would  be  expected  to  manage  and  direct 
staff  of  approximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Applications  to  John  E  Scott,  Editor, 
The  Anderson  Herald,  Box  1090,  Anderson  IN 
46016. 


MAJOR  COLORADO  DAILY  is  updating  its  file 
of  applicants  for  the  position  of  copy  editor. 
Qualify  is  our  interest.  Applicants  should  be 
proficient  in  headline  writing,  design  and  lay¬ 
out.  Box  3084,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA 
Solid,  aggressive  reporter  with  3  years  min¬ 
imum  contemporary  daily  journalism  experi¬ 
ence,  demonstrated  writing  abilify.  General 
assignment  with  beat  potential.  Dayside 
news  staff  for  morning-evening  combination. 
Complete  resume,  extensive  clips  first  letter. 
Norman  A  Chemiss,  Executive  Editor,  Box 
792,  Press-Enterprise,  RiversideCA  92502. 


SPORTS  EDITOR  for  small  daily.  Journalism 
degree,  solid  sports  background.  Photc^phy 
and  darkroom  knowledge  necessary.  Experi¬ 
ence  preferred  but  not  necessan.  Resume,  re¬ 
ferences.  Chronicle  News,  PO  Box  763,  Trini¬ 
dad  CO  81081;  (303)  846-3311. 


SPORTS  EDITOR  wanted  for  upper  peninsula 
of  Michigan  daily.  One  person  show  with  award¬ 
winning  newspaper.  Modern  design,  young 
staff.  We  like  columns  and  features.  Send  re¬ 
sume  and  clips  to  Box  3118,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  for  7400  PM  daily  near  Col¬ 
umbus,  Ohio.  You  will  do  it  all,  write,  edit, 
layout  and  photos.  Cover  5  high  schools  and  1 
college.  Good  entry-level  position  on  a  prize¬ 
winning  small  town  paper.  Send  resume  and 
samples  to  Gary  Dalton,  Urbana  Daily  Citizen, 
PO  Box  191,  Urbana  OH  43078. 


RECENT  GRAD:  Ohio  daily  seeks  reporters  for 
city  government  and  regional  editor  to  handle 
stringers  and  own  news  copy.  Positions  open. 
No  applications  after  October  1.  Send  details  of 
your  hard  news  experience,  resume,  clips,  re¬ 
ferences  to  Steve  Wolfrom,  The  Review  Times, 
Fostoria  OH  44830. 


REPORTER/COPY  EDITOR— Distinguished 
weekly  in  rural  New  England  town  is  seeking 
candidates  for  general  assignment  reporter  and 
a  combination  position  for  a  feature  writer-copy 
editor.  Persons  should  be  bright,  creative  go- 
getters  willing  to  work  forarural  area  pay. Ideal 
candidates  will  have  one  year  experience  or  be 
top-notch  on  college  staff.  Must  be  willing  to 
come  for  interview.  Send  cover  letter  stating 
position  preferred  and  resume  to  Box  3129, 
Editv  &  Publisher. 


SMALL  DAILY  has  room  at  the  top  for  assistant 
managing  editor  with  maturify  and  newsroom 
experience.  Send  resume  to  George  Dellinger, 
The  Daily  Union,  Box  129,  Junction  City  KS 
66441;  (913)  762-5000. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


UBRARY 


NIGHT  SUPERVISOR.  Our  newspapers  have  an 
opening  for  a  night  supenisor  in  our  library 
department.  Responsibilities  include:  provid¬ 
ing  reference  service  to  the  news  staff  and  su- 
pen/ising  the  evening  library  operations.  Re¬ 
quires  a  minimum  of  one  year  experience  in 
researching  (manual  and  computer)  and  pre¬ 
vious  supervisory  experience.  Prefer  Masters  in 
Library  Science  and  background  in  Journalism 
or  new^aper  librarianship.  Salary  range 
$16,50()-$18,500  (depending  on  qualifica¬ 
tions).  Hours  are  3:30pm-midnight,  Monday 
through  Friday.  Send  resume  tO:  Cathy  Veidel, 
Personnel  Department,  Star  and  Tribune  News- 
|apers,  425  Portland  Av,  S,  Minneapolis  MN 


ASSISTANT  LIBRARIAN.  We  have  an  immedi-  | 
ate  opening  for  an  assistant  librarian  at  our 
newspapers.  Responsibilities  include:  de¬ 
veloping  reference  collection,  overseeing  fu¬ 
ture  on-line  search  services,  and  establishing 
subject  heading  control  guidelines.  Requires  a 
minimum  of  3  years  experience  in  researching 
(manual  and  computer)  and  previous  supervis¬ 
ory  experience.  Prefer  Masters  in  Library  Scien¬ 
ce  and  background  in  Journalism  or  new^per 
librarianship.  Salary  range  $18,000-$2(),400  | 
(depending  on  qualifications).  Send  resume  to: 
Cathy  Veidel,  Personnel  (Jepartment,  Star  and 
Tribune  Newspapers,  425  Portland  Av,  S,  Min¬ 
neapolis  MN  55488. 


MAILROOM 


MAILROOM  SUPERINTENDENT  needed  for 
group  of  8  weekly  newspapers.  "Take  charge" 
person  with  good  mailroom  experience  includ¬ 
ing  supervision  of  staff,  mailing  machines, 
truck  driving,  equiprnent  repairs  and  mainte¬ 
nance,  postal  and  delivery  routes.  Send  resume 
including  work  and  salary  history  to  Personnel 
Office,  The  Princeton  Packet,  PO  Box  350, 
Princeton  NJ  08540. 


MARKETING 


MARKETING  DIRECTOR.  Excellent  opportun¬ 
ity  tor  aggressive,  innovative  professional  for 
hard  news,  55,000,  Zone  5  group,  dominant  in  . 
market.  Growth  publisher.  Box  3115,  Editor&  | 
Publisher. 


PRESSROOM 


$500 
REWARD 
Hawaii 

For  information  leading  to  the  employment  of 
any  press  operator  willing  to  work  hard  and  grow 
with  our  commercial  printing  operation.  If  you 
know  of  conscientious,  reliable  operators  who 
are  qualify-oriented  and  willing  to  relocate  to 
Hawaii  with  an  expanding  company,  you  can  do 
him/her  and  yourself  a  favor  by  telling  us  about 
him/her.  We  need  three  operators-one  with  su-  . 
pervisory  abilify-for  our  Goss  6-unit  Urbanite.  I 
Pay  is  commensurtae  with  abilify.  Excellent 
benefits  include  medical,  dental,  sick  leave 
and  profit  sharing.  If  you're  referral  joins  us,  we 
will  send  $500  to  you  after  he/she  has  been 
employed  1 20  days,  (tontact  Ken  Berry,  Dennis 
Heupel,  Sun  Press,  46-016  Alaloa  St,  Kaneohe 
HI  96744;  (808)  235-5881. 

Oil 

News 

Editor 

Major  news  organization  seeks 
dynamic  and  experienced  editor 
to  launch  and  oversee  energy 
news  service  for  clients  in  the 
petroleum  business.  Excellent 
benefits  available.  Please  for¬ 
ward  resume  and  salary  require¬ 
ments  tO: 

PO  BOX  226 
DEPT. 2 

CHURCH  ST.  STATION 
NEW  YORK,  N.Y.  10008 

An  Equal  Opportunity  Employer 


GROWING  10,000  AM  daily  seeking  experi¬ 
ence  press  and  camera  person.  New  7-unit 
Goss  Community.  Send  resume  to:  Ed  Hauck, 
Dickinson  Press,  PO  Box  1367,  Dickinson  ND 
58601. 


PRESS  OPERATOR 

Immediate  opening,  full-time,  year  round  posi¬ 
tion  with  growing  newspaper  group.  Web  offset 
experience  required.  Excellent  Cape  Cod  town. 
Telephone,  (617)  255-3133. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER— 
Pressroom  foreman.  $20,0()0.  Write,  prefer  re¬ 
sume.  North  Texas  ^blications,  13950  Dis¬ 
tribution  Way,  Dallas  TX  74234. 


PRODUCTION  MANAGER,  growing  weekly 
agriculture  tabloid,  10,000  circulation,  home- 
base  Parsons  Kansas  (southeast  Kansas).  City 
of  12,000  population;  supervise  typesetting, 
darkroom,  layout,  paste-up  and  some  commer¬ 
cial  typesetting.  Imperative  that  the  applicant 
know  ^  mark-up  and  typography;  knowledge  of 
agriculture  helpful;  new  plant  and  equipment; 
good  benefits.  Call  HT  Cozart;  (316)  421- 


PUBUC  RELATIONS 


QUAKER,  pacifist,  social  change  organization 
seeks  senior  person  to  head  department  of  in¬ 
formation/interpretation.  Requires  commit¬ 
ment  to  philosophy  of  Quakers,  experience  in 
administration,  public  relations,  strong  com¬ 
munication  skills.  Starting  date:  April  15, 
1982.  Send  reume:  Dreyer,  American  Friends 
Service  Committee,  1501  Cherry,  Philadelphia 
PA  19102.  Affirmative  Action  Employer. 


RESEARCH 


ASSISTANT  RESEARCH  MANAGER,  large 
metropolitan  daily.  Zone  2.  Need  hard¬ 
working,  experienced  professional  to  assist 
{  manager  of  fast-paced  growing  research  and 
promotion  operation  currently  serving  all  adver¬ 
tising  departments.  Must  be  able  to  take  com¬ 
plex  facts  and  figures  and  produce  straight  for¬ 
ward,  convincing  sales  presentations  for  major 
advertisers.  Will  write,  produce  and  give  audio¬ 
visual  presentations.  Should  be  familiar  with 
major  research  houses  and  standard  newspaper 
promotion  statistics.  Knowledge  of  computer 
terminal  operation  for  on-line  data  access  help¬ 
ful.  Please  send  current  resume  to  Box  2999, 
Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 
The  Montgomefy  Advertiser/Alabama  Journal  is 
seeking  a  creative,  knowledgeable,  and  experi¬ 
enced  promotion  manager.  Responsibilities 
will  include  planning,  developing,  and  coordi¬ 
nating  all  (vomotions,  public  relations,  and 
market  research  activities.  Send  complete  re¬ 
sume  and  salary  requirements  to  The  Advertiser 
Co,  PO  Box  10(X),  Montgomery  AL  36192. 
Attention:  Personnel  Manager. 


PROMOTION  MANAGER 

Responsible  for 
Creative  Services  Department 

A  key  department  head  position  is  currently 
available  for  a  highly  energetic  creative  person 
to  lead  our  corporate  promotional  efforts  to  in¬ 
clude  projects  in  editorial,  advertising  and  cir¬ 
culation.  If  you  enjoy  a  challenge,  have  solid 

a  hie  design  and  copy  writing  experience  for 
print  and  broadcast  media  and  can  man¬ 
age  an  art  staff,  send  me  your  resume  TODAY! 
No  phone  calls  please. 

George  J  Lister 
The  Times  Leader 
15  N  Main  St 
Wilkes  Barre  PA  18711 
The  largest  daily  newspaper  set  in  beautiful 
!  northeastern  Pennsylvania. 


SALES 


PART-TIME  SALES  persons  wanted  across  na¬ 
tion  to  sell  our  columns,  comics  and  services  to 
nearby  newspapers.  (Commission,  renewals. 
Need  4-6  hours  per  month,  dependability. 
Write  to:  API  Sales,  316  Broadway,  Reno  NV 
89502. 


SPECIAL  PROJECT  COORDINATOR 


An  unusual  opportunity  for  an  individual  who  has  had  re¬ 
sponsibility  for  the  development  and  implementation  of  spe¬ 
cial  advertising  projects. 

Experience  should  include  developing  sales  strategies,  pric¬ 
ing,  sales  revenue  projections,  training  and  motivating  of 
sales  staff,  developing  creative  ideas,  coordination  of  sales 
promotion  and  sales  presentation  with  sales  representatives. 

Qualified  candidates  should  have  a  minimum  of  3  to  5  years 
of  sales  or  marketing  experience,  familiarization  with  new 
product  introduction  and  a  college  degree  with  a  major  in 
marketing  is  preferred.  Applicants  must  possess  the  skills  to 
interrelate  with  all  levels  of  employees  and  to  write  and 
communicate  effectively.  Send  resume  and  salary  history  to: 


Paul  A.  Senechal 
Employment  Supervisor 
The  Hartford  Courant 
285  Broad  St 
Hartford  CT  06115 
(203)  241-6367 

An  Equal  Oppoftunity  Employer 


EDITOR  &  PUBLISHER  for  September  19,  1981 


POSITIONS  WANTED 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


ADMINISTRATIVE 


DYNAMIC  HUSBAND-WIFE  TEAM  mnte  chal¬ 
lenge.  We  have  an  outstanding  track  record  in 
managing  weekly  newspapm.  Experts  in  in¬ 
creasing  sales  and  circulation  and  cutting  ex¬ 
penses.  We  have  put  large  chain  competition  in 
second  place.  Call  (405)  721-9626.  We  are 
good  iMiting  prospects. 


GENERAL  MANAGEMENT — A  pro  in  estimat¬ 
ing,  production,  costs,  I  can  lower  costs  and 
increase  productivity.  Prefer  to  locate  in  Ten¬ 
nessee,  Kentucky  or  northern  Alabama.  (615) 
598-5910. 


I  DIDN'T  USE  ANY  GIMMICKS  to  convert  a 
woeful  county  seat  weekly  into  a  financial  suc¬ 
cess.  I  used  common  sense  and  hard  work. 
33-year-old  with  1 1  years  weekly  and  daily  ex¬ 
perience  would  I  ike  to  apply  these  principles  for 
your  small  to  mid-sized  daily.  Working  exper¬ 
tise  in  all  newspaper  phases.  Box  3102,  Editor 
&  Publisher. 


NEWSPAPER  MANAGER  seeks  position  on 
daily.  Experienced  and  holds  MBA  and  journal¬ 
ism  degrees.  Box  3077,  Editor  &  Publisher. 


RESEARCH  AND  DEVELOPMENT  director— 
Experienced  all  areas  of  production  and  data 
processing:  knowledgeable  all  newspaper 
administrative  and  operating  departments, 
skilled  in  equipment  evaluation,  return  on  in¬ 
vestment  analysis  and  allied  financial  planning 
tools,  and  technically  competent  in  electronic 
and  mechanical  discipline.  BSEE.  Box  3130, 
Editor  &  Publisher. 


TALENTED  COUPLE  with  editing,  marketing 
experience  desires  challenge  of  community 
newspaper.  Investment  possible.  Box  3101, 
Editor  &  Publisher. 


VETERAN  DAILY  and  weekly  manager,  produc¬ 
tive  teacher  with  complete  knowledge  of  every 
department.  Can  publish  or  assist  publisher. 
Interview  now.  Will  reply  to  all  immediately. 
Box  3053,  Editor  &  Publisher. 


YOUNG  newspaper  executive  with  established 
record  of  achievement  as  circulation  director, 
marketing  director,  general  manager  and  pub¬ 
lisher  of  daily  newspapers  from  20,000  to 
200,000  circulation  looking  for  a  new  oppor¬ 
tunity.  Will  consider  all  situations  regardless  of 
size  or  position.  What  I  am  looking  for  is  a 
genuine  chance  to  become  a  part  of  a  growth 
minded  organization  interested  in  development 
and  the  future  of  the  business.  Excellent  refer¬ 
ences  and  full  resume.  Available  now.  Box 
3088,  Editor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


ADVERTISING 


kD  MANAGER — Degree,  A.P.I.  grad.  Strong 
sackground  in  metro,  chain  and  small  daily, 
^efer  Zone  8  or  6-but  open.  Box  3016,  Editor 
&  Publisher. 

SALES  TO  STAFF  AD  PRO 

In-depth  all  departments.  Self-starter.  Now 
employed  metro  daily.  Zone  6,  8,  9-but  open. 
Box  3093,  Editor  &  Publisher. 

ARTIGRAPHICS 

EXPERIENCED  POLITICAL  CARTOONIST,  24 
years  old,  seeks  full-time  job  with  daily.  Mem¬ 
ber  AAEC.  Will  relocate  now.  Samples  or  more 
information:  Walt  Handelsman,  6  Tricount  Ct 
(IB)  Owings  Mills  MD  21117;  (301)  363- 
1327  after  6pm. 

NATIONALLY  SYNDICATED  editorial  cartoon¬ 
ist.  Exciting,  provocative,  humorous.  Local 
politics,  sports,  features  also.  Box  3024,  Edi¬ 
tor  &  Publisher. 

CIRCULATION 

AGGRESSIVE,  goal-oriented  circulator  needs 
to  be  challengM.  Have  AM/PM  major  metro 
experience  at  home  delivery  manager  level  and 
seek  similar  position  with  prop^  that  will 
appreciate  my  efforts.  Prefer  Zone  5, 6  or  7  but 
opportunity  is  the  key.  Reply  Box  3070,  Editw 
&  Publisher. 

CIRCULATION  SUPERVISOR— 20  years 
proven  recwd.  Adult,  little  merchant.  Consider 
district  manager,  southern  Califwnia.  Box 
3043,  Editw  i  Publisher. 

CIRCULATION  DIRECTOR  of  medium  sized 
daily,  track  recwd  of  circulation  growth,  de¬ 
sires  increased  responsibility.  Circulation 
directw  larger  daily  wgeneral  manager  smaller 
daily.  Confidentiality  a  must.  Reply  Box  3092, 
Editw  &  Publisher. 

DATA  PROCESSING 

SYSTEMS  MANAGER  with  15  years  of  produc¬ 
tion/accounting  design,  development  and  man¬ 
agement  experience.  Box  3125,  Editw  &  Pub¬ 
lisher. 

EDITORIAL 

HARDWORKING  sportswriter,  25,  interested 
in  job  on  mid-sized  daily  in  Zones  2,  3,  5.  3 
years  experience.  Box  3124,  Editw  &  Pub¬ 
lisher. 

1  WRITE  GOOD! 

Daily  humw  columnist  will  consider  any  offer  in 
great  climate  with  good  salary.  Or  rotten  cli¬ 
mate  with  great  salary.  Write  to  SK  Patten,  7 
West  St,  f^llbury  MA  01527,  w  call  (617) 
865-2810. 

JOB  CHANGE  landed  me  on  turkey.  Need  out 
before  1  start  gobbling.  Semi-weekly  editw. 
Yes,  award-winning.  29  with  all-round  abili¬ 
ties.  Prefer  Midwest  daily.  Box  3123,  Editw  & 
l^blisher. 

MANAGING  EDITOR-EDITORIAL  WRITER 
Former  managing  editw,  metro  daily  copy  edi¬ 
tw,  writer,  photographer  seeks  responsible 
position  with  people  wiented  small  w  medium 
daily  any  Zone.  Experience  (18  years)  also  in¬ 
cludes  design  and  start-up  of  daily  tabloid. 
Staff  development  and  local  news  coverage  al¬ 
ways  foremost.  Not  a  prima  donna  w  martinet,  1 
work  hard  to  achieve  better  results.  Box  3091, 
Editw  &  Publisher. 

NEWS  FROM  EUROPE.  US  journalist  based 
Germany  wants  to  be  your  correspondent:  busi¬ 
ness,  trade,  any  field.  Dede  Williams,  6  Frank¬ 
furt/90,  W  Germany. 

PHOTO  EDITOR 

Metro  daily  experience.  Can  handle  VDT,  cap¬ 
tions,  layout,  assigning  photographers  with 
aplomb.  Prefer  Zones  9, 8.  Box  3105,  Editw  & 
Publisher. 

RECENT  Syracuse  graduate  seeks  print  jour¬ 
nalism  w  promotions  position  in  Zone  1  w  2 
Two  years  writing/editing  experience.  Severs 
magazine  articles  jxiblisned.  Photo  skills.  Box 
3106,  Editw  &  Publisher. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  ESP  Classifieds 

AMBITION,  considerable  talent,  fresh  perspec¬ 
tive.  Sports  journalist  now  working  at  small 
Zone  7  daily  needs  a  new  challenge  with  mid-  ' 
size  paper.  Prep  to  pro  experience.  Excellent  i 
columns,  features.  Award-winning  college  edi¬ 
tor.  Desk,  layout,  VDT's,  great  clips.  Prefer 
Zone  5  but  will  consider  any  reply.  Box  3099, 
Editw  &  Publisher. 


ASSISTANT  SPORTS  EDITOR  of  100,000  AM  1 
daily  seeks  PM  post.  Nine  years  experience. 
Box  3104,  Editor  &  Publisher. 


AGGRESSIVE  J-GRAD  (December  ‘81)  with 
more  than  2  years  experience  in  sports  and 
government.  Covered  preps,  college,  some  pro 
and  had  recreation  column.  Also  covered  city 
and  county  government  plus  one  big  national 
scoop.  Worked  on  weekly  and  AM/ra  dailies. 
Also  VDT,  layout  and  photography  experience. 
Eager  to  work  in  any  Zone.  Box  31 14,  Editor  & 
Publisher. 


COPY  EDITOR,  43,  seeks  job  on  rim  or  slot.  14 
years  as  newspaperman,  more  than  5  years  on 
metros.  VDT  know  how.  Howard  Harmening, 
1500  Royal  Crest.  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 


CREATIVE,  COMPETENT,  hard-working  repor¬ 
ter  seeks  entry-level  but  challenging  position 
with  medium  or  large  daily.  Currently  writing, 
editing  and  designing  weekly  suburban  sec¬ 
tions  of  major  metro  daily.  Strong  on  features, 
local  government.  Varied  experience,  knows 
VDTs,  graduate  of  top  J-school.  Box  3(^2,  Edi¬ 
tor  &  Publisher. 


EDITOR-INVESTOR— Working  on  metro.  Want 
job  as  editor  or  editor-investor  (minority  in¬ 
terest  ok)  on  newspaper,  special-interest  maga¬ 
zine  or  tabloid  (legal,  real  estate,  etc),  book 
publishing,  etc.  In  Zone  9,  California  preferred. 
Box  3008,  Editor  &  Publisher. 


EDITOR — Managing,  ci^  editor  for  small  to 
medium  daily.  Strong  writer,  developer  of  local 
news.  55,  top  references,  daily,  wire  service, 
weekly  background.  Box  3112,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  business  news  reporter,  broad 
background,  has  done  some  investigative  work 
and  would  like  to  do  more.  Past  experience  led 
to  3  bankruptcies,  sale  of  3  companies,  a  leg¬ 
islative  investigation,  passage  of  11  state  laws, 
a  special  grand  jury,  5  indictments  and  convic¬ 
tions.  2  prison  sentences.  I'm  looking  for  a 
metropolitan  or  national  publication  of  high  in¬ 
tegrity.  Honest  resume.  Box  3128,  Editor  & 
Publisher. 


FORMER  EDITOR,  major  New  York  trade  jour¬ 
nal  will  freelance,  edit  and  write. 

(212)  591-7899 


GENERAL  REPORTER  and  feature  writer,  27, 
seeks  position  on  daily  or  semi-weekly  in  Zone 
9.  Editing,  layout  and  photography  experience. 
VDT.  Good  clips.  Call  (916)  458-2261  after  5. 


SCREENWRITING  SKILLS— film.  Successful 
small  business  experience.  I'm  a  wire  senrice 
vwiter-editor  looking  for  an  interesting  transi¬ 
tion  into  visual  m^ia.  The  job  must  have  a 
creative  emphasis,  but  may  involve  a  variety  of 
responsibilities.  Prefer  Zones  9,  1,  2.  Box 
3055.  Editor  &  Publisher. 


SOLID  CREDENTIALS — Hard  working  repor- 
ter/editor,  l2-feai  veteran,  seeks  job  at  prog¬ 
ressive  daily.  Specials  is  science/energy,  but 
can  handle  all  kinds  or  news,  features;  camera 
too.  Clips  to  prove  it.  I  will  answer  all  letters. 
Ek>x  30/3,  Editor  &  Publisher. 


SPORTS  EDITOR/writer  seeks  spot  on  daily  in 
or  near  major  university  city.  Strong  on  local 
news.  Photo,  layout,  VDT  experieiKe.  Con¬ 
cerned  with  quality.  Prefer  Zones  1,  2,  3  or  5. 
Box  3100  Editor  &  Publisher. 


STYMIED  number  2  man  seeks  own  editorial 
page  or  challenging  editorial  slot  on  leading 
I  daily.  Moderate,  issue-oriented.  At  52  can  relo¬ 
cate  anywhere,  prefer  Zone  3,  4.  Salary  now  in 
I  S30's  and  well  earned.  Bin  3113,  Editor  & 
I  Publisher. 

I  TALENTED,  ambitious,  persistent  news/fea- 
I  tures/arts  writer  seeks  similar  position  on  small 
I  to  mid-size  daily.  Prefer  university  town  in  Zone 
'  5  but  will  relocate.  University  of  Michigan  grad 
I  (‘80)  with  6  months  professional  experience. 
‘  supplemented  by  extensive  freelance  work.  Re- 
;  ply  to:  Tim  Yagle,  2707  Brockman,  Ann  Arbor 
{  Ml  48104. 


! _ FREELANCE _ 

I  YOUR  MAN  in  Canada.  ExperieiKed.  Ecorxxnic 
I  political  pieces  to  order  and/or  weekly  column, 
j  (613)  544-5295  collect. 

i  PHOTOJOURNALISM 

j  INTUITIVE  AND  IMAGINATIVE  photojoumal- 
I  ist,  33  years  ok)  with  freelance  experience  on 
i  newspapers  and  4  years  with  UPl  as  a  “strin- 
I  ger"  and  practical  experience.  National  Guard 
I  photography  officer.  Bachelor  of  Fine  Ms  with 
:  photography  degree.  Seeks  newspaper  posi¬ 
tion.  Will  relocate.  Dennis  Mosso,  Maple  St, 

I  Vintondale  PA  15%1;  (814)  749-8257. 

I  PHOTOGRAPHER  with  10  years  experience 
'  seeks  staff  position.  Excellent  portfolio.  Will 
I  relocate.  Anthony  F  Esposito,  Jr,  91  Bethway 
;  Rd,  Bethany  CT  06525;  (203)  393-2231 


PRESSROOM 


I  ENERGETIC  working  pressroom  supervisor, 
32,  14  years  experience,  willing  to  relocate. 
I  Box  3045,  Editor  &  Publisher. 


PRODUCTION 


!  SEASONED  production  manager  with  solid  ex- 
I  pense  reduction  and  quality  improvement  re- 
I  cord  plus  excellent  data  processing  and  tech- 
I  nical  development  credentials.  Box  3109,  Edi- 
I  tor  &  Publisher. 


PUBUC  RELATIONS 


I  MOVING  UP! 

j  Presently  an  intern  in  News  Bureau  of  major 
:  energy  corporation.  Seek  full-time  position  in 
i  public  relations  or  related  area.  Communica¬ 
tions  degree  with  emphasis  in  environmental 
I  studies  and  technical  writing.  Ckrmplete  course 
i  work  in  conservation  law.  Willing  to  relocate. 
'  Box  3108,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Importance  of  Fol  for  readers 


The  American  Society  of  Newspaper 
Editors  for  some  time  has  been  sending  a 
memo  in  the  form  of  a  “Media  Alert”  to 
its  members  focusing  their  attention  on 
matters  of  interest  to  them. 

Its  “Media  Alert  No.  17”  just  distri¬ 
buted  is  unusual  because  it  is  written  in 
the  form  of  an  editorial  page  or  op-ed  page 
piece  for  editors  to  use  to  alert  their  read¬ 
ers  about  what  is  going  on.  The  author  is 
Mike  Gartner,  editor,  Des  Moines  Regis¬ 
ter  and  Tribune,  and  chairman  of  the 
ASNE  Freedom  of  Information  Com¬ 
mittee. 

Subject:  The  Freedom  of  Information 
Act. 

His  theme:  “Some  Congressmen  and 
Senators  are  quietly  gutting  the  Fol  Act, 
acting  without  hearings  or  notice  to  crip¬ 
ple  the  already  lame  piece  of  legislation.” 

In  two  recent  editorials  on  these  de¬ 
velopments  (Aug.  8  and  Aug.  29)  E&P 
used  the  word  “emasculate.” 

Editors  should  follow  Gartner’s  sug¬ 
gestion  they  reprint  this  “Alert”  to  in¬ 
form  their  readers  because,  as  he  says, 
“they’ll  be  the  losers  if  this  act  is  gutted.” 
And,  in  our  opinion,  editors  are  going  to 
need  all  the  help  they  can  get  from  their 
readers  to  influence  some  badly  misled 
Congressmen  and  Senators. 

The  latest  developments,  according  to 
Gartner,  are: 

“Last  fall,  a  House-Senate  Conference 
Committee  amended  the  Federal  Trade 
Commission  Act  to  exempt  from  the  Fol 
Act  large  areas  of  FTC  documents  relat¬ 
ing  to  such  fields  of  consumer  interest  as 
pricing  policies,  product  safety,  truth  in 
advertising  and  the  like.  This  was  passed 
without  any  hearings. 

“In  June  of  this  year,  another  confer¬ 
ence  committee  exempted  large  areas  of 
documents  held  by  the  Consumer  Pro¬ 
duct  Safety  Commission.  This  exemp¬ 
tion,  again  implemented  without  notice  or 
hearings,  affects  such  matters  of  public 
interest  as  product-safety  data  and  war¬ 
ranty  information 

“In  July,  again  without  hearings  or 
notice.  Congress  amended  the  Omnibus 
Tax  Bill  to  exempt  from  disclosure  under 
the  Fol  Act  the  auditing  standards  and 
rules  adopted  by  the  Internal  Revenue 
Service. 

“In  July,  too,  again  without  notice,  a 
Senate  Committee  took  up  a  bill  that 
would,  among  other  things,  exempt  the 
Secret  Service  from  the  Fol  Act. 

“Now,  along  comes  Sen.  Robert  Dole 
(R.,  Kan.)  marching  in  the  back  door 
opened  by  his  colleagues.  He  has  prop¬ 
osed  amendments  to  the  Justice  Depart¬ 
ment  Authorization  Bill  that  would  nar¬ 
row  sharply  the  amount  of  information 
that  a  citizen  can  get  from  the  Central 
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Intelligence  Agency  and  the  Federal 
Bureau  of  Investigation.  No  hearings 
have  been  held  on  the  amendments, 
which  will  be  taken  up  by  Congress  next 
month.” 

Gartner  says  this  “soon  could  be  the 
most  misnamed  act  in  Washington — 
offering  little  freedom  and  less  informa¬ 
tion.” 

More  than  20  bills  have  been  intro¬ 
duced,  as  E&P  has  pointed  out,  to  restrict 
access  to  government  records  but  in  spite 
of  repeated  demands  from  media  no  one 
has  been  able  to  give  an  example  of  how 
the  Act  has  hurt  government. 

More  than  250  news  stories  have  been 
written  as  a  result  of  information  pried 
out  of  government  by  Americans  armed 
with  the  Fol  Act,  it  is  reported  in  the 
“Alert”  and  among  these  were: 

“Ones  that  disclosed  the  radiation  dan¬ 
ger  to  Utah  residents  as  a  result  of  the 
testing  of  atomic  bombs,  a  story  on  the 
CIA  confinement  of  a  foreign  political  fi¬ 
gure  to  a  mental  hospital,  stories  on  Presi¬ 
dent  Nixon’s  attempts  to  pressure  the 
Corporation  for  Public  Broadcasting  and 
a  story  disclosing  the  fact  that  super¬ 
visors  in  the  Nuclear  Regulatory  Com¬ 
mission  had  some  suspicion  that  the 
Three  Mile  Island  plant  was  dangerous” 

Gartner  says  the  cost  of  finding,  cen¬ 
soring  and  copying  documents  requested 
under  the  Act  is  as  high  as  $57  million  a 
year.  “While  that’s  a  big  number,  put  it  in 
context:  It’s  about  the  same  as  the  price 
tag  for  two  Army  AH-64  helicopters  or 
two  F-15A  airplanes.  That  seems  a  paltry 
price  to  pay  for  freedom.” 

Speaking  on  behalf  of  ASNE  before  a 
Senate  Judiciary  Committee  earlier  this 
summer,  James  Weighart,  executive  edi¬ 
tor  and  former  Washington  bureau  chief 
of  the  New  York  Daily  NeH’j.said  the  Fol 
Act  with  its  nine  broad  exemptions  was 
precisely  drafted  in  order  to  protect  fully 
all  legitimate  interests  in  national  secur¬ 
ity,  law  enforcement  and  business  con¬ 
fidentiality.  “It  cannot  be  seriously 
claimed  that  the  act  has  resulted  in  a  com¬ 
promise  of  those  interests  as  a  result  of 
forced  disclosure  of  information  that 
should  have  remained  confidential,”  he 
said,  “Instead,  what  appears  to  be  in¬ 
volved  is  a  frontal  attack  on  the  principle 
of  an  open  government  that  underlies  the 
Fol  Act.” 

This  is  a  message  that  should  be 
brought  home  to  the  American  people. 


New  Sunday  edition 

Brockton  (Mass.)  Enterprise  intro¬ 
duced  the  Sunday  Enterprise  on  Septem¬ 
ber  13  with  initi^  circulation  of  70,000. 


Past  Week’s  Stock  Prices 

NEWSPAPERS 


One 

Year 


9/15 

9/8 

Ago 

Affiliated  Publications  (AMEX) . 

....  28% 

28% 

24 

Blue  Chip  Stamps  (OTC) . 

....  23V'4 

24% 

25 

Capital  Cities  oimm.tNYSE) . 

69V4 

67% 

61% 

Charter  Company  (NYSE) . 

8% 

9% 

20% 

Cowles  Comm.  (NYSE) . 

27 

27% 

25% 

CSX  (NYSE) . 

45% 

45% 

N/A 

Dow  Jones  (NYSE) . 

43%  42a 

50 

Gannett  (NYSE) . 

36 

35b 

51^ 

Gray  Comm.  (OTC) . 

42% 

42% 

48 

Harte-Hanks  (NYSE) 

31% 

29% 

27% 

Jefferson  Pilot  (NYSE) 

23% 

23% 

28V4 

Knight-Riddei  (NYSE) 

32 

33 

27 

Lee  Enterprises  (NYSE) . 

258/8 

26% 

23% 

McCormick . 

17V4 

16% 

N/A 

Media  General  (AMEX) . 

33% 

32% 

29% 

Meredith  Corp.  (NYSE) 

54% 

53V4 

39% 

Multimedia  (OTC) . 

33% 

32 

29V4 

New  York  Times  (AMEX) . 

29V4 

28% 

31% 

Post  Corp.  (Wise.)  (AMEX) . 

24 

23 

15% 

Power  Corp.  (CE) . 

17% 

18% 

N/A 

Quebecor  (AMEX) ... 

IIV4 

11% 

9% 

31 

30 

38% 

Stauffer  Comm.  (OTC) . 

45 

45 

37 

Thomson  Newspapers  (CE) . 

19V4 

19 

18% 

Time,  Inc.  (NYSE) .. 

68% 

70% 

57% 

Times  Mirror(NYSE) . 

48% 

47% 

42% 

Tele-Comunications(OTC) . 

20% 

NA 

NA 

Toronto  Sun  (CE) . 

8 

7V4 

18 

12 

12% 

27% 

Washington  Post  (AMEX) . 

.  27V4 

27% 

22% 

a — 2  for  1  stock  split  on  April  23. 

b — 3  for  2  stock  split  on  Jan.  5. 

SUPPLIERS 


Abitibi(CE) .  24VS  24Vf2  20^4 

Allied  Corp.  (NYSE) .  44VS  44V%  53H 

Altair(OTC) .  5  51/ 

Am  Inti  (OTC) .  56  56  72^4 

Berkey  Photo  (NYSE) .  3V4  3V'4  64s 

Boise  Cascade  (NYSE) .  32Vi  30%  36% 

CBS  (NYSE) .  50%  50  50% 

Compugraphic  (NYSE) .  13%  13  27% 

Compuscan  (OTC) .  3V4  3  4% 

Consol.  Bath.  (CE) .  22%  22  16% 

Crown  Zellerbach  (NYSE) . .  32%  30%  48% 

Digital  Equipment  (NYSE) .  89%  88%  86% 

Domter(AMEX) .  20  20%  21% 

Dow  Chemical  (NYSE) .  27%  26%  35% 

Eastman  Kodak  (NYSE) .  64V4  64%  64% 

Georgia  Pacific  (NYSE) .  20%  22%  28 

Grace,  W.R.  (NYSE) .  43%  41%  46 

Great  Lakes  Forest  (CE) .  77  87V4  58 

Great  Northern  Nekoosa  (NYSE) .  37%  37%  36% 

Harris  Corp.  (NYSE) .  40%  39  42 

Hunt  Chem.  (NYSE) .  9%  9%  11% 

Information  Int’l  (OTC) .  10  9%  N/A 

International  Paper  (NYSE) .  42  42%  40% 

Itek  Corp.  (NYSE) .  22%  20%  29V4 

Kimberly  Clark  (NYSE) .  64%  61%  53% 

LogEtronics  (OTC) .  22  21  13% 

Logicon  (AMEX) .  27  27V4  24 

MacMillan  Bloedel  (CE) .  34V4  34V4  24 

Minnesota  Mining  &  Mfg  (NYSE) .  49%  51%  57% 

Raytheon  (NYSE) .  39%39%c  85% 

Rockwell  Int'l  (NYSE) .  33  30%  30% 

St.  Regis  (NYSE) .  31%  30%  30% 

Signode  (NYSE) .  36%  36V4  40 

Southwest  Forest  Ind.  (NYSE) .  16%  17  20 

Sun  Chemical  (NYSE) .  20%  20  29% 

United  Technologies  (NYSE) .  43  42%  N/A 

Visual  Graphics  Corp.  (AMEX) .  4%  4%  11 

Volt  Info.  (OTC) .  21%  2lV4  30% 

White  Consolidated  (NYSE) .  29%  28%  24% 


c — 2  for  1  stock  split  on  June  8,  1981. 
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I  In  Media  | 

Ownership  Changes  | 

I  (919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619  ^ 
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Hiere 

aretwoB2s 

inXemx. 


One  is  right  in  the  middle. 

But  the  really  important  one  is  the 
one  you  probably  never  notice. 

It’s  the  little  R  in  a  circle— like  the 
one  you  see  at  the  bottom  of  this  ad— 
that  tells  you  that  Xerox  is  a  registered 
trademark. 

And  it  reminds  you  that  our  name 
—which  is  also  our  trademark— should 
only  be  used  in  connection  with  the 
products  and  services  of  our  corporation. 

Including  everything  from  Xerox 
copiers  to  information  processors  to 
electronic  printers. 


So  as  you  can  see,  our  trademark  is 
a  very  valuable  one. 

To  us.  And  to  you,  too. 

Because  it  ensures  that  when  you 
ask  for  something  you  can  be  sure  of 
what  you’re  going  to  get. 

Of  course,  we  don’t  expect  you  to 
use  the  second  R  every  time  you  use 
our  name. 

But  we  do  hope  you’ll  give  it  a 
second  thought. 

XEROX 


XEROX®  IS  a  trademark  of  XEROX  CORPORATION. 
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The  Columbus 
Citizen- Journal 

is  growing  with 
the  Columbus  market 

114,000 
112,000 
110,000 
108,000 
106,000 

1977  1978  1979  1980  1981 

C-J  circulation  is  up  to  114,899!  The  Citizen-Journal’s  circulation  has  been  on 
the  climb  for  47  of  the  last  51  months.*  This  feat  is  topped  off  by  more  than  2 
years  of  consecutive  monthly  increases! 

We’re  keeping  pace  with  the  vibrant  Columbus  Metro  Area  ...  the  only  major 
city  in  Ohio  to  post  real  gains  in  the  1980  census  ...  up  7.4  percent! 

'Based  on  same  month,  previous  year 

Source:  Publisher's  Statements  for  March,  1977  through 

March.  1981.  Subject  to  audit  by  Audit  Bureau  of  Circulations. 


Columbus  Citizen -Journal 

Represented  nationally  by  Cresmer.  Woodward.  O'Mara  &  Ormsbee.  Inc.  In  Florida.  The  Leonard  Company. 
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